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Maclean-Hunter 
bids  $54  million 
for  Toronto  Sun 
(Soo  page  9) 


Overhaul  urged 
of  J-school 
curriculums 
(See  page  10) 

Publisher  cites 
need  for  better 
trained  managers 
(See  page  12) 
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The  Register  and  Orange  County,  California— one  of 
the  fastest  growing  papers  in  the  nation  serving  one  of 
the  fastest  growing  markets, 

Orange  County  grew  by  more  than  I/2  million  new 
residents  in  the  past  10  years.  Population  two  million. 
Now  the  sixth  largest  county  in  the  U.S.A.  Surprised? 
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625  North  Grand  Avenue,  Santa  Ana,  California 
Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 
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Northern  fllinol^  Copley  Newspapers 

PARTNERS  IN  PROGRESS 

V  the  I  THE  ✓ 

\  HERAtD-lSEWS  COUBIER-NEWS  X 
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BEACON-NEWS 

Aurora 


DAILY  JOURNAL 
Whoatoti 


There  are  no  two  ways  about  it  — 
w  inning  the  1981  prestigious 
Illinois  AP  Editors  Editorial 
Excellence  Award  last  fall  was 
great  news. 

In  selecting  The  Beacon-News 
for  the  top  award  in 
competition  among 
newspapers  with  circulation 
over  25,000,  AP  judges 
tagged  it  '^^a  complete 
package  of  international, 
national,  state  news  and 
local,  local,  local.”  We  just 
couldn’t  keep  it  to 
ourselves  any  longer. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 


THE  MUTUAL  GROUP  OFFERS  ALL 


Strike  Insurance 

The  time  of  year  approaches  when 
publishers,  business  managers  and  con¬ 
trollers  should  begin  to  think  about  re¬ 
newal  of  their  sti'ike  insurance.  A  mail- 
out  from  the  Bermuda  company,  namely 
the  Territorial  Insurance  Company  will 
be  done  from  Bermuda  on  or  about  the 
15th  of  May.  You  should  already  have  re¬ 
ceived  an  informational  mailout  from  the 
company  querying  you  about  your  inter¬ 
est  in  the  program  as  this  ad  appears. 
Please  pay  attention  to  it  and  fill  it  out. 

First  Amendment  Insurance 

First  Amendment  insurance  created 
by  the  Mutual  Company  for  the  first  time 
in  publishing  history,  now  has  more  than 
300  participants  and  also  is  servicing  72 
active  law  suits  in  the  field  at  the  mo¬ 


ment.  This  is  proving  of  service  to  pub¬ 
lishers  throughout  the  States,  which  is, 
of  course,  the  only  place  where  First 
Amendment  insurance  is  available. 

Libel  Insurance 

Libel  insurance  continues  to  be  the 
most  active  of  all  the  company’s  pro¬ 
grams.  We  are  in  the  process  of  review¬ 
ing  our  libel  policy  with  a  view  to  offering 
expanded  coverage  as  requested  by  a 
number  of  publishers.  The  number  of 
suits  serviced  by  the  Mutual  Company 
since  1963  now  exceeds  4,000  and  grows 
no  fewer  as  the  days  pass. 

If  you  have  problems  with  any  of  these 
coverages,  please  check  them  out  with 
our  office  in  Bermuda.  We  shall  be  glad 
to  give  you  any  assistance  we  can. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 

Including: 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 

Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited 

POST  OFFICE  BOX  1179,  HAMILTON  5,  BERMUDA 


Telephone  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 
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accuracy 

accuracy 

accuracy 

We  believe  in  hard-hitting  journalism.  We’re  not 
pugnacious,  but  we  won't  cower  from  criticism. 
So  when  we  tackle  thorny  issues,  we  expect 
squawks.  They  mean  we’re  doing  our  job. 

But  what  of  everyday  stories  involving  ordinary 
people?  Are  we  as  careful  to  maintain  high  stan¬ 
dards  of  accuracy  and  objectivity?  Do  we  spell 
John  Doe’s  name  correctly?  Do  our  headlines 
take  liberties  or  short-cuts? 

To  get  the  total  picture,  we  began  last  summer 
putting  a  cross-section  of  all  our  stories  to  the  ac¬ 
id  test;  We  submit  them  to  be  criticized  by  the 
people  involved. 

Each  week  we  send  out  two  dozen  or  so  ques¬ 
tionnaires,  some  to  public  figures  but  most  to 
people  who  rarely  get  their  names  in  the  paper. 

All  sections  of  the  newsroom  are  involved.  No 
reporter  escapes  scrutiny.  All  negative  comments 
are  checked  out.  Corrections  or  followups  are 
printed  when  justified. 

The  response  may  surprise  you.  More  than  half 
the  questionnaires  are  returned  and  19  out  of  20 
are  favorable.  (A  single  negative  comment  is  con¬ 
sidered  an  unfavorable  response.)  Many  contain 
lavish  praise. 

And  many  say  they’re  delighted  to  know  we 
care  so  much  about  accuracy  and  objectivity. 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE.  FLA.  32202  (904)  3S9-4111 
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MARCH 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention.  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov’t  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14- 16 — Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

15- 19 — Inter-American  Press  Association.  Holiday  Inn  Mills 

House,  Charleston.  S.C. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America's  editorial  conference 
Holiday  Inn,  City  Center,  Chicago,  III. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-Apiil  14 — National  Newspaper  Association,  Study  Mission  to  Brazil. 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

3-4— UPl  Newspapers  of  Louisiana,  International  Hotel,  New  Or¬ 
leans.  La. 

3-6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12-16— Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

13 — New  England  AP  News  Executives  Assn.,  Sheraton  Tara, 
Framingham,  Mass. 

14- 16 — PNPA/IAMA  Display  Ad  Conference.  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey.  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention. 

Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria.  NYC 

29 —  International  Kenaf  Newsprint  Conference.  Hyatt  Regency 
Hotel,  San  Francisco. 

29-May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 
mucca,  Nev. 


MAY 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5 — International  Newspaper  Promotion  Association.  Fairmont  Ho¬ 
tel,  San  Francisco,  Calif. 

2-5 — Society  of  American  Business  and  Economic  Writers.  Alameda 
Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 
4-7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ference,  The  Otesaga,  Cooperstown. 

9-13 — International  Press  Institute  annual  general  assembly, 

Madrid,  Spain. 

12-15— American  Association  of  Advertising  Agencies.  Greenbrier, 
White  Sulphur  Springs,  W.Va, 

12- 15 — Catholic  Press  Association,  La  Posada,  Scottsdale,  Ariz. 

13- 14— Allied  Annual  Publishers  Meeting.  Westwater  Inn, 

Olympia.  Wash. 

13-15— Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel,  Tampa.  Fla. 

16-19 — New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton.  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers. 
Hyatt,  Hilton  Head,  S.C. 

24-28 — International  Federation  of  Editors  &  Publishers  (FIEJ).  Oslo, 
Norway. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 
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The  Proven  Electrostatic 
Newspaper  Platemaking  System 


□  You  get  tough 

@  plates . . .  fast . . . 

economically . . .  with 
no  silver. 

□  Plates  fit  all 


Mount  paste-up  on  copyboard. 


presses. 

□100-line 


Out  come  Deadliner  plates. 


halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


Contact  Les  Curtis.  Printing  Products 
Division,  3M,  223-2N  3M  Center,  St. 
Paul.  MN  55144  (612)  733-4041 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 


Workshops/Clinics/Seminars 

(National  and  Regional) 


MARCH 

7- 13 — ANPA/International  Newspaper  Promotion  Association,  News¬ 

paper  Executive’s  Marketing  Seminar,  Columbia,  Md. 

8- 12— Knight-Ridder  Newspapers  Institute  of  Training,  Stress  Man¬ 

agement,  Miami,  Fla. 

8-12 — ANPA/RI  Basic  Offset  Press  &  Plate  Seminar,  Easton,  Pa. 
11-12— NENA  Display  Sales  Training  Seminar,  Howard  Johnson- 
57  Park  Plaza,  Boston. 

13 — Photographer's  Workshop  for  newspaper  and  tv  photog¬ 
raphers,  sponsored  by  DPI  Newspapers  of  Lou  isiana  and  UPl  broad¬ 
casters,  Capitol  House  Hotel,  Baton  Rouge,  La. 

14.17_ANPA  Conference  for  Newspaper  Men  and  Women,  Don 
Ce  Sar  Hotel,  St.  Petersburg,  Fla. 

15-17— ANPA  Labor  Relations  Seminar,  Chicago. 

15-19— Knight-Ridder  Newspaper  Institute  of  Training,  Career  Plan¬ 
ning  &  Counseling,  Miami,  Fla. 

18-19— NENA  Management  Development  Seminar,  Financial  Plan¬ 
ning  for  the  Non-Financial  Executive,  Boston/Marriott  Hotel, 
Newton,  Ma. 

21- 24 — NENA/Gannett  Newspaper  Foundation  Seminar:  “The  Adver¬ 

tising  Sales  Manager,"  The  Parker  House,  Boston. 

22- 26 — Knight-Ridder  Newspaper  Institute  of  Training,  Newsroom 

Management,  Miami,  Fla. 

24-25— ANPA  Credit  Bureau  Inc.,  Seminar  on  Credit  and  Col¬ 
lections,  Sheraton  International  Conference  Center,  Reston,  Va. 

24- 26 — ANPA  Foundation  Conference  for  Newspapers  in  Education, 

Maxwell  House,  Nashville,  Tenn. 

25— National  Press  Photographers  Association  Color  Workshop 
Detroit  Free  Press,  Detroit,  Mich. 

25- 26— NENA-IBM  Seminar:  Electronic  Data  Processing  for  the  Non- 

EDP  Executive,  Stouffer’s  Bedford  Glen  Hotel,  Bedford,  Ma. 

27— NENA  Classified  Sales  Clinic,  The  Copley  Plaza,  Boston. 

28-30— SNPA  Editorial  Clinic,  Atlanta  Hilton,  Atlanta,  Ga. 
28-April  2 — Circulation  Management  Development  Seminar  sponsored  by 
the  Gannett  Foundation,  Plaza  International  Hotel,  Tucson, 
Arizona. 

30-31 — ANPA/RI,  Symposium  on  Pressroom  Options,  Hyatt  Re¬ 
gency,  Chicago. 


APRIL 

18-19 — American  Society  of  Newspaper  Editors,  Minorities  Seminar, 
Univ.  of  Southern  California,  Los  Angeles.  Calif. 

18-20 — Newspaper  Readership  Project  for  editors  in  N.J.,  N.Y.,  Pa. 
Conn.,  and  Dela.,  Bergen  Record,  Hackensack,  N.J. 

18- 23 — Circulation  Development  Seminar  sponsored  by  the 

Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  New  York. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE,  APME,  Hyatt 
Regency,  Washington,  D.C. 

25-26— American  Society  of  Newspaper  Editors,  Minorities  Seminar, 
Univ.  of  Massachusetts/Harvard,  Amherst,  Mass. 

25- 30— American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations,  Reston,  Va. 

26- 28 — Mid-America  Press  Insitute,  Today’s  Living,  Today’s  Dollar 

seminar,  Bel  Air  Hilton,  St.  Louis,  Mo. 


MAY 

2-7— American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 
age,  Reston,  Va. 

12-16 — Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

16-18— Newspaper  Redership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Heraid  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19— Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

26-30 — Knight-Ridder  Newspapers  Insitute  of  Training,  Effective 
Management  Skills,  Miami,  Fla. 

EDITOR  &  PUBLISHER  for  March  6,  1982 


TiTlTlMM 


IGCHNIQUES 

Tiaining  Semiiui  •  Miami,  Florida 
April  5.7, 1982 

Knowing  the  capabilities  and  the  limitations 
ot  your  production  plant  and  equipment  is  basic 
to  good  newspaper  management.  The  Miami 
Herald  Publishino  Company  offers  your 
managers  and  editors  tne  opportunity  to 
experience  directly  the  process  of  moving  copy 
from  the  newsroom  ana  advertising  from  layout, 
to  photo  composition,  engraving,  composing, 
plate  making,  press  room  and  to  the  mail  room 
for  distribution. 

The  Miami  Herald  is  committed  to  modern 
production  methods  and  proper  personnel 
policies.  Because  of  flexibility  of  operations,  we 
are  able  to  offer  hands-on  opportunity  for  non¬ 
mechanical  personnel  to  participate  in  each 
step  of  production.  It  will  give  your  people  new 
insight  into  the  challenges  of  producing  high 

Duality  work  on  tight  deadlines  and  will  pay 
ividends  to  both  the  participants  and  tneir 
newspaper  for  many  years  to  come. 

COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

UIGHT-UDDER  NEWSPAPERS 
nSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2903 
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So  they  threatened  the  magazine.  They  didn’t  like  their  picture  in  the  expose  on  "a  gang  of 
thieves  and  killers."  They'd  left  the  gang — back  when  it  was  just  another  motorcycle  club. 
So  they  sued  for  libel;  then  settled  out  of  court.  Fortunately,  the  magazine  had  EEC's 
protection.  Because  for  just  this  kind  of  unforeseeable  threat,  we  pioneered  libel  insurance 
over  50  years  ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 

iHisPnrntAir 

UDN'T  DO  THEM  JUSTICE. 


TV  ' 


Editor  St  Publisher 

The  f  OuRTh  estate 

Robert  U.  Brown,  ProsMont  and  EdMor  Jamet  Wright  Brown 

Fardinand  C.  TautMier,  Publlaher  Publisher,  Chairman  of  the  Board,  1912-1959 


Covering  El  Salvador 

Attempts  to  cover  the  news  and  get  at  the  truth  of  what  is 
taking  place  in  El  Salvador  has  resulted  in  a  growing  polar¬ 
ization  of  the  press  in  this  country.  We  haven’t  reached  the 
point  of  attaching  labels  pro-this  and  anti-that,  depending 
upon  which  side  of  the  conflict  a  newsman  happens  to  be 
reporting,  but  we  are  getting  close  to  it.  And,  the  U.S.  State 
Department  information  policies,  or  lack  of  them,  with  re¬ 
spect  to  the  Salvadoran  conflict  seem  to  be  adding  to  the  split. 

Reporters  who  have  been  with  some  of  the  guerilla  forces 
there  and  have  been  told  of  atrocities  allegedly  committed  by 
government  forces,  which  they  have  reported  duly,  have 
been  accused  by  other  segments  of  the  press  as  having  been 
mislead.  On  the  other  hand,  those  who  have  reported  events 
as  told  by  the  junta  are  taken  to  be  naive.  The  State  Depart¬ 
ment,  according  to  reporters  in  Washington,  doesn’t  provide 
adequate  information  so  the  truth  appears  to  lie  somewhere 
in  between  all  the  reports. 

Meanwhile,  the  guerillas  are  reaping  the  rewards  of  their 
“open  door”  policy — apparently  they  will  welcome  any  U.S. 
reporter  to  their  ranks  for  a  few  days — so  they  get  the  head¬ 
lines  and  the  publicity  (whether  true  or  false)  and  the  junta 
plus  our  State  Department  acts  to  keep  things  quiet  during 
the  debate  on  sending  more  aid. 

This  is  not  a  new  phenomenon  for  the  American  press. 
Before  the  U.S.  entry  into  World  War  I  some  reporters  were 
suspected  of  bias  if  they  had  been  on  the  “other”  side.  Repor¬ 
ters  who  covered  the  Spanish  Civil  War  were  labeled  as  being 
sympathetic  to  the  side  they  were  assigned  to  cover.  We  man¬ 
aged  to  escape  that  nonsense  during  World  War  II  because  it 
was  impossible  as  combatants  to  have  a  reporter  behind 
enemy  lines.  After  that  any  reporter  who  had  the  ingenuity 
to  get  to  Hanoi  or  the  Sierra  Maestre  was  believed  with 
certainty  to  have  been  sympathetic  or  they  would  not  have 
been  allowed  access. 

Instead  of  taking  pot  shots  at  each  other  for  alleged  sins  in 
reporting  the  conflict  in  El  Salvador,  or  any  other  arena  in 
the  future,  why  not  indulge  in  the  good  journalistic  tradition 
of  acknowledging  the  difficulties  of  reporting  accurately 
from  controlled  areas,  attempt  to  balance  reports  from  all 
sides  difficult  though  they  may  be  to  get,  so  readers  can  get  a 
perspective. 

Wouldn’t  that  be  much  better  than  slandering  the  practice 
of  journalism  by  scoffing  at  the  reports  of  others?  It  leaves 
readers  up  in  the  air — “who  do  you  believe” — and  doesn’t  do 
anyone  any  good. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30.  1981—29,012 


AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884,  Newspaperdom  established 
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N.Y.  News  union  leaders 
approve  wage  plan 


By  Andrew  Radolf 

Leaders  of  1 1  unions  representing 
3,800  employees  of  the  New  York  News 
plan  to  ask  their  members  to  consider 
placing  their  general  wage  increases  due 
March  31  into  escrow  accounts. 

The  increases,  which  average  10%  and 
total  over  $15  million,  would  be  used  to 
purchase  stock  for  the  News  Employee 
Stock  Ownership  Trust.  If  no  stock  is 
purchased,  the  money  would  be  paid  out 
to  the  employees. 

The  unions  last  month  proposed  crea¬ 
tion  of  a  NESOT  as  a  buyer  of  “last  re¬ 
sort.”  Under  the  new  tax  laws,  any  con¬ 
tributions  made  by  the  Tribune  Co.,  or 
any  other  owner  of  the  News,  to  an  em¬ 
ployee  stock  ownership  trust  are  100% 
deductible  from  its  taxes  (E&P,  Feb.  13, 
p.  12). 

The  escrow  accounts  plan,  advanced 
by  them  on  March  2,  is  the  latest  proposal 
to  make  NESOT  a  viable  alternative  to 
shutting  down  the  News  if  no  buyer  is 
found. 

George  McDonald,  president  of  the 
mailers  union  and  president  of  the  Allied 
Printing  Trades  Council,  said  the  unions 
first  step  will  be  to  have  their  attorneys 
study  their  various  contracts  and  consid¬ 
er  the  feasibility  of  “immediately”  estab¬ 
lishing  1 1  separate  escrow  accounts. 

“These  are  not  concessions,”  McDo¬ 
nald  said.  “These  are  not  give-backs.” 

Each  union  has  its  internal  procedures 
for  ratification  of  any  escrow  plan  and 
these  procedures  “will  be  followed,” 
McDonald  said. 

McDonald  felt  the  members  of  the 
mailers  union,  who  must  vote  on  any 
eventual  escrow  plan,  “are  for”  the  prop¬ 
osal. 

“There’s  no  indication  of  any  divisions 
among  the  unions,”  McDonald  con¬ 
tinued.  “They  are  acting  unanimously.” 

If  the  escrow  accounts  are  established, 
each  union  will  determine  how  the  money 
in  its  own  account  will  be  used.  Most 
likely  interest  will  be  paid  on  the  deposits 
until  those  decisions  are  made,  said  Theo¬ 
dore  Kheel,  who  first  proposed  the 
escrow  idea  to  the  unions. 

Kheel,  a  specialist  in  labor  law  and  a 
collective  bargaining  mediator,  is  an 
adviser  to  the  Allied  Printing  Trades 
Council  and  president-pro  tern  of 
NESOT. 

Kheel  is  also  the  originator  of  the  plan 
to  establish  an  employee  stock  ownership 
trust  for  News  steers.  The  NESOT  has 
come  into  existence,  but  has  “no  assets, 
no  liabilities,”  he  said. 

Kheel  first  made  his  plan  public  at  a 
speech  given  to  the  Overseas  Press  Club 
on  March  1.  The  Allied  Printing  Trades 
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Council  officially  considered  his  proposal 
the  following  day. 

In  related  developments,  Kheel  made 
public  a  letter  written  by  Deputy  Mayor 
Karen  N.  Gerard  to  Stanton  Cook,  presi¬ 
dent  of  the  Tribune  Co.  which  stated  New 
York  City  “desired  to  play  a  constructive 
role”  in  helping  to  keep  the  News  pub¬ 
lishing. 

Gerard  said  both  she  and  Mayor  Koch 
have  spoken  to  News  executives  about 
their  concern. 

“Our  sense  is  the  city  can  be  useful  in 
two  major  ways,”  Gerard  wrote.  “We 
can  become  involved  in  assisting  manage¬ 
ment  and  the  unions  to  address  the  labor 
issues  that  must  be  resolved  if  the  Daily 
News  is  to  operate  on  a  profitable  basis. 
Second,  we  understand  that  the  Daily 
News  could  improve  its  financial  situa¬ 
tion  if  it  shifted  printing  operations  from 
the  highly  valued  real  estate  at  42nd 
Street  to  another  location,  perhaps  in 
Brooklyn.  The  city  can  bring  together  a 
set  of  tax  incentives  and  other  financing 
tools  that  will  help  make  a  new  location 
cost  effective.” 

Robert  Hunt,  publisher  of  the  News, 
has  proposed  in  the  past  that  the  Tribune 
Co.  spend  $60  million  to  refurbish  the 
paper's  plant  in  Brooklyn  so  that  it  could 
handle  the  entire  press  run. 

The  Tribune  Co.  turned  down  the  re¬ 
quest.  Rather  than  reinvest  in  the  News, 
the  company  decided  last  December  to 
put  the  paper  up  for  sale. 

Kheel  also  received  a  letter  from 
Richard  Kahan,  president  of  the  Urban 
Development  Corporation,  stating  the 
UDC  and  the  Port  Authority  of  New  York 
and  New  Jersey  were  going  ahead  with 
their  plans  to  study  ways  their  agencies 
can  aid  the  News. 

In  his  letter,  Kahan  told  Kheel  that  he 
did  not  think  tax  exempt  bonds  from  the 
Urban  Development  Corporation  could 
be  used  to  help  finance  a  new  plant . 


Charles  Holcomb  of  Adams  &  Rine¬ 
hart,  the  Tribune  Co.’s  New  York  public 
relations  firm,  said  the  company  consi¬ 
dered  Gerard’s  letter  “very  encouraging 
to  a  prospective  buyer.  Clearly  it  is  part  of 
the  climate  in  which  a  prospective  sale  is 
taking  place.” 

Holcomb  said  the  Tribune  Co.  remains 
firm  in  its  decision  to  sell  the  News  and 
considers  the  NESOT  plan,  including  the 
escrow  accounts  proposal,  “to  reflect  a 
sincere  interest  on  the  part  of  the  unions 
and  their  members  in  saving  the  News.” 

Ira  Harris,  a  managing  of  director  of 
Salomon  Brothers,  which  is  representing 
the  Tribune  Co.  in  the  paper’s  sale,  said 
prospective  buyers  will  be  brought 
together  with  union  officials  in  the  next 
few  weeks. 

Among  those  reported  to  be  interested 
in  the  News  are  Warner  Communica¬ 
tions,  John  S.  Dyson,  chairman  of  the 
Power  Authority  of  New  York  State,  and 
a  partnership  of  Arthur  Levitt  Jr.,  chair¬ 
man  of  the  American  Stock  Exchange, 
and  Marshall  S.  Cogan,  an  executive  of 
furniture  and  carpet  padding  companies. 

Dyson  is  former  president  and  pub¬ 
lisher  of  Dymer  Communications,  Inc., 
which  owns  a  group  of  weekly  newspap¬ 
ers  in  upstate  New  York. 

Bob  Carroll,  vicechairman  of  the  News 
Guild  unit  and  first  vicepresident  of  the 
citywide  local,  said  there  is  “dissatisfac¬ 
tion  with  the  way  Kheel  leaked  this  prop¬ 
osal  to  the  whole  world  before  he  told  us. 
I’m  getting  negative  reaction  in  general 
here  in  the  newsroom  to  this  idea  of  put¬ 
ting  money  in  escrow.” 

Carroll,  who  is  also  an  assistant  city 
editor,  plans  to  “get  up  a  petition  to  see 
Just  what  the  feeling  is”  to  Kheel’s  having 
acted  without  first  alerting  News  em¬ 
ployees. 

Carroll  wants  News  employees  to  form 
an  in-house  committee  which  “would 
study  the  whole  ESOT  thing.” 

Carroll  also  discounted  the  city’s  offer 
to  aid  the  News. 

Carroll  said  he  did  not  see  how  the 
News  could  continue  to  give  impartial 
coverage  of  the  city  government  once  it 
accepted  a  tax  abatement. 


BOYLE 


Intelligent,  clearly-written  Q&A  about  auto¬ 
mobiles — “YOUR  WHEELS,”  a  popular 
standing  feature  written  by  Los  Angeles 
Times  assistant  financial  editor  Pat  Boyle. 


Every  Tuesday  in  the 

Los  Angeles  Times- 
Washington  Post  Newsservice 
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ACCENT,  the  newest  publication 
by  The  Syracuse  Newspapers,  is  our 
finest  achievement  in  providing  lo¬ 
cally  zoned  news  and  advertising  in  a 
graphically  innovative  format. 

ACCENT  serves  the  residents  of 
Oswego,  Madison,  and  Cayuga/Sen¬ 
eca  Counties  -  retail  trading  zone 
counties  contiguous  to  the  SMSA 
home  county  -  with  a  fresh  approach 
to  local  news.  In  fact,  ACCENT,  pub¬ 
lished  weekly  on  Wednesdays  in  the 
Herald-Journal  (e)  and  Thursdays  in 
The  Post-Standard  (m),  exemplifies 
reader  participation  without  sacrific¬ 


ing  editorial  decision  and  control. 

We  see  a  bright  future  for  The 
Syracuse  Newspapers,  especially  be¬ 
cause  of  publications  like  ACCENT 
where  our  readers  make  the  news. 


Herald- Journal 
Herald  American 

j^yifUCIlSC  The  Post-Standard 

Newspapeirs 


Represented  nationally  by  Newhouse  News 
pa  pers.  For  copies  of  ACCENT  write:  Charles  Vella, 
Promotion  Manager,  The  Syracuse  Newspapers, 
P.O.  Box  4915,  Syracuse,  N.Y.  13221 
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$54.5  million  deal  in  making 

Maclean-Hunter  makes  bid 
for  Toronto  Sun  Corp. 


Maclean-Hunter  Ltd.,  publishers  of 
such  magazines  as  Maclean’s  and 
Chatelaine,  announced  plans  to  acquire 
control  of  Toronto  Sun  Publishing  Corp., 
parent  company  of  the  Toronto  Sun,  its 
sister  papers  in  Calgary  and  Edmonton 
and  United  Press  Canada,  a  news  wire 
service. 

The  two  companies  said  Maclean- 
Hunter  has  agreed  to  buy  2,045,000  of  the 
Sun  Publishing  common  shares — about 
25% — for  $13.33  each.  The  first  stage, 
expected  to  be  completed  by  the  end  of 
April,  will  be  followed  by  a  general  offer 
for  a  further  25%  of  shares  at  the  same 
price. 

Sun  Publishing’s  board  of  directors  col¬ 
lectively  controls  50%  of  the  shares,  but 
no  single  individual  owns  more  than  7%. 
Douglas  Creighton,  president  and  pub¬ 
lisher,  owns  about  1 18,000  shares  and  is 
trustee  for  another  1 18,000  owned  by  em¬ 
ployees  and  editor  Peter  Worthington 
owns  about  80,500. 

Cost  $54.5  million 

The  deal  is  expected  to  cost  Maclean- 
Hunter  about  $54.5  million,  with  half  that 
amount  to  be  pumped  into  Sun  Pub¬ 
lishing. 

Donald  Hunt,  general  manager  of  Sun 
Publishing,  said  the  injection  of  $27  mil¬ 
lion  would  enable  the  company  to  streng¬ 
then  its  newspapers  and  improve  United 
Press  Canada,  which  is  owned  mostly  by 
Sun  Publishing. 

Hunt  also  said  the  company  would 
probably  use  about  $15  million  to  retire 
long-term  debts  at  the  Calgary  and 
Edmonton  operations  and  may  use  the 
remaining  money  to  purchase  interests  in 
other  newspapers  in  Canada  or  the  U.S. 

The  deal  represents  the  union  of  Mac- 
lean-Hunter’s  long-established,  con¬ 
servative  communications  conglomer¬ 
ate — which  includes  magazines,  a  num¬ 
ber  of  business  and  trade  publications, 
radio  stations  and  cable  service — and  the 
Sun’s  small  group  of  brash,  irreverent 
tabloids. 

Started  from  scratch 

The  “little  paper  that  grew’’  started  in 
1971,  two  days  after  the  death  of  the 
Toronto  Telegram.  It  employed  only  62 
people,  most  of  them  Tely  castaways, 
and  had  $375,000  capital.  It  now  employs 
about  1,200. 

The  shares  of  both  Toronto-based  com¬ 


panies  rose  in  trading  (March  I)  on  the 
Toronto  Stock  Exchange.  Sun  shares 
closed  at  $1 1 .25,  up  50  cents  on  volume  of 
111,750  shares,  more  than  double  the 
average  weekly  volume  this  year. 

Maclean-Hunter  shares  closed  at  $12, 
up  37  cents  on  volume  of  2,876. 

The  deal  could  founder  on  the  rocks  of 
a  Canadian  Radio-Television  and  Tele¬ 
communications  Commission  ruling  on 
cross-media  ownership.  If  the  deal  pro¬ 
ceeds,  Maclean-Hunter  would  end  up 
with  the  controlling  interest  in  a  newspap¬ 
er  company  that  publishes  papers  in  Cal¬ 
gary,  Edmonton  and  Toronto,  all  cities 
where  Maclean-Hunter  holds  radio  or  tv 
licenses. 

The  commission  has  repeatedly  re¬ 
fused  Selkirk  Communications  Ltd.  of 
Toronto  permission  to  start  new  stations 
or  take  over  existing  broadcasting  opera¬ 
tions  because  Southam  Inc.  of  Toronto 
has  about  30%  of  the  voting  shares  and 
about  37%  of  the  non-voting  shares. 

Most  recently,  Selkirk  was  refused  per¬ 
mission  to  start  an  EM  radio  station  in 
Ottawa. 

License  condition 

A  commission  spokesman  said  South¬ 
am  has  been  frequently  asked  to  reduce 
its  Selkirk  holding  to  25%  as  a  licensing 
condition.  Southam  hasn’t  acted,  so  con¬ 
ditional  licenses  haven’t  been  issued. 

The  CRTC  was  planning  to  hold  a  hear¬ 
ing  on  cross-media  ownership  in  1979  but 
cancelled  it  after  a  majority  of  briefs  sub¬ 
mitted  to  it  said  the  cross-media  question 
should  be  dealt  with  in  the  same  manner 
as  other  ownership  issues. 

It  last  ruled  on  the  issue  in  1974,  when 
Torstar  Corp.  of  Toronto  was  refused 
permission  to  buy  a  half-interest  in  a 
Toronto  cable  tv  company.  The  commis¬ 
sion  said  “ownership  and  control  of  a 
broadcast  undertaking  should  be  separate 
from  ownership  and  control  of  a  news¬ 
paper,  except  in  certain  circumstances.’’ 

“We  feel  confident  that  we  can  con¬ 
vince  anybody  that  the  deal  is  not  harmful 
to  media  diversity,”  said  R.W.  Osborne, 
Maclean-Hunter’s  vicepresident  for  fi¬ 
nance.  “We  feel  it  would  be  a  mistake  for 
anyone  in  Ottawa  to  take  that  view.” 

The  Maclean-Hunter  broadcasting 
properties  that  might  be  affected  are  a 
Calgary  radio  station,  a  Calgary  tv  sta¬ 
tion,  with  a  license  that  expires  in  March, 
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ELECTED  CHAIRAAAN— Robert  C. 


Hordie,  publisher  of  the  Marysville 
(Calif.)  Appeal-Democrat,  was  elected 
chairman  of  the  board  of  directors  of 
Freedom  Newspapers  Inc.,  Santa  Ana. 
He  replaces  C.  H.  Hoiles,  who  died  De- 
cembw  31  after  a  long  career  with  the 
family-owned  corporation.  Hordie  is  the 
son-in-law  of  R.C.  Hoiles,  founder  of 
Freedom  Newspapers  and  is  married  to 
AAary  Jane  Hoiles  Hordie.  He  continues  as 
chairman  of  the  executive  committee. 
Also  elected  to  the  committee  were  R.D. 
Threshie  Jr.,  publisher  of  The  Register, 
Santa  Ana,  and  D.  Robert  Segal,  presi¬ 
dent  of  Freedom  Newspapers. 

1983,  and  a  Toronto  radio  station,  with  a 
license  running  until  September,  1985. 
The  company  also  holds  a  EM  radio 
license  in  Edmonton  and  expects  to  have 
the  station  operating  this  year. 

In  its  most  recent  financial  statement. 
Sun  Publishing  reported  a  profit  of  about 
$3.1  million  from  its  Toronto  Sun  opera¬ 
tion  during  the  first  nine  months  of  1981. 
United  Press  Canada  is  estimated  to  have 
lost  $3(X),(K)0  last  year.  It  is  owned  about 
80%  by  Sun  Publishing  and  20%  by  Un¬ 
ited  Press  International. 

Edmonton  Sun,  which  was  started 
from  scratch  a  couple  of  years  ago,  makes 
a  profit.  Hunt  said.  The  Calgary  Sun, 
which  resulted  from  Sun  Publishing’s 
purchase  of  the  Calgary  Albertan,  loses 
money. 

Maclean-Hunter  reported  1981  earn¬ 
ings  of  $27.1  million  and  assets 
approaching  $300  million. 

The  company’s  broadcast  properties 
contributed  $14.3  milllion  of  a  $65-million 
operating  profit  in  1981,  compared  with 
$10.1  million  of  $48.3  million  a  year  ear¬ 
lier. 
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BATTLELINES  DRAWN:  Educators  vs.  news  executives 

News  execs  urge  major  overhaul 
of  journalism  training  program 


By  Ken  Harvey  and 
Ronald  E.  Smith 

Journalism  educators  and  journalism  professionals  are  at 
such  odds  over  how  prospective  journalists  should  be  trained 
that  an  educational  revolution  could  be  imminent. 

A  series  of  three  surveys  of  magazine  and  newspaper  ex¬ 
ecutives  has  demonstrated  a  high  level  of  dissatisfaction  with 
the  quality  of  journalism  graduates  being  sent  out  into  the  job 
market.  The  latest  of  the  surveys,  completed  last  fall,  indi¬ 
cates  that  the  executives  are  disturbed  enough  to  do  some¬ 
thing  about  it. 

Most  of  the  executives  are  willing  to  help  journalism 
schools  revamp  their  programs,  but,  if  changes  are  not  made, 
many  of  these  same  executives  will  consider  funding  indepen¬ 
dent  alternatives  to  university  journalism  training. 

Poorly  prepared 

If  the  confrontation  occurs,  the  educators  will  almost  cer¬ 
tainly  be  the  losers,  for  the  media  executives  control  the  jobs. 
If  even  a  single  independent  journalism  institute  is  successful¬ 
ly  established  by  a  major  publication  or  group,  all  university 
programs  not  willing  to  make  rapid  change  and  reconciliation 
will  stand  in  jeopardy. 

The  initial  survey  (Edwin  O.  Haroldsen  and  Kenneth  Har¬ 
vey,  “Frowns  Greet  New  J-grads  in  Magazine  Job  Market,” 
Journalism  Educator,  July  1979)  demonstrated  the  dissatis¬ 
faction  of  magazine  editors. 

“After  years  of  experience  hiring  junior  editors  with  de¬ 
grees  in  journalism  I  have  concluded  that  we’re  better  off 
taking  English  majors,”  said  the  editor  of  Boating  magazine, 
Richard  L.  Rath.  “Unhappily,  a  degree  doesn’t  guarantee 
that  its  recipient  understands  even  basic  grammar  and  punc¬ 
tuation!” 

Indeed,  57%  of  the  magazine  editors  surveyed  agreed  that 
journalism  graduates  were  poorly  prepared  or  not  prepared  at 
all  to  handle  magazine  editorial  positions — an  opinion  shared 
by  editors  of  small  and  large  publications  alike. 

The  editor  of  Good  Housekeeping,  John  Mack  Carter,  said 
with  a  touch  of  humor  that  the  only  way  he  would  hire  a  recent 
college  journalism  graduate  would  be  if  the  individual  were 
“the  offspring  of  my  company  president.” 

A  second  survey  (Gordon  Mills,  Kenneth  Harvey  and  Le- 
land  B.  Wamick,  “Newspaper  Editors  Point  to  J-grad  De¬ 
ficiencies,”  Journalism  Educator,  July  1980)  demonstrated 
that  weekly  and  daily  newspaper  editors  and  publishers  large¬ 
ly  agreed  with  the  magazine  editors. 

“I  participated  in  an  internship  program  ...  for  several 
years,”  wrote  the  editor/publisher  of  two  Missouri  weeklies. 
“Not  one  of  the  12  seniors  I  had  in  my  plant  over  the  six-year 
period  was  prepared  to  enter  the  work-a-day  world  of  journal¬ 
ism,  and  they  were  just  three  months  from  graduation!” 

The  editor  of  a  small  Kentucky  daily  agreed,  “They  (jour¬ 
nalism  graduates)  come  to  us  with  plenty  of  theory  and  experi¬ 
ence  covering  fraternity  parties.  They  are  not  prepared  to 
cover  day-to-day  governmental  and/or  political  activities.  An 
apprenticeship  should  be  mandatory.  By  and  large,  they  can’t 
spell  worth  a  damn.  Worse  yet,  they  either  can’t  or  won’t 
open  the  dictionary.” 

Another  editor  of  a  small  daily  complained,  “I  have  a  staff 
that  is  too  small  to  offer  fledgling  reporters  any  extraordinary 

(Ken  Harvey  is  assistant  professor  of  journalism  at  State 
University  College  at  Buffalo,  N.Y.  and  Ronald  E.  Smith  is  a 
December,  1981  graduate  of  the  college.) 
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assistance  and  a  staff  too  large  to  justify  halting  copy  flow  to 
perform  surgery  on  a  story  sorely  in  need  of  it.  But  newly 
graduated  journalism  majors  appear  to  require  just  such  con¬ 
cern.” 

And  Homer  T.  Ford,  managing  editor  of  the  Dowagiac 
(Mich.)  Daily  News,  summed  it  up,  “If  carpenters  were  as 
poorly  trained,  the  students  wouldn’t  know  how  to  use  ham¬ 
mer  and  nails.  I  feel  journalism  students  better  learn  the  ABCs 
of  the  profession  and  the  hell  with  all  the  theory  and  advocacy 
bull  they  seem  to  be  filled  with. 

“Journalism  is  a  profession,  akin  to  other  fields  requiring 
special  talents,  and  while  we  would  not  waste  money  on  a 
tone-deaf  music  student,  we  see  little  culling  of  obviously 
unqualified  and  inept  persons  who  will  never  make  the  grade, 
who  should  be  detoured  in  college  and  not  force  working 
editors  to  cull  them  out  after  accepting  their  diploma  as  prima 
facie  evidence  of  competency.  Colleges  would  be  much  better 
serving  the  journalism  profession  by  weeding  out  the  chaff,” 
said  Ford. 

Programs  evaluated 

The  newspaper  executives  were  asked  to  rank  the  desirabil¬ 
ity  to  typical  university  journalism  training  and  three  alterna¬ 
tive  journalism  programs  detailed  in  the  questionnaire.  The 
program  evaluated  highest  by  the  newspapermen  was  de¬ 
scribed  as  “two  years  of  intensive  newspaper  training,  plus  a 
one-year  newspaper  apprenticeship.”  But  rated  last  by  the 
newsmen  was  the  typical  university  journalism  program, 
which  emphasizes  liberal  arts  and  limits  journalism  training  to 
25-30%  of  the  student’s  coursework. 

Rating  second  among  the  four  programs  was  a  full  universi¬ 
ty  program  but  “with  less  general  education  and  more  jour¬ 
nalism  training” — about  40%  of  the  courseload  described 
being  in  journalism.  Rated  third,  but  still  ahead  of  the  typical 
university  program,  was  “two  years  of  intensive  newspaper 
training”  such  as  might  be  provided  by  a  trade  school — with 
required  internship,  but  no  apprenticeship. 

From  the  executives’  responses,  a  number  of  conclusions 
were  drawn.  These  were  that  journalism  schools  (1)  should 
increase  the  journalism  portion  of  students’  courseload  from 
the  current  level  of  25-3()%  to  about  40%;  (2)  should  make  sure 
that  all  students  come  out  of  the  schools  with  the  “hammer 
and  nails”  of  the  trade,  specifically  good  spelling  and 
grammar;  (3)  should  require  meaningful  internships  or 
apprenticeships  for  all  journalism  students;  and  (4)  should 
provide  broader  skill  training  for  the  large  portion  of  gradu¬ 
ates  destined  to  work  for  smaller  publications  where  skills  in 
photography,  layout,  production  and  perhaps  even  advertis¬ 
ing  are  helpful. 

The  implications  drawn  from  the  survey  were  both  simple 
and  clear.  If  junior  colleges,  trade  schools  or  news  executives 
took  the  initiative  and  began  offering  intensive  journalism 
training  programs,  their  students  would  enjoy  a  sharp  com¬ 
petitive  edge  in  the  marketplace.  University  programs  might 
then  find  it  difficult  to  survive. 

The  educators,  however,  had  drawn  the  battlelines  and 
have  shown  little  willingness  to  pacify  the  dissatisfied  news 
executives. 

Despite  the  fact  that  most  journalism  students  feel  the  need 
to  take  more  journalism  classes,  and  despite  the  fact  that  the 
students’  prospective  employers — the  newspaper  and  maga¬ 
zine  executives — say  the  students  need  much  more  training 
before  being  turned  out  into  the  job  market,  the  Association  of 

(Continued  on  page  30) 
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Medill  School  elects 
to  drop  accreditation 


President  Robert  H.  Strotz  of  North¬ 
western  University,  Evanston,  III.,  with¬ 
drew  his  request  for  reaccreditation  eva¬ 
luation  of  the  Medill  School  of  Journalism 
graduate  programs  by  the  Accrediting 
Council  on  Education  in  Journalism  and 
Mass  Communications,  the  national 
office  of  ACEJMC  disclosed. 

Strotz’s  action  removes  the  Medill 
School  from  the  list  of  80  nationally 
accredited  schools  and  departments  of 
journalism,  according  to  Council  secret¬ 
ary-treasurer  Milton  Gross,  University  of 
Missouri.  Strotz  had  requested  and  the 
accrediting  agency  had  granted  a  one- 
year  postponement  of  the  reaccreditation 
evaluation  last  year. 

ACEJMC  normally  reaccredits  schools 
of  journalism  at  six-year  intervals.  North¬ 
western’s  programs  were  last  accredited 
in  1975.  The  programs  for  which  reaccre¬ 
ditation  had  been  requested  were  news- 

Syracuse  daily  runs 
dump  Koch  coupons 

Following  New  York  City  Mayor  Ed 
Koch’s  derogatory  remarks  about  up¬ 
state,  rural  living,  the  Syracuse  Herald- 
American  has  begun  running  “Dump 
Koch’’  coupons,  urging  readers  to  send 
them  in  if  they  want  Koch  to  drop  out  of 
the  governor’s  race. 

One  of  the  motivating  forces  that  got 
Koch  into  the  governor’s  race  was  a  pro- 
Koch  coupon  campaign  begun  by  the 
New  York  Post,  Rupert  Murdoch’s  city 
tabloid. 

After  announcing  his  candidacy  for 
governor,  an  interview  with  Koch  (done 
in  December)  appeared  in  the  most  recent 
issue  of  Playboy  magazine.  In  the  inter¬ 
view,  Koch  called  the  upstate  suburbs 
“sterile’’  and  criticized  those  who  he  said 
had  chosen  to  live  with  animals  rather 
than  with  people. 

In  an  editorial  appearing  in  the  same 
edition  as  its  “Dump  Koch”  coupon,  the 
Syracuse  Herald-American  stated: 
“Those  of  us  who  wasted  half  our  lives 
there  (in  New  York  City)  before  escaping 
to  upstate  areas  know  best  where  the  pits 
really  are.  Koch  obviously  wants  to 
escape  too,  even  if  it  means  living  in 
Albany  (state  capital  and  home  of  the 
governor.)” 

The  Dump  Koch  coupon  reads:  “We 
don’t  want  Ed  Koch  for  governor.”  It  is  a 
one-way  coupon,  just  as  was  the  Post’s 
coupon  was. 

In  response  to  the  Dump  Koch  cam¬ 
paign  by  the  upstate  newspaper,  Koch 
said,  “any  paper  has  a  right  to  engage  in  a 
poll  with  its  constituents,  and  I  have  no 
problem  with  it.” 
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editorial,  advertising  and  broadcast 
news. 

An  accrediting  evaluation  team  chaired 
by  Reed  Sarratt,  executive  director  of  the 
Southern  Newspaper  Publisher’s  Asso¬ 
ciation,  Atlanta,  arrived  on  the  Medill 
campus  February  22,  conferred  with 
Dean  I.W.  Cole,  attended  classes,  inter¬ 
viewed  students  faculty  and  staff  mem¬ 
bers  including  Provost  Raymond  Mack, 
and  was  scheduled  to  continue  its  evalua¬ 
tion  of  the  school’s  programs  through 
Thursday. 

Late  Wednesday  morning.  Dean  Cole 
handed  Sarratt  a  letter  from  the  presi¬ 
dent,  withdrawing  the  reaccreditation  re¬ 
quest  and  terminating  the  visit.  Strotz 
cited  the  evaluation  team’s  insistence  on 
information  about  faculty  salaries  as  the 
reason  for  the  decision  to  give  up  profes¬ 
sional  accreditation  of  the  Medill  prog¬ 
rams. 

In  a  letter  responding  to  President 
Strotz,  Sarratt  expressed  regret  that  the 
visit  had  ended  in  this  way  and  that  the 
team  was  unable  to  confer  with  Strotz, 
who  was  not  on  the  campus  during  the 
visit.  “I  believe  that  the  team’s  evalua¬ 
tion  would  have  been  beneficial  to 
Medill,”  Sarratt  said. 

The  six-person  evaluation  team  in¬ 
cluded  Prof.  Marilyn  Ainsworth  of  the 
School  of  Law,  University  of  Kansas; 
Prof.  Kenneth  Starck,  director.  School  of 
Journalism,  University  of  Iowa;  Prof. 
Thomas  Bowers,  University  of  North 
Carolina  School  of  Journalism;  Steve 
Murphy,  news  director,  WOW-tv,  Omah- 
a;  Dean  Del  Brinkman,  School  of  Journal¬ 
ism,  University  of  Kansas  and  Sarratt. 

Royko  wins 
Pyle  award 

Chicago  Sun-Times  columnist  Mike 
Royko  has  won  the  29th  Ernie  Pyle 
Memorial  Award  for  outstanding  human 
interest  reporting. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  which 
sponsors  the  competition  annually  for 
writing  published  in  U.S.  newspapers 
which  best  exemplifies  the  “warmth  and 
craftsmanship”  of  the  Scripps-Howard 
World  War  II  reporter  and  “people”  col¬ 
umnist. 

Royko  will  receive  $2000  and  a  plaque 
along  with  winners  of  other  Scripps- 
Howard  Foundation  competitions  at  an 
awards  luncheon,  April  7,  in  Cincinnati. 
His  newspaper  will  receive  a  citation. 

Nearly  300  newspapermen  and  women 
submitted  entries  of  work  published  in 
1981  and  judged  by  Dr.  Richard  G.  Gray, 


E.W.  Scripps  Co. 
buys  Hammell  weekly 

E.W.  Scripps  Company,  publisher  of 
the  Jupiter  Courier  and  other  Florida 
newspapers,  has  acquired  the  Jupiter 
Journal  from  Richard  N.  Hammell,  pub¬ 
lisher  and  chairman  of  Hammell  News¬ 
papers,  Inc. 

On  February  21,  the  two  newspapers 
became  a  single  newspaper,  the  Jupiter 
Courier-Journal,  and  continue  to  publish 
three  days  a  week. 

The  announcement  was  made  by  Ed¬ 
ward  W.  Estlow,  president  of  the  E.W. 
Scripps  Company. 

“By  combining  the  resources  of  two 
established  newspapers,”  Estlow  said, 
“we  are  confident  we  can  do  a  better  job 
of  serving  the  growing  population  of 
northern  Palm  Beach  County  and  south¬ 
ern  Martin  County  and  look  forward  to 
the  challenge.” 

The  Jupiter  Courier-Journal  will  pub¬ 
lish  on  Wednesdays,  Fridays  and  Sun¬ 
days,  and  on  Wednesdays  publish  a  sup¬ 
plementary  distribution  product  in  the 
Jupiter  market  that  will  provide  total  mar¬ 
ket  coverage. 

The  Jupiter  Courier-Journal  circulation 
includes  the  areas  of  Jupiter,  Jupiter  Is¬ 
land,  Hobe  Sound,  Jupiter  Inlet  Colony, 
Tequesta,  Juno  and  Juno  Beach,  as  well 
as  portions  of  Palm  Beach  Gardens. 

James  L.  Overton  will  be  general  man¬ 
ager  of  the  Jupiter  Courier-Journal;  Ro¬ 
ger  Buckwalter,  editor;  and  Michael  A. 
Levi,  business  manager. 

Scripps  also  publishes  the  daily  Stuart 
News  and  the  daily  Hollywood  Sun- 
Tattler  in  Florida. 


Donald  M.  Williams  Mike  Royko 
director.  School  of  Journalism,  Indiana 
University;  Michael  Grehl,  editor,  the 
Memphis  (Tenn.)  Commercial  Appeal", 
and  David  Laventhol,  publisher.  News- 
day,  Long  Island. 

Second  prize  in  this  year’s  Pyle 
Awards,  $1000  and  a  citation,  with  a  cita¬ 
tion  to  the  winner’s  newspaper,  went  to 
Donald  M.  Williams,  the  Miami  Chief, 
Miami,  Texas.  The  newspaper  is  a  week¬ 
ly  in  the  Texas  Panhandle  with  a  circula¬ 
tion  of  641.  Williams  is  co-editor  with  his 
wife. 

The  judges  awarded  an  honorable  men¬ 
tion  to  John  Arnold  of  the  Miami  (Fla.) 
Herald,  for  his  story  of  “Billy  and  Liz.”  a 
tale  of  two  people  and  the  heroism  of  their 
love. 
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Inlanders  busy  on  Love  Boat  cruise 

Publisher  cites  need 
for  managerial  training 


By  Ferdinand  Teubner 

"All  aboard,  we’re  sailing  to  an 
island  of  golden  dreams” 

These  words  from  a  song  popular  dur¬ 
ing  the  days  of  the  “big  bands”  might 
have  expressed  the  thoughts  of  the  appro¬ 
ximately  400  Inland  Daily  Press  Associa¬ 
tion  members  and  their  spouses,  as  they 
left  the  sub-zero  weather  of  Inland  terri¬ 
tory  to  attend  the  association's  97th  Mid¬ 
winter  meeting  aboard  the  M/S  Sunward 
II  that  sailed  February  14  for  a  4-day 
cruise  in  the  Bahamas. 

There  was  plenty  of  time  for  fun,  games 
and  shopping  on  the  ship  as  well  as  during 
the  stops  in  Nassau,  Berry  Island  and 
Freeport,  but  the  consensus  was  that  it 
was  a  meeting  worth  attending  even  if  it 
had  been  held  in  a  less  exotic  setting. 
There  were  as  many,  if  not  more,  raves 
about  the  presentation  and  content  of  the 
seminars  as  there  were  about  the  social 
activities. 

Planning  for  the  future  was  the  theme 
of  the  meeting,  with  seminars  on 
“Strategic  Planning,”  led  by  Ronald  J. 
Semple,  publisher  of  the  Winona  (Minn.) 
News;  “The  Restructuring  of  America”, 
by  John  Naisbitt,  chairman  of  The  Nais- 
bitt  Group,  a  management  consulting  firm 
located  in  Washington,  D.C.;  “Coping 
with  Stress,”  presented  by  M.  Roberts 
Grover,  M.D.,  associate  dean.  School  of 
Medicine,  University  of  Oregon;  and  a 
session  on' “What  Every  Publisher 
Should  Know  About  His  Circulation  De¬ 
partment,”  conducted  by  Joseph  B. 
Forsee,  general  manager  of  the  Interna¬ 
tional  Circulation  Managers  Association. 

Management  training 
Semple’s  session  dealt  with  the  need 
for  better  newspaper  managers.  He  said 
few  newspaper  publishers  or  general 
managers  have  training  in  management 
techniques,  and  the  result  is  often  men 
and  women  who  are  operationally  expert 
and  managerially  inept. 

Semple  noted  that  the  technological  re¬ 
volution  forced  newspaper  managers  to 
plan  for  technological  change,  because  of 
the  lead  time  required  for  ordering  equip¬ 
ment,  employee  retraining,  plant  remod¬ 
eling  and  labor  problems.  The  accidental 
successes  and  perplexing  failures  in 
handling  the  changes  forced  newspaper 
managers  to  reassess  the  way  they  do 
things  in  ail  departments. 

“Managers  don't  like  to  plan,”  said 
Semple,  “because  it  takes  time,  involves 
thought,  paperwork,  a  deadline  and 
usually  ends  with  a  commitment  to  a  spe¬ 
cific  result  on  a  specific  time  schedule, 
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and  some  managers  don’t  want  to  be  com¬ 
mitted.” 

“If  there  are  objectives,  one  can  never 
fail.  If  there  is  no  destination,  one  can 
never  be  lost,  ”  he  declared. 

Unit  presidents 

Action  plans,  which  Semple  defined  as 
being  designed  to  help  attain  objectives 
by  capitalizing  on  strengths,  reducing 
weaknesses  or  by  creating  and  controll¬ 
ing  change,  should  be  created  by  the  peo¬ 
ple  who  are  going  to  do  the  work  and 
reviewed,  negotiated  and  approved  by 
their  superiors.  Management  of  the  plan 
should  be  decentralized,  with  decisions 
made  at  the  lowest  possible  level  where 
they  can  be  made  intelligently  and  with 
accountability.  He  recommended  the  unit 
president  concept,  where  each  manager 
is  president  of  the  unit  he  manages  and 
each  manager  is  in  turn  a  member  of  the 
unit  of  which  the  manager’s  immediate 
superior  is  president. 

The  unit  president  should  have  the  re¬ 
sponsibility  and  the  authority  to  get  the 
unit’s  job  done  and  must  be  accountable 
to  the  superior  for  the  actions  of  the  unit. 
Semple  warned  against  allowing  the  work 
to  be  delegated  upwards,  and  said  that  the 
power  level  should  be  “pushed  down.” 

Social  trends 

Naisbitt,  whose  consulting  firm 
advises  corporations  on  emerging  social 
trends,  said  we  are  living  in  a  time  of  the 
parenthesis,  which  he  described  as  the 
time  between  eras,  as  we  are  restructur¬ 
ing  from  an  industrial  to  an  information 
society. 

Naisbitt  said  that  he  has  been  monitor¬ 
ing  300  newspapers  for  the  past  twelve 
years  in  his  study  of  trends,  and  found 
that  nothing  comes  remotely  close  to 
newspapers  as  chroniclers  of  what  is  hap¬ 
pening.  He  said  that  he  found  that  the  size 
of  the  local  news  hole  changes  very  little, 
and  in  effect  is  a  closed  system.  When  the 
system  is  filled  up,  something  must  be 
dropped  to  make  room  for  the  newest 
entries,  and  new  concerns  push  out  those 
in  which  interest  is  declining. 

Power  shifting 

Naisbitt  said  that  things  don’t  start  in 
Washington,  D.C.  or  New  York,  but  in 
what  he  has  discovered  are  the  bellwether 
states — California,  Colorado,  Florida, 
Connecticut  and  Washington. 

Power  has  been  shifting  from  north  and 
east  to  the  south  and  west,  and  he  noted 
that  for  the  first  time  in  the  history  of  the 
U.S.A.,  there  are  more  people  living  in 
the  south  and  west  than  in  the  north  and 
east.  The  ten  fastest  growing  states  are 


Inland  to  conduct 
financial  study 

Ever  wonder  how  your  payroll  costs 
compare  with  other  newspapers  in  the 
United  States? 

Publishers  will  be  able  to  obtain  this 
information  and  more  by  participating  in 
the  Inland  Daily  Press  Association’s  61st 
annual  Cost  and  Revenue  Study,  accord¬ 
ing  to  Tom  Reeves,  chairman  of  the  In¬ 
land’s  Management  and  Cost  Committee. 
Reeves  is  general  manager  of  Capital 
Newspapers  in  Albany,  N.Y. 

The  annual  Inland  study  provides 
methods  for  a  publisher  to  evaluate  his 
operations  against  others  of  similar  size 
as  well  as  the  newspaper  industry  in 
general. 

The  deadline  for  participating  in  this 
year’s  study  is  March  10.  Information  can 
be  obtained  by  contacting  the  Inland 
office  in  Chicago.  All  materials  submitted 
to  Inland  are  maintained  in  absolute  con¬ 
fidence,  Reeves  said. 


Nevada,  Arizona,  Florida,  Wyoming, 
Utah,  Alaska,  which  has  replaced  Con¬ 
necticut  as  the  state  with  the  highest  per 
capita  income,  Idaho,  New  Mexico, 
Texas  and  Hawaii — none,  he  noted  are  in 
the  north  or  midwest. 

Decentralization  is  another  trend.  As 
examples,  he  pointed  to  the  New  Federal¬ 
ism  and  the  proposed  break-up  of  AT&T. 
Naisbitt  said  local  governments  are  be¬ 
coming  more  important  than  federal,  and 
Congress  is  almost  obsolete.  It’s  mem¬ 
bers  spend  most  of  their  time  running 
errands  for  constituents  and  special  in¬ 
terest  groups,  he  said.  He  noted  that  last 
year  there  were  15,000  bills  introduced  in 
Congress  and  500  were  passed.  On  the 
other  hand,  250,000  bills  were  introduced 
and  50,000  were  passed  by  local  govern¬ 
ments.  Part  of  this  trend  toward 
decentralization  is  the  long  downward 
slide  of  national  network  tv,  which  will 
continue  to  slide  as  the  growth  of  special 
networks  continues. 

Job  stress 

Stress  is  the  reaction  to  change,  and 
Dr.  M.  Roberts  Grover  spoke  about  the 
positive  and  negative  aspects  of  stress. 
He  said  that  a  certain  amount  of  stress  in 
our  lives  is  necessary,  and  leads  to 
accomplishment.  Contrary  to  some  opin¬ 
ions,  Dr.  Grover  believes  that  the  re¬ 
sponses  thought  of  as  negative,  such  as 
anger  and  fear,  have  positive  effects  too. 
Anger,  which  brings  about  a  “prepara¬ 
tion  to  fight”  response  can  be  positive 
when  it  causes  us  to  move  toward  a  prob¬ 
lem  and  solve  it.  Fear,  whose  response  is 
to  run  away,  is  positive  when  it  keeps  us 
from  impulsive  actions. 

Grover  said  that  those  with  a  strong 
purpose  and  meaning  in  life  are  best  able 
to  handle  stress. 
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Pulitzer  Co.  acquires 


States  News 

A  Federal  Bankruptcy  Judge  has 
approved  the  sale  of  States  News  Service 
in  Washington,  D.C.,  to  a  joint  venture 
backed  by  Pulitzer  Publishing  Company 
of  St.  Louis  and  Indian  Head  Inc.,  an 
industrial  conglomerate  with  subsidiaries 
involved  in  electronic  publishing. 

The  only  objection  to  the  sale  of  about 
$3,800  worth  of  office  furniture  and  fix¬ 
tures  and  the  right  to  continue  providing 
Washington  reports  to  States’  clients  of 
some  70  newspapers  came  from  Com- 
putek,  which  owns  the  computer  system 
leased  by  States.  States  moves  its  report 
electronically  under  an  agreement  with 
wire  services. 

During  a  hearing  February  23,  Bank¬ 
ruptcy  Judge  Roger  M.  Whelan  rejected 
the  argument  by  Computek  attorney 
Murray  B.  Drabkin  that  States’  owner 
Leland  J.  Schwartz  was  trying  to  pull  “a 
quickie  deal”  after  getting  “a  quickie 
bankruptcy  bath”  to  accommodate  the 
purchasers. 

Judge  Whelan  said  he  had  seen  no  evi¬ 
dence  “that  this  was  filed  in  bad  faith.” 
Considering  the  mounting  losses  States 
was  sustaining,  and  the  25  employees 
other  than  Schwartz  who  would  lose  their 
jobs  if  it  folds,  Whelan  said  the  sale  to  two 
firms  backed  by  substantial  capital  and 
management  expertise  “should  be 
approved.” 

Claims  from  the  Internal  Revenue  Ser¬ 
vice  and  the  District  of  Columbia  for  un¬ 
paid  payroll  taxes  totalling  to  more  than 
$100,000  would  have  to  paid  in  full  before 
any  other  creditors  got  a  penny,  Whelan 
said.  “If  the  courts  did  not  approve  this 
sale,  what  would  we  gain?” 

Under  the  purchase  offer  approved  by 
Whelan,  SNS  Ventures,  a  joint  venture  of 
Pulitzer  and  Indian  Head  subsidiary  hold¬ 
ing  companies  (News  Information  Inc. 
and  SNS  Holding  Inc.,  respectively) 
agreed  to  pay  $10,000  plus  any  operating 
capital  advanced  to  States  under  an  in¬ 
terim  management  contract  approved  by 
Whelan  earlier  this  month.  During  the 
hearing,  representatives  of  the  two  com¬ 
panies  said  they  expected  to  lose  about 
$19,200  in  February. 

Under  the  sale,  Schwartz  retains  no 
ownership  interest  and  will  continue  to 
work  for  the  new  owners  as  a  salaried 
employee  at  the  initial  rate  of  $35,000  a 
year — what  he  said  he  paid  himself  before 
asking  for  a  bankruptcy  reorganization. 

The  new  owners  did  not  assume  the 
approximately  $700,000  debt  Schwartz 
listed  in  his  bankruptcy  petition.  Brews¬ 
ter  Jackson,  president  of  the  joint  venture 
firm  and  a  Pulitzer  Publishing  executive, 
told  the  judge  that  Schwartz  initially 
proposed  a  sale  under  which  the  debts 
would  be  paid.  “Our  position  was  we 
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Service 

didn’t  think  we  could  do  that.” 

Jackson  said  he  and  an  Indian  Head 
representative  first  met  with  Schwartz 
last  fall.  He  learned  that  “States  News 
Service  was  very  badly  mismanaged,” 
Jackson  said,  “and  we  were  not  confident 
at  all  we  could  improve  the  situation  in 
the  short  run.” 

But  as  a  long-term  prospect,  with  in¬ 
vestment  of  capital  and  management  re¬ 
sources,  the  “idea  had  merit,”  he  said. 
He  indicated  losses  under  the  purchase 
plan  approved  by  Whelan  could  continue 
for  about  a  year  at  current  levels  of  about 
$20,000  a  month  but  that  “it  is  our  inten¬ 
tion  to  correct  those  losses  by  the  end  of 
that  12-month  period.” 

Schwartz  told  E&P  he  realized  the 
bankruptcy  filing  puts  a  “taint”  on  the 
news  service  but  that  it  was  the  only  way 
to  save  the  business  and  the  jobs  of  his 
employees.  “It  would  have  been  unfair 
for  States  News  Service  ...  to  demand 
of  any  company  to  come  in  and  not  only 
pay  off  all  our  past  debts  from  day  one, 
but  also  take  the  risks  that  will  be  in¬ 
volved  in  making  the  thing  work,”  he  said 
during  an  interview  two  weeks  before  the 
hearing. 

But  his  testimony  before  Judge  Whelan 
indicated  Schwartz  had  tried  during  the 
last  two  years  to  arrange  such  a  sale  with 
dozens  of  potential  purchasers.  Schwartz 
testified  that  he  had  initial  proposals  to 
prospective  purchasers  that  included  the 
repayment  of  more  than  $250,000  adv¬ 
anced  to  him  by  his  family  over  the  years 
but  offered  to  assume  that  obligation  him¬ 
self  if  his  “trade”  creditors  would  be  re¬ 
paid. 

He  received  at  least  two  offers,  from 
Tobin  Enterprises  Inc.  and  Network 
News  Inc.,  that  would  have  allowed  him 
to  repay  his  creditors,  Schwartz  said.  He 
said  Tobin  “never  followed  through”  on 
its  offer,  which  did  not  include  repayment 
of  the  debt  to  his  family  but  would  have 
covered  “trade  creditors.” 

Schwartz  said  he  rejected  an  attempt 
last  year  by  Network  News  Inc.  to  purch¬ 
ase  States  under  contract.  In  an  inter¬ 
view,  Network  News  president  Michael 
Mooney  told  E&P  his  attempt  to  purch¬ 
ase  States  under  an  option  contract 
signed  by  Schwartz  fell  through  when 
Schwartz  refused  to  abide  by  the  terms  of 
the  contract — specifically  a  provision 
giving  Network  the  right  to  audit  States’ 
books. 

“We  had  a  contract  to  purchase  that 
business,”  Mooney  said,  for  a  total  of 
$450,000 — with  $200,(X)0  earmarked  for 
paying  “current”  creditors  and  $50,000 
as  one  year’s  salary  for  Schwartz. 
According  to  Mooney,  the  other  $200,000 
involved  a  down  payment  of  $75,000  and 


longer-term  pay-out  of  the  rest  from  pro¬ 
fits  to  pay  back  the  Schwartz  family  adv¬ 
ances.  Mooney  said  Schwartz  “un¬ 
ilaterally  cancelled’’  the  option-to- 
purchase  contract. 

Schwartz  told  E&P  he  “stopped  the 
sale”  to  Network  because  he  learned  it 
intended  to  change  the  news  service’s 
approach  to  coverage  in  Washington — 
from  “state  specific”  reports  to  a  more 
regional  or  national  focus. 

Subsequently,  Network  News  began 
its  own  Washington  reporting  service  in 
tandem  with  a  feature  syndication  service 
that  also  distributes  the  work  of  maga¬ 
zine,  newsletter  and  journal  authors. 

Responding  to  a  question  from  Judge 
Whelan  during  the  bankruptcy  hearing, 
Jackson  of  the  Pulitzer  subsidiary,  said 
that  firm’s  interest  in  the  take-over  of 
States  is  developing  “a  relationship  with 
Indian  Head.  They  are  an  electronic  pub¬ 
lisher,  and  we  are  a  print  publisher  .  .  . 
It’s  an  excellent  vehicle  for  us  to  come 
together.” 

After  the  hearing  approving  the  sale  of 
States,  Schwartz  told  E&P  the  new  own¬ 
ers  would  “in  the  next  few  weeks”  aug¬ 
ment  the  existing  “state-specific”  news 
coverage  with  a  variety  of  “state- 
specific”  reports  abstracted  from  Indian 
Head  data  bases,  as  well  as  daily  reports 
of  the  formal  activities  of  key  federal 
agencies. 

Using  existing  Indian  Head  data 
banks,  Schwartz  said.  States  soon  will 
provide  client  newspapers  daily  reports 
of  any  mention  of  its  state  in  the  Federal 
Register,  which  publishes  proposed  reg¬ 
ulations  and  agency  notices,  and  the  Con¬ 
gressional  Record. 

He  said  States  will  also  set  up  a  net¬ 
work  of  electronic  terminals  in  seven 
selected  federal  agencies  from  which  dai¬ 
ly  reports  will  be  filed  to  the  news  ser¬ 
vice’s  state  desks  on  agency  actions  or 
filings.  The  agencies  Schwartz  mentioned 
are:  the  Securities  and  Exchange  Com¬ 
mission,  the  Federal  Communications 
Commission,  the  Nuclear  Regulatory 
Commission,  the  Federal  Energy  Regula¬ 
tory  Commission,  the  Federal  Trade 
Commission,  the  Government  Account¬ 
ing  Office  and  the  Department  of  De¬ 
fense. 

Schwartz  said  the  abstracts  of  all  agen¬ 
cy  activities  would  be  useful  both  to  client 
papers  directly  and  to  their  Washington 
bureaus  if  they  have  one.  He  said  States 
also  will  get  access  to  another  Indian 
Head  data  base  that  abstracts  from  more 
than  2,000  magazines,  newsletters  and 
professional  journals.  He  envisions  using 
the  ability  to  search  through  the  data  base 
by  topic  words  to  cull  items  of  interest  to 
a  particular  state  or  paper. 

Bank  ads  rise 

Banks  and  trust  companies  increased 
their  newspaper  advertising  by  25.6%  to 
$214.2  million  in  1981.  Ads  by  S&L  asso¬ 
ciations  was  up  33.9%  to  $137.6  million. 
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USA  Today  outlined 
for  stock  analysts 


The  start-up  costs  of  USA  Today  may 
lead  Gannett  Co.  to  its  first  drop  in  profits 
since  the  firm  went  public  in  i%7. 

Allen  H.  Neuharth,  chairman  and  pres¬ 
ident,  told  a  group  of  print  and  publishing 
stock  analysts  that  although  Gannett  ex¬ 
pects  its  earnings  to  grow  in  1982,  includ¬ 
ing  the  fourth  quarter,  “by  February, 
1983,  we  may  be  celebrating  together  the 
first  down  quarter  in  the  history  of  the 
Gannett  Co.” 

The  cost  of  USA  Today  will  “exceed 
$10  million  in  1982,”  said  Douglas 
McCorkindale,  senior  vicepresident  and 
chief  financial  officer. 

Despite  this  cost,  McCorkindale  said 
Gannett  will  have  the  resources  to  pay 
$100  million  for  additional  acquisitions  in 
1982  and  “still  have  an  up  year.” 

“We’re  willing  to  take  some  dilution 
for  opportunities  in  the  right  market,” 
Neuharth  said.  “There’s  a  possibility 
properties  in  that  price  range  might  be  on 
the  market  in  the  near  future.” 

Gannett  intends  to  launch  USA  Today 
in  September,  1982.  By  the  first  quarter  of 
1983,  the  company  plans  on  distributing 
its  satellite  transmitted,  national  paper  in 
15  markets. 

Gannett  will  introduce  USA  Today  in 
five  of  the  15  markets  in  1982.  Neuharth 
said  Washington  D.C.  will  be  the  first  of 
those  five. 

Neuharth  stated  USA  Today  is  “evolv¬ 
ing  page  by  page  everyday.” 

He  said  Gannett  plans  to  test  two  more 
prototypes  of  the  newspaper  this  spring 
but  did  not  know  if  the  prototypes  will  be 
made  public. 

Joining  Neuharth  and  McCorkindale 
for  the  luncheon  with  the  analysts  were  a 
number  of  key  executives  from  both  Gan¬ 
nett  and  USA  Today. 

The  Gannett  executives  were  Madelyn 
Jennings,  senior  vicepresident  for  per¬ 
sonnel  and  administration,  and  John 
Quinn,  senior  vicepresident  and  chief 
news  executive,  Peter  Prichard,  director 
of  communications. 

Representing  USA  Today  were  John 
Curley,  editor,  Philip  Gialanella,  presi¬ 
dent,  and  Vincent  Spezzano,  executive 
vicepresident. 

Ron  Martin,  executive  editor  of  USA 
Today,  also  was  in  New  York  but  did  not 
attend  the  luncheon. 

Neuharth  and  the  other  Gannett  execu¬ 
tives  outlined  for  the  analysts  what  USA 
Today  will  be  like. 

•  About  50%  of  the  news  will  come 
from  Gannett’s  own  newspapers  and  its 
Gannett  News  Service.  The  other  half 
will  come  from  staffers,  outside  news  ser¬ 
vices,  and  “specialized  talent”  recruited 
by  Gannett. 
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•  USA  Today  will  have  “up  to  40 
pages”  and  four  sections.  Section  A  will 
be  main  news  and  carry  up  to  12  pages. 
Section  B  will  be  business  and  have  up  to 
8  pages.  Sports  will  be  section  C,  with  up 
to  12  pages.  Features  will  be  Section  D 
and  have  8  pages  maximum. 

•  The  total  news  hole  will  range  from  22 
pages  to  28  pages.  The  rest  will  be  for 
advertising. 

•  The  mechanical  specifications  allow 
for  12  pages  of  full  color  for  news  or 
advertising  out  of  the  maximum  of  40 
pages  daily. 

•  The  sports  section  will  give  “sum¬ 
mary  and  detail  of  whatever  sport  is  in 
season”  and  have  a  roundup  of  sports 
results  from  all  50  states. 

•  The  front  of  USA  Today’s  “full  scale 
business  section”  will  take  “a  hard 
money  approach,”  focusing  on  trends 
and  economic  news  from  Washington  and 
New  York.  The  back  page  will  take  a 
“your  money  approach”  with  emphasis 
on  investment  tips  on  stocks  and  bonds. 

•  Inside ,  the  business  section  will  cover 
topics  such  as  media,  marketing,  jobs  and 
careers,  success  stories.  It  will  also  fea¬ 
ture  “topical”  stories  about  what’s  hap¬ 
pening  “across  the  USA  rather  than  a 
state  by  state  approach.” 

•  The  feature  section  will  include  a 
“theme  page”  covering  three  or  four 
areas  such  as  “fashion,  food,  and  family” 
and  a  “back  of  the  book  type  approach” 
similar  to  those  of  news  magazines. 

•  The  targeted  reader  is  “upscale. 
Someone  who  travels  or  has  traveled  a 
lot.  Male  skewed  very  slightly.” 

•  Potential  national  advertising  will 
come  from  cigarettes,  liquor,  cars,  and 
institutional  and  financial. 

•  Gannett  gave  previews  of  US  A  T  oday 
to  major  ad  agencies  and  said  the  project 
is  “being  viewed  enthusiastically.” 

•  USA  Today  will  not  have  any  local  or 
regional  zones  for  advertising.  It  will  be  a 
national  buy. 

•  Gannett  will  continue  to  develop  its 
daily  newspapers’  local  and  regional 
coverage  “which  USA  Today  will  not 
touch  at  all.” 

Neuharth  told  the  analysts  Gannett  be¬ 
lieves  USA  Today  is  capable  of  reaching 
4%  to  5%  of  present  newspaper  subscri¬ 
bers  to  give  the  national  daily  between  2.5 
million  and  3  million  circulation.  He  said 
Gannett’s  market  research  shows  there  is 
“room  for  one  or  two”  national  news¬ 
papers. 

“We  have  indication  we  will  have  suffi¬ 
cient  advertising  to  support  the  project 
for  the  first  15  months,”  he  said,  adding 
there  are  “no  signed  ad  contracts  yet.” 
Neuharth  said  USA  Today  will  cause 


“some  shifting  of  ad  budgets  on  the  part 
of  some  national  advertisers.  Some 
national  publications,  monthly,  weekly, 
or  daily,  have  some  advertisers  willing  to 
try  new  outlets.  We  also  think  the  pool 
will  expand.” 

Citing  the  recent  gains  newspapers 
have  made  in  national  advertising,  he 
stated,  “We  will  get  our  share  of  it.” 

USA  Today’s  rates  will  be  “competi¬ 
tive  with  daily  newspaper  and  magazine 
advertising  costs,”  Neuharth  remarked. 
“They  will  be  structured  to  be  attractive 
to  national  advertisers.” 

Neuharth  said  Gannett’s  business 
plans  for  USA  Today  extend  through 
1987  with  “check  points  along  the  way. 
You’ll  know  what  the  projections  are  as 
we  phase  in  to  markets.” 

He  said  Gannett  considered  starting 
USA  Today  “in  all  50  states  simul¬ 
taneously.”  He  decided  against  such  a 
move  because  “I  think  we’d  blow  it. 

“Our  chances  of  success  were  better 
and  return  as  good  as  would  be  the  case  if 
we  tried  to  do  this  all  in  the  fall  of  1982,” 
he  continued.  “We’re  not  betting  Gan¬ 
nett  on  this  venture.  We  would  not  be 
undertaking  this  enterprise  if  we  did  not 
think  the  risk/reward  ratio  was  pretty 
good.” 

In  other  developments,  the  analysts 
learned  Gannett  expects  its  newspapers 
to  grow  at  a  “15%  to  18%  compounded 
rate”  over  the  next  five  years,  with 
“some  impact  from  full  page  pagination 
in  the  80’s.” 

Broadcasting  will  grow  at  a  somewhat 
lower  compounded  rate  than  newspapers 
as  programming  costs  continue  to  in¬ 
crease  faster  than  revenues. 

In  outdoor  advertising,  the  company 
looks  for  a  “comfortable  14%  to  I5%” 
growth  rate. 

Edward  Dunleavy,  a  printing  and  pub¬ 
lishing  stock  analyst  with  Salomon 
Brothers,  issued  a  report  saying  USA  To¬ 
day  will  cost  Gannett  $20  million  before 
taxes  in  1982  and  $55  million  before  taxes 
in  1983. 

Dunleavy  predicted  USA  Today  will 
break  even  in  1984  and  give  Gannett  $20 
million  in  pretax  profits  in  1985. 

Dow  Jones  to  form 
ESOP  next  Fall 

The  board  of  directors  of  Dow  Jones  & 
Co.  approved  the  creation  of  an  employee 
stock  ownership  plan,  or  ESOP. 

“A  modest  number  of  shares  of  Dow 
Jones  stock  will  be  put  in  trust  each  year 
for  each  qualifying  employee,”  said  War¬ 
ren  Phillips,  company  chairman,  in  a 
memo  to  the  staff.  “We  hope  this  will  be 
build  up  into  a  significant  amount  for  each 
individual.  Administration  of  the  plan  and 
its  ground  rules  will  be  similar  to  those  of 
the  profit  sharing  plan.” 

Dow  Jones  is  also  considering  starting 
a  credit  union  for  its  employees. 
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The  ’82  syndicated  study: 
are  2  firms  better  than  1? 


By  Bill  Gloede 

Most  research  people  in  the  newspaper 
industry  seem  to  agree  that  the  ideal  1982 
syndicated  study  of  newspaper  audiences 
would  be  conducted  by  a  single  research 
firm.  But  no  one  seems  to  want  to  be  put 
in  the  position  of  having  to  choose  one  in 
particular. 

Consequently,  there  are  two  firms 
seeking  support  from  individual  news¬ 
papers  to  conduct  the  study,  Scarbor¬ 
ough  Research,  Inc.  and  the  newly  linked 
Three  Sigma/Simmons  Market  Research 
Bureau  (formed  in  November  when 
SMRB  acquired  the  Three  Sigma  Syndi¬ 
cated  Study  of  Newspaper  Audiences. 
W.R.  “Bill”  Simmons  still  owns  Three 
Sigma  Research,  Inc.).  Both  plan  to  sur¬ 
vey  the  top  50  Areas  of  Dominant  Influ¬ 
ence  and  the  top  50  metropolitan  areas 
within  those  ADIs.  And  both  plan  to  sub¬ 
mit  their  work  to  review  by  the  Advertis¬ 
ing  Research  Foundation. 

However,  with  newspaper  support 
split  between  the  two  firms,  it  is  question¬ 
able  whether  either  firm  will  profit  from 
performing  the  study.  Scarborough  has 
signed  24  newspapers,  including  the  Bos¬ 
ton  Globe.  New  York  News,  Arizona  Re¬ 
public  <5  Gazette,  Dallas  Morning  News, 
Houston  Chronicle,  Milwaukee  Journal 
&  Sentinel,  Atlanta  Journal  &  Constitu¬ 
tion,  Providence  Journal  &  Bulletin,  and 
the  San  Francisco  Examiner  &  Chroni¬ 
cle.  SMRB/Three  Sigma  has  signed  more 
than  40  newspapers,  according  to  Frank 
Stanton,  SMRB  president.  SMRB, 
however,  has  not  distributed  a  list  of  the 
papers  from  which  it  has  commitments. 

Stanton  believes  SMRB  will  assemble 
enough  support  to  make  the  venture  pro¬ 
fitable.  Harold  Israel,  Scarborough  presi¬ 
dent,  does  not. 

Says  Israel,  “Right  now,  I  don't  see 
two  firms  being  able  to  make  a  profit ,  they 
might  just  cover  costs.”  On  the  subject  of 
two  firms  conducting  two  separate  stu¬ 
dies,  Israel  says,  “I  think  the  industry 
would  like  to  see  one,  and,  frankly,  1 
think  the  two  firms  would  like  to  see  one. 
We're  committed  to  it.  but  we  may  try  to 
work  some  accommodation  out  with 
Three  Sigma/SMRB,  I  don't  know.”  He 
says  he  hasn't  approached  SMRB  yet,  a 
fact  which  was  confirmed  in  E&P's  con¬ 
versation  with  Stanton.  Israel  says  that  if 
he  does  approach  SMRB.  he'll  do  so 
within  three  weeks.  He  said  he's  thinking 
about  two  possible  arrangements,  one 
under  which  Scarborough  would  handle 
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sampling  in  all  markets  while  SMRB  mar¬ 
keted  the  results,  and  another  under 
which  Scarborough  might  underwrite  the 
costs  of  Three  Sigma/SMRB's  completed 
research  and  then  take  over  as  sole  sup¬ 
plier. 

Stanton  told  E&P  that  he'd  heard  no¬ 
thing  of  a  possible  arrangement  with 
Scarborough.  But  he  said,  “1  don't  see 
how  we  could  go  to  our  clients  .  .  .  and 
market  somebody  else's  results.” 

Some  newspaper  researchers  are  con¬ 
cerned  about  whether  advertising  agen¬ 
cies  will  accept  a  dual  study  as  a  true 
picture  of  newspaper  audiences,  espe¬ 
cially  if  the  two  studies  disagree  substan¬ 
tially.  Three  Sigma/SMRB  has  been  sur¬ 
veying  readers  since  mid-January  and  has 
completed  sampling  in  about  12  markets. 
Scarborough,  adhering  to  recommenda¬ 
tions  issued  by  the  Newspaper  Research 
Council,  plans  to  begin  sampling  this  fail. 
The  time  element  could  cause  the  two 
studies  to  appear  to  disagree,  as  could 
different  sampling,  tabulation  and 
weighting  techniques.  Substantial  differ¬ 
ences  between  the  two  studies  could 
force  advertising  agencies  to  choose  be¬ 
tween  the  two  and  perhaps  lead  to  the 
same  type  of  controversy  which  has  pla¬ 
gued  magazine  audience  research. 

“I  think  that  the  agencies  are  looking 
for  a  single  source,  but  the  agencies  live 
with  two  studies  in  the  magazine  industry 
and  with  multiple  studies  in  broadcast,” 
says  John  Timberlake,  research  director 
for  the  Chicago  Tribune.  He  continues. 
“I  would  wish  that  there  were  only  one 
study  being  conducted.”  Two  studies,  he 
believes,  could  prove  too  costly  for  the 
research  suppliers.  “1  think  it's  going  to 
be  very  difficult  to  gamer  sufficient  fund¬ 
ing  to  make  it  a  profitable  venture  —  it 
would  seem  to  me  that  there  isn't  suffi¬ 
cient  support  for  both  studies.” 

On  the  agency  side,  Thurman  Pierce, 
vicepresident/print  media  for  J.  Walter 
Thompson,  told  E&P.  “1  don't  see  how 
anyone  can  be  against  competition.  It 
keeps  everybody  on  their  toes.”  He  con¬ 
tinues,  “As  long  as  two  studies  can  be 
afforded  .  .  .  I'm  all  for  competition.” 

Pierce  does  note  that  “it  would  be  very 
nice”  if  all  the  money  being  spent  by 
newspapers  could  be  put  into  a  single 
study  which  covered  more  than  just  the 
top  50  ADIs.  He  says  he'd  like  to  see  a 
study  “go  as  deep  as  it's  economically 
feasible  to  go.  The  more  papers  and  the 
more  markets  it  contains,  the  more  it  will 


be  used.  And  the  more  it's  used,  the  bet¬ 
ter  it's  going  to  be  for  newspapers,”  says 
Pierce. 

The  NRC  and  the  International  News¬ 
paper  Advertising  and  Marketing  Execu¬ 
tives  research  committee  “have  very  de¬ 
finite  things  that  we  want  done.”  accord¬ 
ing  to  Frank  Kenny,  research  director  of 
the  Detroit  Free  Press  and  president  of 
the  Newspaper  Research  Council.  But 
neither  will  pick  one  research  firm  over 
another.  “If  we  were  to  do  that,  we  would 
be  endangering  any  possible  growth  of 
techniques  in  measurement  in  the  indus¬ 
try,”  he  says.  “We'd  be  knighting  a  sing¬ 
le  organization  in  the  industry,  and  that 
would  be  devastating  to  growth.” 

“As  a  competitive  situation.”  he  con¬ 
tinues,  “the  cream  will  rise  to  the  top.  No 
one  gets  the  imprimatur.  Research  is  too 
volatile  to  allow  it  to  stagnate  in  any  one 
organization's  methods.” 

Leo  Bogart,  executive  vicepresident 
and  general  manager  of  the  Newspaper 
Advertising  Bureau,  agrees.  “We  think 
accuracy  in  research  is  best  served  by 
competition  and  by  the  availability  of 
choices  among  research  suppliers.  We 
don't  think  that  accuracy  in  national 
broadcast  ratings  is  enhanced  by  the  fact 
that  there  is  no  source  other  than 
Nielsen.” 

Says  Bogart,  “I  am  not  disturbed  by 
the  fact  that  there  is  competition  between 
two  good  research  companies  now  —  and 
I  wouldn't  limit  it  to  two.”  Bogart  be¬ 
lieves  many  advertising  agencies,  for  the 
sake  of  comparability  and  convenience, 
would  rather  have  a  single  source  for 
national  newspaper  research.  “They 
want  everything  to  come  from  one  single 
place  .  .  .  it's  almost  secondary  who  the 
source  is,”  he  says.  “But  I  don't  buy 
that.  I  think  it  is  contrary  to  not  only 
(newspapers')  fundamental  self  interest 
but  to  the  pursuit  of  accuracy  to  have 
people  wedded  to  a  single  source,  regard¬ 
less  of  what  it  happens  to  produce.” 

Joseph  Maschio.  director  of  sales  de¬ 
velopment  for  Million  Market  Newspap¬ 
ers,  says,  “I  would  prefer  to  see  one  sup¬ 
plier.”  But,  he  adds.  “1  don't  really  see 
any  tremendous  controversy”  over  the 
fact  that  there  are  two  firms  involved  in 
the  study.  However,  he  notes.  “Both 
suppliers  are  going  to  be  running  an 
awfully  tight  ship  in  order  to  produce  this 
study  at  a  profit.” 

Buell  Brooks,  Maschio's  counterpart 
at  Story  &  Kelly  Smith,  Inc.,  says  he 
would  also  prefer  a  single  supplier.  But, 
he  says,  “This  is  beyond  everybody's 
control.  There's  not  much  we  or  anybody 
else  can  do  about  it  —  it's  a  free  enter¬ 
prise  system.” 

“There  are  always  going  to  be  differ¬ 
ences  in  surveys.”  Brooks  adds,  “but  1 
don't  think  it's  going  to  be  substantial  in 
this  case.  They're  both  well-known 
names,  and  they  both  have  good  creden¬ 
tials  at  agencies.  After  all.  this  is  a  fairly 
simple,  pretty  basic  questionnaire.” 
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Reynolds  execs  debate 
future  of  print  media 


(The  following  is  an  excerpt  from  a  text 
of  an  address  delivered  hy  Martin 
Orlowsky,  director  of  marketing  services 
for  the  R.J.  Reynolds  Tobacco  Company, 
and  Dan  Pearson,  RJR’s  director  of  print 
media,  to  an  Association  of  National 
Advertisers  Media  Workshop  in  New 
York  on  February  22.  It  must  be  noted 
that  Mr.  Orlowsky' s  comments  are  “not 
necessarily  those  of  the  R.J.  Reynolds 
Tobacco  Company  or  myself,  for  that 
matter.”) 

Orlowsky:  Print  —  a  static  medium  or  in 
transition.  The  print  medium  today  does 
not  offer  major  opportunity  to  an  adver¬ 
tiser.  Magazines  and  newspapers  are  suf¬ 
fering  from  the  many  changes  that  have 
occurred  in  the  media  environment  in 
general,  and  have  not  necessarily  kept 
pace  with  the  changing  demands  of  adver¬ 
tisers  in  today’s  marketplace.  To  use  this 
medium  on  an  effective  basis  requires,  in 
many  instances,  the  need  to  ignore  cer¬ 
tain  limitations  that  are  an  inherent  part  of 
the  print  media's  characteristics.  Conse¬ 
quently,  we  are  dealing  with  a  static 
medium. 

Static  in  the  sense  that  we  are  unable  to 
receive  from  the  medium  appropriate 
opportunities  to  realize  the  potential  of 
our  general  advertising  values  as  part  of 
our  total  media  mix.  If  print  is  going  to 
serve  future  needs  of  advertisers,  then 
there  is  a  distinct  and  definite  gap  that 
must  be  overcome  in  making  available  an 
advertising  form  that  will  truly  enable 
advertisers  to  invest  their  dollars  in  the 
most  productive  manner  possible. 

Unless  this  occurs,  the  print  medium 
will  diminish  in  importance  to  advertisers 
and  therefore,  whatever  change  that 
takes  place  in  the  future  will  be  a  forced 
change  on  the  medium  as  opposed  to  a 
planned  change. 

Pearson:  Print,  a  static  medium,  you've 
got  to  be  kidding!  There’s  no  question 
that  the  print  medium  when  taken  in  total 
is  facing  major  challenges  and  is  under  a  lot 
of  pressure  today.  But,  can’t  that  be  said 
for  most  elements  in  the  media,  and  for 
that  matter,  the  marketing  world?  It 
seems  to  me  that  you’re  confusing  the 
static  nature  of  certain  print  media  vehi¬ 
cles  and  attributing  that  to  the  medium  in 
its  entirety. 

Even  in  the  age  of  the  “wiring  of  Amer¬ 
ica”  the  print  medium  just  as  it  has  al¬ 
ways  been  will  remain  the  most  personal 
“direct”  communication  vehicle  avail¬ 
able. 

People  have  continued  to  demonstrate 
that  they  want  print.  Print,  in  total,  is 
delivering  more  circulation  today  than 
ever  before  and,  it  is  being  delivered  at 


higher  prices  charged  to  the  people  who 
receive  the  various  vehicles  —  and  if  that 
demand  doesn’t  reflect  vitality,  1  don’t 
know  what  does. 

You  mentioned  that  print  is  not  now, 
and  will  not  be  in  the  future,  able  to  meet 
the  needs  of  national  advertisers;  I’ll  be 
very  interested  to  hear  the  criteria  you  are 
using  to  define  those  unmet  needs.  Be¬ 
cause,  1  believe,  that  measured  by  almost 
any  yardstick,  print  will  continue  to  deliv¬ 
er  as  it  has  in  the  past  and  can  be  effective 
for  the  advertiser  if  they  are  able  to  better 
define  their  needs  in  the  changing  market¬ 
place  in  which  we  will  all  be  operating. 

Specifically,  what  types  of  things  lead 
you  to  conclude  that  this  is  a  static 
medium? 

Orlowsky:  I’m  glad  you  asked  that  Dan. 
You  mentioned  circulation,  that’s  a  good 
starting  point.  For  many  print  vehicles,  it 
is  becoming  a  sad  end-point.  Maybe 
magazine  circulation  has  been  slightly  up 
the  past  year  or  so  versus  previous  years. 
But  newspaper  circulation  in  toto  is  a- 
bout  the  same,  a  no  growth  to  declining 
position  relative  to  past  years.  And  I  cer¬ 
tainly  agree  that  circulation  should  be 
viewed  as  a  good  barometer  of  the  vitality 
of  the  medium  in  general. 

However,  individual  advertisers  are 
not  buying  industry  circulation  figures 
because  they  can  be  very  misleading. 
What  we  are  buying  is  an  individual 
magazine  or  newspaper  circulation  for  all 
of  the  good  reasons  that  we’re  all  well 
aware  of  Therefore,  one  must  really  take 
a  hard  view  and  ask  how  many  individual 
magazines’  circulation  or  newspapers’ 
circulation  is  increasing  by  leaps  and 
bounds.  Is  there  true  vitality  to  the  indi¬ 
vidual  vehicles?  Or,  are  we  hiding  behind 
large  numbers  that  aren’t  really  very  re¬ 
levant? 

And  Dan,  to  your  point  of  the  reader 
carrying  a  greater  burden  of  costs,  etc.,  1 
can  only  point  out  to  you  that  maybe 
magazines  and  newspapers  are  reaching 
the  point  of  diminishing  return.  Yes.  it  is 
true  that  the  readers  are  paying  more, 
particularly  in  the  magazine  area,  but  so 
are  advertisers.  So  what! 


for  three  years  or  less.  This  same  phe¬ 
nomenon  is  true  in  newspapers.  Even 
though  you’re  talking  about  a  more  ma¬ 
ture  medium,  there  are  instances  in  the 
last  few  years  of  significant  circulation 
growth  by  certain  papers.  This  phe¬ 
nomenon  has  several  positive  aspects  to 
it  in  terms  of  what.  I  believe,  are  indica¬ 
tions  that  we  are  dealing  with  a  viable, 
long-term  medium  that  is  simply  in  transi¬ 
tion. 

The  growth  in  circulation  of  the  newer 
magazines  has  to  be  a  clear  reflection  of 
changes  in  consumers/readers  interest 
areas  and,  in  a  larger  sense,  is  simply 
reflecting  the  lifestyle  changes  and  new 
values  which  the  majority  of  Americans 
are  evolving  into.  The  lower  circulation 
levels  being  experienced  by  what  I  would 
call  the  established  print  vehicles  is  also 
not  as  negative  as  it  might  seem  at  first 
glance.  And,  this  also  goes  directly  to 
your  comment  earlier  about  the  cost 
situation.  1  believe  that  much  of  the  cir¬ 
culation  declines  should  be  characterized 
as  a  managed  decline  on  the  part  of  pub¬ 
lishing  industry  as  they  have  come  to 
place  greater  emphasis,  as  they  properly 
should,  on  running  a  profitable  business. 
This  greater  orientation  to  a  more  ba¬ 
lanced  approach  to  profitability  and  large 
numbers  is  having  a  very  direct  and  posi¬ 
tive  impact  on  the  cost  to  advertisers  of 
print  vehicles  and,  in  the  long  run,  will 
keep  the  vehicles  and  the  entire  medium 
in  a  competitive  situation  with  the 
alternative  forms  available  to  most  adver¬ 
tisers. 

Where  circulation  declines  are  being 
forced  upon  the  publishers  by  their  read¬ 
ers,  maybe  those  vehicles  have  gone 
beyond  the  point  of  the  correct  price/ 
value  relationship  versus  what  is  being 
delivered ;  but,  for  an  advertiser,  is  that  all 
bad? 

1  don’t  think  your  arguments  hold  wa¬ 
ter  to  make  the  case  that  print  is  stagnant 
and  lifeless  —  have  you  got  any  other 
ideas? 


Pearson:  You  are  absolutely  right,  Mar¬ 
ty.  Total  industry  figures  can  be  mislead¬ 
ing,  particularly  in  the  case  of  magazines. 
Circulation  changes  really  underestimate 
the  vitality  and  the  transitional  nature  of 
the  magazine  medium.  The  bottom  line 
circulation  growth  which  I  cited  earlier  is 
really  made  up  of  what  might  be  consi¬ 
dered  established  vehicles  in  the  maga¬ 
zine  medium  but  has  been  more  than 
offset  by  recent  tremendous  growth  by 
publications  that  have  been  in  existence 


Orlowsky:  OK.  Publishers  are  more 
profit  conscious  than  they’ve  ever  been 
before.  And  there  have  been  a  handful  of 
new  magazines  launched  in  recent  years 
that  address  new  consumer  values  and 
interests. 

But  is  this  really  an  indication  of  the 
medium’s  ability  to  offer  a  dynamic  com¬ 
munications  environment? 

Let  me  ask  you  a  question.  Where,  if 
anyplace,  are  magazines  particularly 
going  in  the  80's?  Are  magazines  making 
a  specific  effort  to  be  more  relevant  or 
compatible  with  mainstream  marketing 
needs? 

It  doesn’t  seem  so.  The  apparent  or 
conventional  view  is  that  magazines  are 
not  addressing  specific  marketing  needs 
in  the  form  of  matching  up  to  product 
positioning  opportunities.  As  you  well 
know,  product  positioning  is  becoming 
increasingly  more  important  to  all  cate¬ 
gories  of  advertising. 
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How  many  magazines  have  come  to 
you  lately  and  have  said  in  very  definitive 
terms,  we  are  going  to  reposition  our 
magazine  to  meet  a  particular  consumer 
segments'  interest.  Or,  how  many  maga¬ 
zines  have  come  in  to  you  with  a  long- 
range  plan  that  would  lead  to  an  evolu¬ 
tionary  change  to  meet  an  objective  of  a 
more  specific  market  segment  opportun¬ 
ity?  I  don’t  know  about  you,  Dan,  but  no 
one  has  knocked  on  my  door  lately. 

Not  only  haven’t  they  knocked  on  my 
door  with  this  kind  of  information,  but  we 
seem  to  be  spending  more  of  our  time 
discussing  which  syndicated  research 
service  demonstrates  better  numbers  for 
the  magazine  as  opposed  to  where  the 
magazine’s  audience  is  taking  that  maga¬ 
zine  in  the  future.  What  we  need  to  hear  is 
more  about  future  opportunity. 

Pearson:  Those  are  easy  concerns  to 
deal  with.  Does  this  medium  offer  a  dyna¬ 
mic  environment?  It  depends  on  what 
you  mean  by  dynamic.  If  you  mean  does 
it  move  or  make  noise,  of  course  not.  But 
if  you  mean  is  it  wanted  by  the  reader;  are 
they  drawn  to  it  voluntarily;  does  it  pro¬ 
vide  them  with  information  on  subjects 
that  are  of  interest  to  them;  and,  does  it 
change  as  those  interests  change,  then 
there  is  no  question  that  we  are  dealing 
with  a  more  dynamic  and  varied  environ¬ 
ment  than  with,  perhaps,  any  other  major 
media  form. 

You  expressed  a  concern  about  the 
medium’s  capability  to  adjust  and  meet 
the  advertiser’s  mainstream  marketing 
needs  in  the  80’s.  1  think  the  key  word 
here  is  mainstream  because  that  need,  in 
fact,  is  changing  for  most  marketers  as 
the  marketplace  becomes  more  seg¬ 
mented  and  more  parity  products  emerge 
on  the  scene.  The  term  mainstream  ties  in 


very  nicely  with  another  term  which  was 
used  in  the  60’s  and  70’s  by  advertisers 
called  “mass  market”.  Just  as  mass  mar¬ 
ket  will  be  as  common  in  the  lexicon  of 
most  marketers  during  the  80’s,  main¬ 
stream  will  take  on  an  entirely  different 
dimension  as  it  relates  to  media.  Selectiv¬ 
ity  and  targeting  will  be  the  buzz  words  of 
the  80’s  that  will  characterize  most 
marketers  mainstream  needs  and  these 
will  be  considerably  different  from  one 
marketer  to  another.  The  media  will  have 
to  know  a  lot  more  about  their  product 
and  audience  in  order  to  effectively  serve 
a  greater  diversity  of  buyer  needs. 

Unfortunately,  your  concern  about  the 
continued  emphasis  on  the  quantitative 
aspects  of  media  audiences  as  opposed  to 
what  you  called  matching  the  media  posi¬ 
tioning  to  an  advertiser’s  product  posi¬ 
tioning,  is  an  area  with  which  I  must 
agree.  I  would  offer  this  observation 
though,  do  you  think  that  the  “numbers 
game”  is  something  that  most  print  media 
really  enjoy  competing  on?  Or,  has  this 
evolved  over  the  last  20  years  because 
buyers  have  either  been  unable  or  unwill¬ 
ing  to  make  decisions  on  any  basis  other 
than  the  numbers? 

I  would  submit  that  if  the  emphasis 
should  be  changed,  it  is  the  obligation  of 
the  buyer  not  the  seller  to  redefine  the 
ground  rules  for  decision  making  and  that 
the  good  sellers  will  adjust  themselves  to 
meet  these  new  rules. 

Orlowsky:  While  I  agree  for  the  most 
part  with  what  you  are  saying,  there  is 
one  basic  requirement  necessary  for 
change  and  that  is  to  have  available  new 
information,  new  knowledge,  or  new 
learning.  Unless  this  information  is  pro¬ 
vided,  it  would  be  very  difficult  for  any 
single  player  in  the  game  to  take  the  lead 


and  initiate  change. 

There  have  not  been  very  many  new 
ideas  presented  on  any  side  with  respect 
to  print  media  in  recent  times. 

There  is  greater  pressure  today  and  will 
be  tomorrow  for  the  print  medium  to  pro¬ 
duce  some  new  ideas,  given  the  potential 
explosive  nature  of  the  broadcast 
medium  which  is  the  major  competitor  of 
print.  While  it  is  not  expected  that  any 
given  magazine  or  newspaper  will  pro¬ 
vide  their  long-range  marketing  plans  to 
an  outside  organization,  there  is  a  need 
for  information  to  flow  back  to  the  users 
of  that  medium  in  the  form  of  concrete 
and  tangible  changes  that  are  either 
occurring  or  contemplated.  What  we 
have  had  today,  and  for  the  past  few 
years,  is  what  I  would  term  a  trickle- 
down  version  of  information  flow  from 
the  various  media.  The  broadcast  en¬ 
vironment  is  benefitting  from  constant 
exposure  to  the  changing  nature  of  their 
medium.  Any  day  you  pick  up  a  copy  of 
Advertising  Age  or  Media  Decisions  or 
any  other  trade  publication,  there  are  un¬ 
told  stories  and  items  regarding  a  new 
cable  system,  a  new  broadcasting  con¬ 
cept.  Very  rarely,  if  ever,  is  there  any¬ 
thing  said  about  the  changing  nature  of 
the  print  medium.  Therefore,  it  is  fairly 
easy  to  conclude  that  nothing  new  is  real¬ 
ly  happening  in  the  print  medium. 

It  is  a  static  medium,  for  all  intents  and 
purposes.  If.  as  an  advertiser,  the  televi¬ 
sion  medium  is  available  to  me.  then  it 
would  appear  that  television  is  where  I 
should 

We,  marketers,  must  have  more  op¬ 
tions  for  the  future.  We  must  have  flex¬ 
ibility  built  into  our  ability  to  make  deci¬ 
sions  as  far  as  advertising  effectiveness  is 
concerned. 

1  certainly  recognize  that  it  is  not  a  one 
way  street,  but  clearly  the  seller  must 
take  the  initiative.  It  is  not  simply  up  to 
the  advertiser  to  devise  all  of  the  insights 
necessary  to  make  use  of  the  medium. 
Pearson:  I  agree  that  the  print  medium 
must  introduce  new  ideas  and  the 
medium  itself  must  take  the  initiative  in 
introducing  these  new  ideas. 

In  most  cases,  the  changes  in  the 
broadcast  medium  that  have  begun  to 
happen  and  will  accelerate  the  1980’s  are 
reflective  of  an  inherent  change  in  the 
nature  of  the  medium  form,  one  of  almost 
exclusively  delivering  mass,  non- 
targeted  advertising  exposure  to  one  that 
will  provide  much  more  selective, 
targeted  opportunities.  As  this  develops 
there  is  no  question  that  broadcast  will 
become  an  even  more  formidable  com¬ 
petitor  for  print  media.  At  the  same  time, 
when  viewed  in  totality,  the  print  medium 
already  possesses  this  capability  and 
aside  from  more  mechanical  flexibilities 
such  as  new  printing  techniques,  regional 
or  demographic  editions,  the  major, 
broadcast  type  changes  may  not  be  possi¬ 
ble  or  necessary  for  the  print  medium  to 
be  effective  in  the  future. 


Dan  Pearson  (I)  discusses  the  RJR  presentation  with  Bill  Yanow  of  Time,  Inc. 
and  RJR  collegue  AAartin  Orlowsky  during  the  ANA  media  workshop  at  the 
Plozo  Hotel  in  New  York  lost  week. 
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Ad  scene _ 

Marsella  urges  ‘target  R.E.  marketing 


Times  surveys  views 

By  Dan  Lionel  gn  |^3|  ($(310 


“Image  advertising  doesn't  make  our 
phones  ring,”  is  what  real  estate  broker 
members  of  the  national  franchise  net¬ 
works  are  telling  the  franchise  headquar¬ 
ters  people,  according  to  Anthony 
Marsella,  Jr.,  who  was  recently 
appointed  real  estate  product  manager  at 
the  NAB. 

“While  the  brokers  recognize  the  value 
of  image  advertising,”  Marsella  told 
E&P,  “many  would  like  to  see  more  of 
their  ad  dollars  which  are  now  going  into 
tv  and  national  magazines,  spent  in  news¬ 
paper  classified  which  they  consider  their 
basic  point  of  sale.” 

Marsella  brings  to  his  job  at  the  bureau 
a  background  of  almost  a  dozen  years 
with  Berg  Enterprises,  one  of  the  nation’s 
largest  residential  real  estate  companies 
with  over  100  offices.  Starting  as  a  sales¬ 
man,  Marsella  later  became  vicepresi¬ 
dent  of  career  development  which  in¬ 
volved  sales  training  and  the  conducting 
of  training  seminars  for  the  company's 
sales  staff.  He  believes  that  he  can  help 
newspaper  C  AMs  better  target  their  sales 
presentations  by  providing  them  with  a 
good  understanding  of  the  real  estate 
brokers’  point  of  view. 

The  new  product  manager  notes  that 
the  real  estate  classification,  traditionally 
classified's  largest  category,  is  facing  ma¬ 
jor  challenges  in  1982  as  well  as  in  the 
years  ahead,  not  only  because  of  econo¬ 
mic  factors  but  sociological  changes  as 
well.  In  his  talk  before  the  recent  South¬ 
ern  Classified  Advertising  Managers 
Association  conference  he  cited  a  few: 

Growth  in  non-traditional  house¬ 
holds:  “The  non-traditional  household 
has  increased  so  greatly  in  numbers  that 
the  U.S.  Census  Bureau  has  created  an 
acronym  for  it,  POSSLQ,  which  stands 
for  People  of  the  Opposite  Sex  Sharing 
Living  Quarters.” 

22%  of  all  homes  sold  in  '79  were 
bought  by  singles.  Also,  45%  of  all  con¬ 
dominiums  were  sold  to  singles.  Accord¬ 
ing  to  Merrill  Lynch,  25%  of  all  homes 
sold  now  are  going  to  female  household 
heads  with  no  males  present. 

“Ad  copy  must  reflect  these  changes,” 
he  said. 

Added  to  the  above  are  the  doleful  eco¬ 
nomic  facts  dominated  by  the  record 
mortgage  interest  rates  which  caused  6 
out  of  10  home  sale  transactions  to  be 
concluded  via  some  means  of  alternative 
financing.  The  resale  home  turnover  de¬ 
cline  from  a  1978  high  of  4  million  to  under 
2  million  in  1981,  Marsella  pointed  out, 
severely  hurt  small  brokers — those  with 
five  or  fewer  associates.  With  sales  de¬ 
clines  of  40%  to  50%,  they  could  not  hold 
onto  their  sales  staffs  nor  could  they 
afford  to  advertise  for  what  business 


ITl 


Anthony  Marsella,  Jr. 

there  was.  From  1980  through  the  end  of 
1981,  some  70,000  closed  their  doors. 

“But,”  Marsella  told  E&P,  “those 
companies  who  were  able  to  continue 
their  sales  training  programs,  maintain 
strong  advertising  campaigns  both  for 
listings  and  sales,  recruit  new  associates 
and  especially,  stay  on  top  of  the  mort¬ 
gage  situation,  got  the  lion’s  share  of  the 
1981  market.” 

“In  former  years  price  and  terms  were 
not  at  the  top  of  the  list  of  factors  sought 
by  the  prospective  home  buyer,”  Marsel¬ 
la  said.  “Location,  number  of  bedrooms, 
transportation  convenience  etc.,  have 
now  largely  given  way  to  ‘Can  1  afford 
it?’.” 

In  the  year  ahead  the  new  product  man¬ 
ager  will  conduct  sales  training  seminars 
for  newspaper  sales  staffs  as  well  as  for 
real  estate  broker  groups  to  help  them 
understand  how  to  target  their  sales 
efforts  to  the  new  market  conditions. 

He  suggested  that  CAMs  could  up¬ 
grade  their  own  understanding  of  alterna¬ 
tive  financing,  which  he  believes  will  be  a 
paramount  consideration  for  effective 
advertising  for  a  long  time  to  come,  by 
contacting  their  local  Board  of  Realtors, 
and  by  attending  seminars  frequently 
conducted  by  realtor  associations  as  well 
as  by  mortgage  banking  institutions. 

“Classified  space  salesmen  who  are 
equipped  to  counsel  brokers  along  these 
lines  will  help  make  their  ads  more  effec¬ 
tive.” 

While  Marsella  sees  franchise  real 
estate  membership  continuing  to  grow 
from  its  current  21%  of  the  total,  he  notes 
that  nearly  3  out  of  10  franchises  feel  that 
the  franchiser  has  not  done  a  good  job  of 
providing  assistance  in  local  advertising 
and  promotion.  In  the  year  ahead, 
Marsella  will  meet  with  franchisers  to 
promote  greater  local  advertising  action. 


Eighteen  percent  of  the  households  in 
the  New  York  tri-state  area  expect  to  par¬ 
ticipate  in  a  residential  real  estate  trans¬ 
action  during  the  next  two  years,  accord¬ 
ing  to  a  new  regional  real  estate  study 
commissioned  by  the  New  York  Times. 

Those  customers  who  consider  them¬ 
selves  “likely  prospects”  for  the  real 
estate  market  are  young — nearly  half 
(48%)  under  the  age  of  35. 

However,  the  study  reveals  that  those 
who  have  recently  bought  or  sold  residen¬ 
tial  property  are  more  affluent  than  those 
who  expect  to  do  so  in  the  near  future. 
Thus  it  is  possible  that  some  lower- 
income  prospects  will  not  fulfill  their  pur¬ 
chasing  plans  when  they  investigate  the 
economics  of  the  current  market. 

Nearly  half  the  recent  real  estate  cus¬ 
tomers  are  from  households  with  $25,000 
or  more  annual  income.  Forty-four  per¬ 
cent  have  graduated  from  college,  and 
75%  are  married. 

On  average,  customers  meet  with  three 
different  brokers  when  shopping  for  a 
new  home.  But  once  customers  have 
selected  a  broker,  they  tend  to  remain 
loyal.  Nearly  three  in  every  four  (71%) 
customers  who  used  a  broker  before  say 
they  would  use  the  same  broker  again, 
underscoring  the  importance  of  a  brok¬ 
er’s  continuing  contact  with  past  clients. 

The  study  also  brings  out  the  import¬ 
ance  of  newspapers  to  brokers.  Tri-state 
area  brokers  reach  84%  of  their  buyers 
through  newspaper  advertising,  and  near¬ 
ly  half  of  the  sellers  come  directly  through 
newspaper  advertising. 

The  study  was  executed  by  Commer¬ 
cial  Analysts  Company,  and  was  commis¬ 
sioned  by  the  New  Y ork  Times  in  order  to 
shed  light  on  the  dynamics  of  the  real 
estate  market  in  the  New  York  ADI,  or 
Area  of  Dominant  Influence.  The  sample 
included  customers,  brokers  and  reloca¬ 
tion  managers  from  New  York  City,  Long 
Island  and  suburban  counties  in  New 
York,  New  Jersey  and  Connecticut.  The 
study  covered  such  additional  topics  as: 

— consumer  feelings  about  the  relative 
importance  of  factors  such  as  neighbor¬ 
hood,  convenience  to  transportation,  real 
estate  taxes  and  size  of  home — and  brok¬ 
er  perceptions  of  the  same  factors; 

— the  popularity  of  different  styles  of 
house,  categorized  by  region; 

— the  effectiveness  of  different  types  of 
advertising; 

— the  variety  of  broker  services, 
broken  down  by  region. 

Copies  of  the  study  are  available  with¬ 
out  charge  by  writing  to  John  J.  Guerin, 
Director  of  Classified  Advertising,  The 
New  York  Times,  229  West  43  Street, 
New  York,  N.Y.  10036. 
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NEWSPEOPLE  IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 

Allen  Van  Cranebrock,  senior 
flnancial  correspondent  in  Chicago  for 
Reuters,  moved  to  Houston  March  1  to 
open  the  first  new  North  American 
bureau  established  by  Reuters  since  the 
news  service  announced  plans  for  edito¬ 
rial  expansion  in  the  U.S.,  Canada  and 
worldwide. 

*  *  * 

Sylvanna  Foa  a  foreign  correspon¬ 
dent  in  Asia  and  Europe,  was  appointed 
United  Press  International  news  editor 
for  the  Asia-Pacific  division.  She  was 
based  in  Bangkok  as  UPI  manager  for 
Thailand  and  moves  to  Hong  Kong  to 


Koppett 

Leonard  Koppett  was  appointed  edi¬ 
tor  of  the  Peninsula  Times  Tribune,  Palo 
Alto,  replacing  David  Burgin,  who  be¬ 
came  editor  of  the  Orlando  Sentinel  Star. 
The  past  two  years  Koppett  was  execu¬ 
tive  sports  editor  of  the  Times  Tribune. 
During  30  years  on  New  York  City  news¬ 
papers,  Koppett  worked  for  the  New 
York  Herald  Tribune,  New  York  Post  and 
then  the  New  York  Times  from  1%3  to 
1978.  He  moved  to  the  Peninsula  in  1973 
to  cover  West  Coast  sports  for  the  Times 
and  taught  news  writing,  sports  and  soci¬ 
ety  at  Stanford  University. 
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succeed  Michael  Keats,  who  resigned 
to  accept  another  position.  Foa  joined  the 
news  service  in  Phnom  Penh,  Cambodia, 
in  1971  and  has  served  in  Hong  Kong, 
New  Delhi,  and  on  the  foreign  desk  in 
New  York,  Rome  and  Vienna. 

*  ♦  * 

Anne  P.  Saker  was  appointed  mana¬ 
ger  of  United  Press  International’s  Nor¬ 
folk  bureau.  She  worked  last  year  in  the 
London  bureau  and  succeeds  Robert 
Rountree,  who  resigned  to  become  an 
assistant  city  editor  for  the  Fort  Lauder¬ 
dale  Sun-Sentinel. 

9|e  4: 

William  G.  Freemon  was  appointed 
executive  editor  of  the  San  Gabriel  Val¬ 
ley  (Calif.)  Tribune  in  a  promotion  from 
community  news  editor.  Bob  Evans, 
city  editor,  takes  over  Freemon’s  former 
post,  with  the  city  desk  being  renamed 
valley  desk,  with  Judy  Hammond  as  edi¬ 
tor.  She  was  political  editor.  Robert 
COPPERSTONE,  formerly  assistant  city 
editor,  will  be  assistant  valley  editor. 

*  ♦  * 

Nicholas  Wade,  a  former  editor  of 
Science  magazine,  joined  the  editorial 
board  of  the  New  York  Times.  Wade  will 
concentrate  on  issues  of  science,  medi¬ 
cine,  technology,  environment  and  public 
policy,  replacing  Philip  Boffey,  who 
transferred  to  the  science  news  staff. 
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Jellinghous 

Carl  F.  Jellinghaus,  vicepresident 
and  ombudsman  of  The  Record,  Hacken¬ 
sack,  N.J.,  retired  March  1.  He  joined  the 
then  Bergen  Evening  Record  as  a  reporter 
in  1947  and  worked  through  the  ranks  as 
copy  editor,  religion  editor,  magazine 
editor  and  city  editor,  becoming  assistant 
managing  editor  in  1960  when  the  paper’s 
named  was  changed  to  The  Record.  His 
career  included  concurrent  posts  at  the 
Paterson  (N.J.)  Call  for  several  years.  He 
was  promoted  to  managing  editor  of  The 
Record  in  1968,  subsequently  becoming 
vicepresident/managing  editor  and 
vicepresident/executive  editor.  He 
moved  to  omsbudsman  in  1977. 

♦  *  ♦ 

Joe  Jares,  who  was  with  Sports  Illus¬ 
trated  15  years,  has  been  named  sports 
editor  of  the  Daily  News,  Los  Angeles. 
He  replaces  Frank  Mazzeo,  who  re¬ 
mains  on  the  staff  as  a  writer.  Jares  is  a 
graduate  of  the  University  of  Southern 
California,  where  he  teaches  a  course  in 
sports  writing. 

*  *  * 

Martin  Autuori,  metro  editor  of  the 
Bridgeport  (Conn.)  Telegram,  was 
named  assistant  managing  editor  of  the 
Bridgeport  Post-,  and  Stephen  Winters, 
assistant  metro  editor  of  the  Telegram, 
moved  up  to  assistant  managing  editor. 

* 

Robert  E.  Ellis  has  retired  as  assis¬ 
tant  treasurer  of  the  Loeb  Newspapers, 
Manchester,  N.H.,  after  a  26-year  asso¬ 
ciation. 

*  ♦ 

Richard  Cheverton  has  been  named 
features  editor  of  The  Register,  Santa 
Ana,  Calif.  Gary  Lycan,  assistant  man¬ 
aging  editor  for  features  since  May,  and 
with  the  paper  nearly  20  years,  was  prom¬ 
oted  to  systems  editor  with  responsibility 
for  the  newsroom  transition  to  a  new 
computer  system. 

Cheverton  moves  to  The  Register  from 
the  Seattle  Times,  where  he  directed  the 
daily  feature  section,  and  weekly  fashion 
and  food  sections. 
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McGehee 


Shine 


Purcell 


Combs 


Neal  Shine,  managing  editor  of  the 
Detroit  Free  Press  for  1 1  years,  has  been 
named  senior  managing  editor  and  Scott 
McGehee,  succeeds  him,  moving  up 
from  associate  editor. 

Shine,  with  the  Free  Press  32  years, 
became  managing  editor  in  1971. 
McGehee  joined  the  paper  eight  years  ago 
as  assistant  women’s  editor  and  then  be¬ 
came  editor  of  the  Way  We  Live  section. 
Shine  will  continue  writing  a  weekly  col¬ 
umn  for  the  Sunday  magazine. 

♦  ♦  * 

Eddie  Roach,  Daily  Oklahoman, 
Oklahoma  City,  reporter  since  1976,  was 
named  news  editor  to  succeed  the  late 
George  Outhier. 


Patrick  J.  Purcell  was  appointed 
vicepresident  in  charge  of  advertising  for 
the  New  York  Post  and  will  direct 
strategic  planning,  prepare  presentions  to 
key  advertisers  and  supervise  the  70- 
person  sales  force.  For  the  past  18 
months,  Purcell  was  associate  publisher 
of  the  Village  Voice,  New  York,  and  ear¬ 
lier  was  with  the  New  York  Daily  News  10 
years. 

tin  *  * 

Mike  Steele,  an  assistant  city  editor 
and  special  assignments  editor  since  join¬ 
ing  the  Richmond  (Va.)  Times-Dispatch 
in  1973,  has  been  named  state  editor. 
Nicholas  Brown,  with  the  newspaper 
since  1%9  as  a  reporter  and  assistant  edi- 


Jacqueline  a.  Combs  joined  the  Sac¬ 
ramento  Union  as  associate  editor  for 
graphics  and  design.  She  is  a  founding 
member  of  the  Society  of  Newspaper  De¬ 
signers  and  was  graphics  editor  of  the 
Long  Beach  Press-Telegram  from  1979 
until  joining  The  Union. 

*  *  * 

Ken  Finkel  joined  the  Dallas  Times 
Herald  as  sports  editor  in  February.  He 
was  an  assistant  editor  for  the  New  York 
Times,  and  earlier  national  desk  editor  for 
the  Miami  Herald. 

♦  ♦  « 

Appointments  at  Connecticut  News¬ 
papers  Inc.,  Stamford,  include:  Al 
Arvonio,  from  retail  advertising  mana- 
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tor  on  the  state  desk,  became  special 
assignments  editor. 


ger  to  display  advertising  manager;  Dick 
CoMMER,  from  manager  of  creative  ser¬ 
vices  to  director  of  public  relations  and 
promotion;  Dave  McMahon  from  class- 
fied  sales  manager  to  retail  sales  man¬ 
ager;  Paul  Adams,  from  special  projects 
manager  to  classified  sales  manager.  CNI 
publishes  the  Advocate  and  Greenwich 
Time. 

(Continued  on  page  24) 


Nick  Walker,  managing  editor  of  the 
Marion  (Ohio)  Star  the  past  four  years,  is 
heading  a  state  news  bureau  just  opened 
in  Columbus,  Ohio,  by  Thomson  News¬ 
papers  Inc.  News  pertinent  to  communi¬ 
ties  served  by  Thomson  papers  will  be 
foremost  on  the  bureau  schedule. 


Moyer  Holt 

NEW  AAANAGING  EDITOR  of  The 
Arizona  Republic  i$  Alan  Moyer,  formerly 
managing  editor  of  the  Phoenix  Gazette. 
He  succeeds  Robert  J.  Early,  who  has 
resigned. 

Moyer,  managing  editor  of  the 
Phoenix  Gazette  for  nine  years,  earlier 
was  executive  editor  of  the  Wichita 
(Kans.)  Eagle  and  Beacon. 

Lynne  Holt  succeeds  Moyer  at  the 
Gazette,  moving  up  from  assistant  man¬ 
aging  editor.  Holt  was  managing  editor 
of  the  Wichita  newspapers  before  joining 
the  Gazette  five  years  ago. 
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Notes  on  people 


Jackson,  Jr.  Jackson,  Sr.  Murphy 

THIRD  GENERATION — Lionel  Stewart  Jackson,  Jr.,  follows  his  father's 
and  grandfather's  path  by  becoming  the  third  generation  of  the  family  to 
become  publisher  of  the  New  Haven  (Conn.)  Register  and  Journal-Courier. 
Jackson,  31,  was  named  publisher,  chief  operating  officer  and  president  by 
the  board  of  directors,  succeeding  his  father,  Lionel  S.  Jackson,  publisher 
since  1973. 

Formerly  assistant  publisher  and  president  of  Jackson  Newspapers,  Inc., 
the  new  publisher  announced  that  Edward  J.  Murphy  was  appointed  senior 
vicepresident  and  general  manager  from  assistant  general  manager,  suc¬ 
ceeding  Brian  Thayer,  who  resigned  to  pursue  professional  opportunities  in 
his  home  state,  Maine.  Also,  Williom  T.  Guthrie,  director  of  marketing,  and 
Donald  W.  Sharpe,  editor  of  the  papers,  were  named  vicepresidents. 


Edward  IV.  Barrett 

Edward  W.  Barrett,  founder  of  the  Col- 
umhia  Journalism  Review  and  its  guiding 
spirit  for  20  years,  retired  as  publisher 
and  has  the  title  of  publisher  emeritus. 

Osborn  Elliott,  dean  of  the  Columbia 
University  Graduate  School  of  Journal¬ 
ism,  succeeds  Barrett  as  publisher. 

The  Review,  founded  in  1962,  was  the 
first  national  magazine  devoted  to  jour¬ 
nalism  criticism.  Barrett,  editorial  chair¬ 
man  while  he  was  dean,  became  publisher 
in  1975. 

Barrett  Joined  Columbia  after  a  career 
in  journalism  and  government  informa¬ 
tion  service.  He  was  director  of  overseas 
operations  for  the  Office  of  War  Informa¬ 
tion  from  1942  to  1946.  His  career  also 
includes  being  assistant  secretary  of  state 
for  public  affairs  and  editorial  director  of 
Newsweek. 

Elliott  became  dean  of  the  journalism ' 


IN  MEMORIAM 

ERNIE  MATSON 
lived  with  a  song  in  his 
heart — and  left  that  song 
to  his  fellow  man. 

We  will  miss  you,  Ernie. 

TELERAM 

Communications  Corp. 


school  in  1979,  having  previously  been 
associated  with  Newsweek  for  21  years  in 
various  editorial  posts.  He  was  New 
York  City’s  deputy  mayor  for  economic 
development  from  1976  to  1977. 

Hortense  Myers 

Hortense  Myers,  v/ho  retired  last  year 
after  39  years  as  a  reporter  and  political 
writer  for  United  Press  International  in 
Indianapolis,  has  received  the  Presi¬ 
dent’s  Award  of  the  Indianapolis  Press 
Club. 

Club  president  Joseph  Gelarden  called 
her  the  first  lady  of  Indiana  journalism. 
“She  is  not  a  powerful  publisher  whose 
whims  influence  world  events.  She  is  not 
a  glamorous  anchorwoman  recgnized  and 
trusted  by  millions  of  viewers  .  .  .She  is 
a  reporter,  a  jot  ’em  down,  get  it  right, 
hurry  up,  fight  with  the  desk  wire  service 
reporter.  For  years,  Hortense  Myers  has 
been  the  role  model  of  a  wire  service  re¬ 
porter.’’ 

Myers  hasn’t  slowed  down  since  her 
retirement — she  still  contributes  political 
columns  to  UPI,  teaches  a  college  course 
in  journalism  and  works  on  four  books. 


Reagan  letters 

Los  Angeles  photographer,  author  and 
trade  technical  college  teacher  James 
A.  Stewart  years  ago  photographed 
Ronald  Reagan  at  a  testimonial  dinner. 
Later  Reagan  looked  at  a  proof  sheet  and 


ordered  prints.  Dissatisfied  with  the  qual¬ 
ity,  the  photographer  did  not  send  a  bill. 
But  Reagan  sent  a  second  note  insisting 
on  an  invoice. 

Stewart  recently  donated  the  two  hand¬ 
written  letters  for  auction  at  a  benefit  for  a 
fund  which  helps  orphaned  pets.  The  let¬ 
ters  brought  $562.50. 


Closing  chores 

Among  the  newsroom  chores  under¬ 
taken  by  Craig  Ammerman,  executive 
editor  of  the  late  Philadelphia  Bulletin, 
was  cleaning  out  what  was  left  in  the 
desks  of  reporters  and  editors. 

Among  the  items  Ammerman  found  lit¬ 
tle  more  than  mid-way  in  the  task, 
according  to  Clark  DeLeon’s  column  in 
the  Philadelphia  Inquirer,  were:  203 
phone  books,  18  salt  shakers,  17  pepper 
shakers,  47  spikes,  62  pairs  of  scissors;  20 
pounds  of  lead  type  (in  one  desk),  2Vi 
pairs  of  shoes,  one  package  of  beet  seeds, 
seven  books  on  opera  and  one  bowling 
ball. 

Harold  Blumenfeld 

Harold  Blumenfeld,  veteran  UPI  and 
Acme  newspicture  editor,  underwent 
open-heart  surgery  three  months  ago  and 
says  he  is  feeling  “damn  good  and  rarin’ 
to  go.” 

Blumenfeld  has  been  writing  a  column 
with  Lou  Cottin,  “Growing  Older”,  for 
Newspaper  Enterprise  Association  the 
past  six  years.  With  expiration  of  that 
contract,  he  is  looking  around  for  other 
distribution. 

Reuven  Frank 

Reuven  Frank,  who  joined  NBC  News 
in  1950  from  the  Newark  (N.J.)  Evening 
News,  where  he  was  a  rewriteman  and 
night  city  editor,  was  promoted  to  presi¬ 
dent  of  NBC  News  (March  2).  Frank, 
formerly  senior  executive  producer  inv 
NBC’s  documentary  unit,  served  as  pres¬ 
ident  of  NBC  News  from  1968  to  1973.  He 
replaces  William  J.  Small,  who  resigned 
February  26. 

Galella  cited 

Freelance  photographer  Ronald  E. 
Galella  was  cited  for  contempt  March  2 
by  Judge  Irving  Ben  Cooper  of  the  Feder¬ 
al  District  Court,  New  York  City,  who 
said  he  violated  a  court  order  that  pre¬ 
vented  him  from  annoying  Jacqueline 
Onassis  and  her  daughter  Caroline  Ken¬ 
nedy.  Mrs.  Onassis  filed  a  complaint 
charging  that  last  December  Galella 
violated  a  long-standing  court  order  to 
stay  25  feet  from  her  and  30  feet  from  her 
daughter. 

Judge  Cooper  will  hold  a  hearing  to 
determine  what  penalty  to  impose  on 
Galella. 
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AGOU 
MINE  OF 

PROMOnO 

IDEAS  BY  THE 
GOLDEN  GATE 


Go  West,  wise  marketer,  and  unearth 
a  bonanza  of  promotion  ideas  at  the 
52nd  Annual  Conference  of  the 
International  Newspaper  Promotion 
Association,  May  2-5, 1982. 

You’ll  make  camp  at  the  Fairmont 
Hotel  on  San  Francisco’s  Nob  Hill 
while  mining  nuggets  of  marketing 
strategy.  Every  moment  of  the  four- 
day  session  has  been  designed  to  help 
your  newspaper  strike  it  rich  with 
sound  promotion  tactics.  Gems  of 
24-karat  inspiration  will  come  from: 

Arthur  Schultz,  chief  executive  officer 
emeritus  of  Foote,  Cone  and  Belding, 
speaking  about  the  impact  of  cable 
communications  on  the  media. 

Dr.  Donald  Kanter,  chairman,  Boston 
University  Department  of  Marketing, 
demonstrating  how  “Promotion  Makes  It 
Move”. 

Dr.  John  Garofalo  of  Garofalo 
Associates,  Vancouver,  WA.,  telling  how 
you  can  make  others  happy  doing  your 
work  for  you. 

Dick  and  Bert  of  Los  Angeles,  the  nuts 
and  dolts  of  west  coast  radio 
commercials. 

Gregg  Snazelle,  acknowledged  guru  of 
San  Francisco’s  highly  creative  TV 
commercial  colony. 


Dick  McDonald  of  McDonald’s 
Classified  Service,  describing 
classified’s  needs  and  suggesting 
promotion’s  solutions. 

Hank  Simons,  vice-president  and 
creative  director.  Newspaper 
Advertising  Bureau,  unveiling  The 
Bureau’s  1982  Creative  Newspaper. 

Editor  and  Publisher  and  Sales  and 
Marketing  Management  prize-winners 
in  newspaper  promotion,  research  and 
public  service. 

Problem-solving  sessions  and 
presentations  conducted  by  successful 
newspaper  marketers. 

The  money  your  paper  invests  in 
INPA’s  1982  conference  will  help 
match  the  newspaper  promoter  of  the 
80’s  with  the  rapidly  developing 
challenges  of  the  80’s.  For  complete 
details,  conference  and  hotel 
registration  forms,  write 
INPA,  11600  Sunrise  Valley  Drive, 
Reston,  VA  22091. 

STAKE  YOUR  CLAIM  NOW! 

52nd  Annual  Conference 
INTERNA’nONAL  NEWSPAPER 
PROMO’nON  ASSOCIA’nON 
May  2-5, 1982  Fairmont  Hotel,  San  Francisco 


Wieghart 


Naglieri 


Seymour 


APPOINTED  VICEPRESIDENTS—  Three  new 
vicepresidents  of  the  New  York  Doily  News  were 
named  by  Robert  M.  Hunt,  president  and  publisher. 
They  are:  James  Wieghart,  executive  editor,-  Thomas 
Naglieri,  director  of  human  resources  and  John 
Seymour,  director  of  information  services.  Wieghart 
became  executive  editor  last  June  after  service  as 
Washington  bureau  chief  for  six  years;  Naglieri  and 
Seymour  have  been  with  the  News  since  1978. 


Newspeople 

(Continued  from  page  21) 


Nancy  J.  Woodhull,  managing  edi¬ 
tor  of  the  Rochester  Democrat  &  Chroni¬ 
cle,  was  named  senior  planning  editor  for 
news  for  Gannett ’s  forthcoming  national 
newspaper,  USA  Today.  Replacing 
Woodhull  in  Rochester  is  Christina 
Bradford.  Woodhull  has  been  with  Gan¬ 
nett  since  1975;  Bradford  joined  the 
Democrat  &  Chronicle  in  1980  from  the 
Detroit  Free  Press. 

Also  at  the  Democrat  &  Chronicle, 
Thomas  P.  Flynn  was  named  to  the 
newly  created  position  of  associate  edi¬ 


tor,  from  assistant  managing  editor/news; 
and  Frank  Lovinski,  assistant  manag¬ 
ing  editor/local  news,  was  named  assis¬ 
tant  managing  editor/news  with  new  re¬ 
sponsibilities  in  addition  to  local  news.  J. 
Ford  Huffman,  assistant  editor  for  spe¬ 
cial  projects  and  graphics  for  both  the 
Democrat  &  Chronicle  and  the  Rochester 
Times-Union,  was  named  assistant  man¬ 
aging  editor  for  the  former  in  charge  of 
features  and  the  Sunday  sections. 

*  ♦  * 

Operations  executives  for  Gannett’s 
new  national  daily,  USA  Today,  include: 
Lawrence  Sackett,  vicepresident/tele- 
communications;  Frank  Vega, 
vicepresident/circulation;  Paul  Kessin- 


GER,  planning  and  research  director;  Di¬ 
ane  Large,  personnel  director;  Linda 
Peek,  public  affairs  director,  and  Chuck 
Schmitt,  finance  director. 

Sackett,  Vega  and  Kessinger  have 
been  on  the  newspaper’s  planning  team 
since  1980.  Large  was  with  Oakland  Tri- 
bunelEastbay  Today;  Peek,  with  the  Gan¬ 
nett  Satellite  Information  Network,  and 
Schmitt,  assistant  controller  of  Gannett 
Co. 

*  *  * 

Chet  Rowe,  circulation  director  of  the 
Hartford  (Conn.)  Courant,  will  retire 
March  3 1 ,  and  be  succeeded  by  Michael 
Fisch,  currently  circulation  manager. 

Rowe  joined  the  Courant  in  1935  and 
except  for  three  years  in  the  Coast  Guard, 
has  been  with  the  newspaper  since  then. 
He  will  remain  as  a  consultant  through 
the  end  of  this  year.  Fisch,  with  the 
Courant  since  last  September,  has  held 
various  circulation,  classified  and  promo¬ 
tion  posts  with  Madison  (Wise.)  News¬ 
papers,  Inc.;  Rochester  (Minn.)  Post- 
Bulletin  and  the  Marshall  (Minn.)  Inde¬ 
pendent. 

*  *  * 

Richard  Allport  was  named  news 
editor  of  the  Florida  Times-Union,  Jack¬ 
sonville,  replacing  Joe  Bullard,  who 
resigned.  Allport  has  been  night  news  edi¬ 
tor  the  past  year  and  earlier  was  a  copy 
editor. 

Patrick  May  joined  the  night  staff 
working  general  assignment  and  police.  A 
summer  intern,  he  just  completed  a 
bachelor’s  in  journalism  at  San  Francisco 
State.  Winter  interns  joining  the  staff  are 
Janet  Barbee  of  Auburn  University 
(Alabama)  and  Martha  Phifer,  Uni¬ 
versity  of  North  Florida. 

♦  *  * 

Dave  Smith  is  the  new  circulation 
manager  of  the  Daily  Gate  City  Com¬ 
pany,  Keokuk,  Iowa,  and  Karl  Judd, 
the  new  production  manger. 

♦  *  * 

David  Starr,  publisher  of  the  Spring- 
field  (Mass.)  Newspapers,  has  been 
appointed  to  a  five-member  committee 
overseeing  construction  of  a  $7,500,000 
Basketball  Hall  of  Fame  in  downtown 
Springfield.  The  existing  Hall  of  Fame  is 
on  the  Springfield  College  campus. 
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David  L  Thompson 
Advertising  Director 
Colorado  Springs  Sun: 


‘Most  successful  game 
we’ve  ever  used.' 


The  Birthday  Game  isn’t  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  bestresults.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!” 

“I’m  thrilled  with  the  results,”  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  “Our  Birthday  Game 
entries  were  much  more  than  expected.  That’s  why  we  ll  run  the 
game  again  .” 

The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 

Call  today  for  full  details.  (203)  562-1133.  Or  write: 
Birthday  Game,  Jackson  Newspapers, 

P.O.  Box  8715,  New  Haven,  CT  06531 
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James  Herbert  Smith  is  now  sports 
editor  of  the  Hanford  (Conn.)  Courant. 
He  replaces  Alvin  E.  Simonds,  who 
became  responsible  for  the  Sunday  sports 
section  and  special  projects.  Smith,  with 
the  newspaper  since  1971,  most  recently 
was  a  general  assistant  editor.  Simonds 
joined  the  Courant  in  1973  as  a  copy  edi¬ 
tor  and  transferred  to  sports  as  news 
editor. 

♦  *  * 

Promoted  in  the  operations  and  pro¬ 
duction  departments  of  Newsday,  Long 
Island,  were;  Robert  Klemish,  to  op¬ 
erations  planning  manager;  and  Dennis 
Havlik,  to  an  assistant  production  man¬ 
ager. 

:(e  *  4c 

Larry  Wade,  Elk  City  (Okla.)  News 
publisher,  was  inducted  into  the  Western 
Oklahoma  Hall  of  Fame,  which  is  spon¬ 
sored  by  the  Western  Oklahoma  Historic¬ 
al  Society. 


Sign  lip  now 

Sign  up  now 

for  tills  three-star  course: 

Covering  the  Arts  in  Print  and  TV 

for  this  hottom-llne  course: 

Economics  and  Business  Reporting 

The  1982  Summer  Institute 
of  the  Columbia  University 

Graduate  School  of  Journalism 

The  1982  Summer  Institute 
of  the  Columbia  University 

Graduate  School  of  Journalism 

June  7  to  July  2 

June  7  to  June  18 

Do  critics  get  more  recognition 
than  general  assignment  reporters? 

More  hate  mail?  Find  out.  Take  this 
four-week  course  on  reporting  cultural 
events  in  the  culture  capital  of  the 
world — New  York.  Intensive  classroom 
and  actual  videotape  experience  for 
every  student.  Journalism  faculty 
plus  guest  speakers  from  the  arts, 
arts  management  and  journalism. 

Diverse  topics  from  the  role  of  the 
cultural  journalist  to  the  impact  of 
television  on  cultural  presentations. 

Business  reporters  usually  earn  more 
than  general  assignment  reporters  and 
are  more  in  demand.  This  two-week, 
non-credit  cram  course  offers  a  mixture 
of  the  theoretical  and  the  practical. 

It  gives  a  basic  grounding  in  the 
fundamentals  of  business  and  economics 
and  suggests  how  the  information  can 
be  utilized  in  effective  and  informed 
journalism. 

The  course  is  designed  for  general 
assignment  reporters. 

Designed  for  journalists,  advanced 
journalism  students  and  those  with 
backgrounds  in  the  arts. 

Application  deadline:  March  30. 

For  information  and  forms,  write: 

Application  deadline:  March  30. 

For  information  and  forms,  write: 

Director 

Summer  Institute  in  Cultural  Affairs 
Graduate  School  of  Journalism 

Columbia  University  EP 

New  York,  NY  10027 

Mr.  Chris  Welles 

Summer  Institute: 

Economics  and  Business  Reporting 

Graduate  School  of  Journalism 

Columbia  University  EP 

New  York,  NY  10027 

IN  ALBUQUERQUE,  Richard  Williams 
has  been  promoted  to  chief  editorial  wri¬ 
ter  of  the  Tribune,  and  Barbara  Page, 
former  desk  editor  with  the  Yakima 
(Wash.)  Herald-Republic  and  lifestyle 
editor  for  the  Las  CriJces  (N.M.)  Sun- 
News,  was  appointed  features  editor. 

Williams,  at  the  Tribune  nine  years, 
has  covered  national,  state  and  local 
politics,  police  and  city  hall. 


Page 


Williams 


Diane  R.  Miller,  formerly  news  edi¬ 
tor  of  the  Weekly  Bulletin,  Dillsburg,  Pa., 
is  now  editor  of  The  Guide,  Harrisburg, 
Pa. 

*  «  ♦ 

Formerly  a  reporter  for  Oklahoma  City 
area  newspapers.  Cliff  Morrison  is  the 
new  managing  editor  of  the  Cleveland 
County  (Okla.)  Reporter  at  Noble. 


Gene  Sanders,  classified  advertising 
manager  of  the  Ellensburg  (Wash.)  Daily 
Record,  was  promoted  to  business  man¬ 
ager. 

«  *  « 

E.S.  Davenport  was  appointed  pro¬ 
duction  director  of  the  Medford  (Ore.) 
Mail  Tribune,  in  a  promotion  from  pro¬ 
duction/composing  manager. 
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EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Digitizing  and  storing  graphics 
in  the  AP  eiectronic  darkroom 


By  David  E.  Herbert 

The  full  text  of  Herbert’s  presentation 
has  been  made  available  to  Editor  &  Pub¬ 
lisher  through  the  courtesy  of  the  News¬ 
paper  Computer  Users  Group. 

Full  electronic  production  of  newspa¬ 
per  pages  is  getting  closer  each  day.  Sys¬ 
tems  exist  for  paginating  classified,  news 
and  display  advertising.  The  last  major 
hurdle  is  the  digitization  of  artwork  and 
photographs.  The  expense  of  this  last 
step  is  such  that  newspapers  to  date  have 
been  satisfied  to  implement  50%  of  the 
solution  which  has  gained  them  80%  of 
the  potential  cost  savings.  Even  the  three 
newspapers  that  claim  to  be  producing 
full  pages  electronically  are,  in  reality, 
still  stripping  in  the  photographs. 

To  my  knowledge,  only  the  inplant 
printers  and  catalog  producers  have  been 
able  to  justify  the  high  costs  of  pagina¬ 
tion.  Such  companies  as  Catepillar  have 
truly  been  pioneers,  not  only  producing 
full  pages  but  producing  them  in  full  col¬ 
or.  Due  to  economics,  most  newspapers 
have  been  satisfied  to  wait  and 
watch  ...  let  someone  else  do  the 

(Herbert  is  a  computer  consultant  working 
with  the  Associated  Press  on  the  Electronic 
Darkroom  project.) 


pioneenng! 

Actually,  the  problem  isn’t  just  digitiz¬ 
ing  graphics,  the  means  for  digitization 
has  existed  for  years.  The  big  problem  is 
what  to  do  with  the  photos  after  they  are 
digitized — how  to  manipulate  them — en¬ 
large,  crop,  reduce,  etc.;  how  to  store  the 
data,  both  on  and  offline;  and  how  to 
output  this  data  to  a  pagination  system. 

At  the  Associated  Press,  we  have  been 
dealing  with  these  problems  in  develop¬ 
ing  what  is  called  the  electronic  dark- 
roorh.  In  service  for  over  two  years,  this 
system  has  been  processing  all  photo¬ 
graphs  from  our  London  and  Tokyo  cir¬ 
cuits,  our  U.S.  main  line  and  two  long 
distance  dial-up  circuits.  All  the  photo¬ 
graphs  from  these  circuits,  plus  reruns 
and  overnight  openers,  are  digitized  and 
made  available  on  a  tv  screen  for  “dark¬ 
room  processing.”  Through  a  keyboard 
terminal,  the  editor  can  perform  virtually 
any  darkroom  function.  The  resulting 
photographs  are  then  transmitted  to  AP 
customers  throughout  the  world. 

What  is  an  electronic  darkroom? 
Essentially,  the  darkroom  consists  of  six 
basic  units: 

1.  Picture  Scanner 

2.  Central  Processor 

3.  Main  Picture  Storage 

4.  Picture  Display 


5.  Digital  Imager 

6.  Offline  Picture  Storage 

The  picture  scanner  used  at  the  AP  is  a 
wire  photo  transmitter  much  like  scan¬ 
ners  used  throughout  the  newspaper  in¬ 
dustry  for  phone  line  transmission  of 
photographs.  Essentially,  it  scans  each 
photograph,  line  by  line,  producing  a 
proportional  analog  output.  Special  A/D 
(analog/digital)  interfaces  developed  for 
the  AP  by  Computer  Image  Processing 
Group  at  MIT,  convert  the  analog  signal 
to  digital  form  for  input  into  the  central 
processor.  These  interfaces  also  convert 
the  digital  signal  back  to  analog  for  trans¬ 
mission,  via  phone  lines,  to  the  AP  mem¬ 
ber  network. 

The  processor,  which  has  been  in  use 
for  over  two  years  is  a  Digital  Equipment 
Corp.  PDP-11  /40.  The  new  system  cur¬ 
rently  being  installed  will  use  a  PDP-11 
no  processor  to  provide  additional 
needed  processing  power.  Other  equip¬ 
ment  in  this  experimental  system  has 
been  essentially  custom  built.  The  new 
system  will  attempt  to  incorporate  stan¬ 
dard  off-the-shelf  equipment,  so  that  the 
darkroom  can  be  duplicated  at  reasonable 
cost. 

The  main  problem  with  electronic 
photo  processing  to  date  has  been  finding 
a  large  enough  storage  medium.  Until  re¬ 
cently,  such  media  was  not  cost  justifi¬ 
able.  Now  675  million  byte  discs  are 
available  for  slightly  more  than  the  40 
million  byte  discs  cost  a  few  years  ago. 
The  new  Winchester  technology  discs, 
for  example,  offer  improved  reliability 
and  higher  capacity  at  lower  cost  ...  an 
unbeatable  combination. 

Main  storage  for  the  AP  Darkroom  is  a 
(Continued  on  page  28) 


SCHEAAATIC  shows  various  elements  in  the  Associated  Press  electronic 
darkroom  project. 
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CDC  9766  disc  capable  of  storing  300 
megabytes  of  data.  This  provides  online 
working  storage  for  50  to  65  photographs, 
some  of  which  are  less  than  8x10  in  size, 
an  “average”  photograph  taking  2.5 
megabytes  of  storage.  With  pictures 
arriving  at  the  New  York  photo  desk  in  a 
steady  stream,  even  a  300  megabyte  disc 
can  be  quickly  filled  to  capacity.  The 
photo  editor  must  thus  continually  delete 
photos  that  are  no  longer  of  any  interest. 

The  “eyes”  of  the  electronic  darkroom 
are  the  photo  display  and* keyboard. 
Through  simple  keyboard  instructions, 
the  operator  can  do  virtually  everything 
that  can  be  done  in  a  conventional  dark¬ 
room.  On  his  tv  screen,  he  can  view  the 
photos,  tone  them,  crop,  enlarge,  reduce, 
filter,  enhance,  screen,  flip,  or  turn.  Im¬ 
ages  can  be  sharpened,  added,  sub¬ 
tracted,  overlayed,  multiplied  or  divided. 
Captions  can  be  rewritten.  And  if  the  re¬ 
sults  are  not  satisfactory,  the  editor  can 
try  again  and  view  the  results  almost  im¬ 
mediately.  In  addition,  all  operations  can 
be  performed  faster  than  with  a  conven¬ 
tional  darkroom  .  .  .  without  using  ex¬ 
pensive  materials  and  chemicals  and  with 
no  waste  or  messy  cleanup! 

The  new  AP  (PDP-11  /70)  darkroom 
will  provide  offline  storage  of  photo¬ 
graphs,  a  capability  that  the  present  sys¬ 
tem  lacks.  Digital  images  do  not  fade  like 
their  photographic  counterparts.  Useful 
life  of  the  image  is  limited  by  the  longevity 
of  the  storage  medium.  Currently  the 
most  suitable  storage  medium  is  6250  bpi 
magnetic  tape.  However,  laserdiscs  simi¬ 
lar  to  video  discs  may  be  the  long  term 


storage  medium  of  the  future.  Such  stor¬ 
age  will  make  possible  electronic  photo¬ 
graphic  libraries  similar  to  the  textual  lib¬ 
raries  that  are  becoming  more  and  more 
common. 

Photos  are  digitized  by  means  of  a 
scanner  which  uses  a  laser  beam,  focused 
light  or  an  electron  beam  to  scan  the  im¬ 
age  one  line  at  a  time.  Output  of  the  scan¬ 
ner  is  an  analog  signal  which  is  transmit¬ 
ted  to  an  A/D  converter.  This  converter 
breaks  each  scan  line  into  sampling  points 
which  are,  in  turn,  digitized  into  a  series 
of  gray  values. 

These  gray  values,  called  pels  or  pix¬ 
els,  are  the  basic  picture  element,  and 
may  be  4  bits,  6  bits,  8  bits  or  more  in 
width.  The  number  of  useful  bits  per  pel, 
which  is  limited  by  the  amount  of  electro¬ 
nic  or  other  system  noise,  determines  the 
number  of  individual  grays  that  can  be 
represented.  However,  pel  width  will 
probably  be  standardized  at  8  bits  due  to 
the  popularity  of  8  and  16  bit  micro  and 
mini  hardware. 

Although  photos  are  represented  as  a 
collection  of  individual  digital  values  or 
gray  areas,  they  are  still  considered  con¬ 
tinuous  tone  images  as  opposed  to 
screened  or  half  tone  images.  Enlarge¬ 
ment  would,  for  example,  change  a  vital 
characteristic  of  a  screened  image,  i.e.,  it 
would  decrease  the  number  of  dots  per 
square  inch. 

For  the  PDP-1 1  /70  system,  photos  are 
scanned  using  a  Laser  Photo  transmitter. 
The  transmitter  output  is  connected  to 
the  Electronic  Darkroom  Central  Proces¬ 
sor  through  a  PDP-1 1  UNIBUS  compati¬ 
ble  interface  which  samples  the  analog 
signal  every  233  micro-seconds  and  digi¬ 
tizes  that  sample  into  an  eight  bit  pel.  Full 
black  is  given  a  numeric  value  of  zero  and 
full  white  a  value  of  255.  A  typical  con¬ 


tinuous  tone  8x10  inch  photograph  re¬ 
quires  1792  pels  per  scan  line  and  1400 
scan  lines  for  a  total  of  2,408,800  pels  of 
disc  storage. 

Scanner  speed  is  limited  by  physical 
constraints  of  the  equipment  as  well  as 
the  speed  of  the  central  processor.  For 
example,  scanning  an  8x10  photo  into  2.5 
million  pels  in  one  minute  requires  the 
processor  to  accept  data  at  over  41,000 
pels  per  second — quite  a  contrast  to  the 
uata  rate  of  the  old  Typeset  8  paper  tape 
reader  which  handled  a  mere  120  charac¬ 
ters  per  second. 

At  the  ANPA  show  this  spring  you  can 
expect  to  see  some  new  scanners  de¬ 
signed  especially  for  the  input  of  photos 
into  a  host  computer  system.  The  ECRM 
8400  system  has  been  available  for  some 
time.  At  last  year’s  ANPA  show,  most  of 
the  vendors  providing  complete  pagina¬ 
tion  used  this  unit  to  provide  their 
graphics.  This  year.  Autologic  will  prob¬ 
ably  show  a  flat  bed  scanner  called  the 
APS-43.  Eikonix,  Crossfield,  and  Hell 
are  also  producing  scanners  for  pagina¬ 
tion  input. 

Because  pictures  require  so  much  stor¬ 
age,  systems  are  being  developed  to  com¬ 
press  the  data.  Such  schemes  as  “run 
length  encoding”  take  advantage  of  a  re¬ 
petitive  feature  of  the  data  itself,  such  as 
the  repetition  of  a  particular  gray  level,  to 
actually  reduce  the  amount  of  storage  re¬ 
quired.  This  method  works  especially 
well  for  line  art  where  there  are  large 
expanses  of  white  interspersed  with  smal¬ 
ler  areas  of  black.  Thus  compressions  of 
10  to  1,  20  to  1  and  even  30  to  1  are 
possible.  On  photos,  the  scheme  doesn’t 
do  nearly  as  well,  10%  or  20%  compress¬ 
ions  being  common.  In  some  cases  it  is 
possible  for  the  compressed  photo  to  re¬ 
quire  more  storage  than  the  original  un¬ 
compressed  photo. 

The  AP  darkroom  currently  does  not 
use  any  form  of  data  compression.  The 
CPU  power  required  to  compress  and  de¬ 
compress  data  was  not  available  with  the 
PDP-11  /40  system. 

With  the  volume  and  speed  of  data 
transmission  required  for  photo  handling, 
the  PDP-11  /40  system  was  soon  over¬ 
loaded.  Even  with  the  installation  of  an 
Able  Cache  Memory  to  boost  the  CPU 
power  and  reduce  the  load  on  the  UN¬ 
IBUS,  the  desired  computing  power  was 
still  lacking,  thus  the  need  for  a  second 
generation  system. 

The  AP  chose  the  PDP-1 1  /70  for  many 
reasons.  One  of  the  main  reasons  for  the 
selection  was  the  high  degree  of  software 
and  hardware  compatibility  among  pro¬ 
cessors.  With  a  complete  family  of  pro¬ 
cessors  available,  systems  can  be  easily 
configured  to  solve  virtually  any  prob¬ 
lem — small  or  large. 

In  CPU  selection,  the  main  problem  is 
processing  speed.  For  example,  to  bright¬ 
en  a  picture,  the  program  must  add  a  con¬ 
stant  equal  to  the  amount  of  desired 
(Continued  on  page  29) 

EDITOR  &  PUBLISHER  for  March  6,  1982 


TMC  by  carrier?... 

Get  your  TMC  papers  delivered  not  dumpedi 

Give  your  carriers  papers  ready  to  deliver: 
folded  and  tied. 

■  Use  the  Stepper  Fold  'n  Tyer  at  about  70<t  per 
thousand  for  low-cost  twine. 

■  Wrap  only  when  necessary.  The  decision  to 
wrap  can  wait  until  the  last  minute  before 
using  the  Fold  'n  Tyer. 

■  New  wax  wrap  system  tucks  in  the  ends 
for  completely  enclosed,  weather- 
proteaed  papers. 

For  info,  call  Mr  Scott  at  913-782-2580 

Fold  'n  lyer  by 

Stepper 

■  ■  ASSOCIATES,  INC 

P  O.  Box  103,  Olathe,  KS  66061 


See  us  at 
Atnerica*East 


28 


(Continued  from  page  28} 
brightening  to  each  pel  of  the  picture.  The 
result  must  then  be  checked  to  see  that  it 
does  not  exceed  the  8  bit  limit.  Here  is 
how  the  operation  might  look  on  an  11 
/40:  (micro  sec  equals  micro  seconds) 

Get  a  pel  1 .0  micro  sec 

Add  a  constant  1 .5  micro  sec 

Check  the  limit  1 .0  micro  sec 

Put  the  pel  back  1 .0  micro  sec 

Loop  back  0.6  micro  sec 

Total  loop  time  5.1  micro  sec 

To  perform  this  operation  for  2.5  mil¬ 
lion  pels  takes  a  total  of  12.75  seconds. 
And  this  does  not  include  the  time  it  takes 
to  get  the  pels  from  the  disc  or  to  put  them 
back  after  they  have  been  modified. 
Brightening  or  toning  in  general  is  also  the 
simplest  process  in  an  electronic  dark¬ 
room.  For  example,  a  Laplacean  picture 
enhancement  algorithm,  which  was  origi¬ 
nally  developed  for  the  space  industry, 
takes  over  an  hour  for  an  otherwise  idle 
1 1  no  to  process. 

Because  pictures  require  so  much  stor¬ 
age,  the  programs  that  deal  with  them 
must  use  targe  buffers.  Disc  I/O  (input/ 
output)  especially  requires  buffers  as 
large  as  8k  or  16k  words  to  minimize  the 
disc  transfer  times.  This  puts  a  corres¬ 
ponding  demand  on  host  memory.  Our 
new  PDP-11  no  system  will  require  1.5 
million  words  of  host  memory. 

Fortunately,  solid  state  memory  for  the 
CPU  is  no  longer  the  expensive  luxury  it 
was  in  the  early  days  of  computerized 
typesetting.  A  4k  word  memory  stack  for 
a  PDP-8  listed  for  thousands  of  dollars  in 
the  early  1970’s  and  required  a  power 
plant  plus  two  chipmunks  to  produce 
enough  power  to  operate  it.  Substantial 
price  reductions  occurred  with  the  de¬ 
velopment  of  the  16k  MOS  memory 
chips.  Soon  single  chips  capable  of  stor¬ 
ing  64  thousand  bits  of  information  will  be 
available  for  $8.00  and  the  power  require¬ 
ment  has  been  reduced  to  “just  the  chip¬ 
munks.” 

The  display  for  the  1 1  /40  Electronic 
Darkroom  provides  an  image  area  of  256 
pels  by  256  pels,  each  pel  being  only  4 
bits.  This  resolution  does  not  allow  us  to 
read  the  captions  on  the  incoming  photo¬ 
graphs.  A  new  display  has  been  chosen 
for  the  1 1  no  Darkroom  which  displays 
512  X  512  8-bit  pels. 

Today  there  are  several  displays  avail¬ 
able  commercially  which  vary  both  in 
quality  and  price.  The  list  includes  Com- 
tal,  Lexidata  and  Data  Cube.  These  in¬ 
teractive  displays  appear  to  have  the 
accuracy  and  resolution  to  handle  layout 
as  well  as  photo  display.  They  also  have 
an  advantage  over  the  current  Tektronix 
(refresh)  storage  tube  in  that  the  entire 
screen  does  not  have  to  be  erased  in  order 
to  delete  an  image. 

Advances  in  technology  on  several 
fronts  make  electronic  page  and  picture 
processing  more  attractive  each  day, 
especially  as  the  costs  of  conventional 
photo  processing  escalate. 
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By  the  spring  ANPA/RI  show  there 
should  be  several  pagination  systems 
which  use  digitized  graphics  including 
Atex,  DEC,  Hastech  and  Raytheon. 

On  another  front,  it  will  soon  be  possi¬ 
ble  to  capture  the  photos  electronically, 
directly  from  the  camera.  Many  of  you 
have  seen  the  releases  on  the  Sony  Mavi- 
ca  camera.  This  small  camera  captures 
still  images  suitable  for  viewing  on  your 
home  tv  set. 

Although  limited  in  resolution,  today's 
electronic  tv  cameras  do  have  some 
advantages  over  conventional  photogra¬ 
phy.  For  example,  typical  conventional 
film  has  an  ASA  of  200  or  400  and  can  be 
pushed  to  higher  numbers  with  special 
processing.  Tv  cameras  such  as  the  SIT 
and  ISIT  cameras  produced  by  RCA  have 
effective  ASA’s  on  the  order  of 200,000  or 
even  2,000,000. 

In  a  demonstration  at  the  RCA  plant  in 
Lancaster,  Pa.,  last  year,  I  observed  a 
rather  amazing  demonstration  on  a  new 
tv  camera.  The  camera  filmed  a  still  life 
under  normal  studio  lighting,  sending  it 
through  a  cable  to  a  color  tv  where  it  was 
displayed.  As  the  studio  lights  were  shut 
off,  one  by  one,  the  tv  camera  automati¬ 
cally  adjusted  for  the  lower  light  levels 
and  kept  the  scene  properly  displayed. 
Finally  both  the  studio  lights  and  the  nor¬ 
mal  room  lights  were  shut  off.  With  the 
scene  on  the  table  only  a  few  feet  from  me 
I  could  not  see  it  at  all.  However,  the  tv 
still  displayed  an  image  .  .  .  black  and 
white  at  this  point,  since  there  was  not 
enough  light  in  the  room  to  render  the 
colors  visible. 

One  of  these  cameras  was  also  used  to 
photograph  man's  first  steps  on  the 
moon.  Unfortunately  the  camera  was 
damaged  shortly  after  that  first  step  when 
it  was  accidentally  directed  at  the  sun! 


Advancements  in  technology  are  get¬ 
ting  us  closer  and  closer  to  making  the 
“full  electronic  newspaper”  economical¬ 
ly  feasible.  Economics  right  now  is  the 
only  barrier.  The  technology  is  here! 

Stauffer  group  founder 
dies  at  95  in  Arizona 

Oscar  S.  Stauffer,  95,  founder  of  an 
1 1 -state  newspaper  and  broadcast  group, 
died  February  23  in  a  Scottsdale,  Ariz., 
hospital  after  suffering  strokes. 

He  was  honorary  board  chairman  of 
Stauffer  Communications,  Inc.,  which 
owns  20  newspapers,  two  television  sta¬ 
tions,  nine  radio  stations  and  affiliated 
operations. 

One  son,  Stanley,  is  president  of  Stauf¬ 
fer  Communications  and  another,  John, 
is  vicepresident  of  the  company.  A 
daughter,  Betty  Ann  Collinson  o'  Inde¬ 
pendence,  Mo.,  also  survives. 

The  founder  of  Stauffer  Publications 
got  his  first  newspaper  job  from  William 
Allen  White,  the  renown  editor  of  the 
Emporia  (Kan.)  Gazette,  with  a  salary  of 
$6  a  week.  After  two  years.  White  fired 
Stauffer,  ordered  him  to  go  to  the  Uni¬ 
versity  of  Kansas,  and  offered  to  send 
him  if  money  was  a  problem. 

But  young  Oscar  worked  his  way  as  a 
stringer  for  the  Kansas  City  newspapers 
and  after  college  went  to  work  for  the 
Kansas  City  Star  in  1910,  launching  his 
lifelong  career  in  journalism.  Stauffer 
bought  his  first  paper,  the  weekly  Pea¬ 
body  (Kan.)  Star  in  1915,  and  the  Arkan¬ 
sas  City  (Kan.)  Traveler  was  his  first  dai¬ 
ly,  acquired  in  1924. 
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ANPA  nominates  new 
slate  of  officers 


Four  new  officers  and  four  new  direc¬ 
tors  will  be  nominated  for  election  to  the 
22-member  Board  of  Directors  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  at  its  annual  business  meeting 
which  will  be  held  April  27  during  the 
ANPA  Convention  in  San  Francisco.  The 
nominations  will  be  made  on  behalf  of  the 
Board  by  Allen  H.  Neuharth,  chairman 
and  president  of  Gannett  Co.  Inc.,  and 
chairman  of  the  AN  PA  Nominating  Com¬ 
mittee. 

New  officer  nominees  are: 

Chairman  and  president — vice  chair¬ 
man  William  C.  Marcil,  president  and 
publisher,  Fargo  (N.D.)  Forum: 

Vice  chairman — treasurer  Richard  J. 
V.  Johnson,  president,  Houston  Chro¬ 
nicle: 

Secretary — director  Alvah  H.  Chap¬ 
man,  Jr.,  president  and  chief  executive 
officer,  Knight-Ridder  Newspapers  Inc., 
Miami,  Fla.; 

Treasurer — director  Frank  Daniels, 
Jr.,  president  and  publisher.  News  and 
Observer  and  the  Raleigh  (N.C.)  Times. 

Marcil  has  indicated  that,  if  elected,  he 
will  appoint  Katharine  Graham,  whose 
tenure  as  ANPA  chairman  and  president 
will  expire,  to  succeed  Allen  H.  Neuharth 
as  chairman  of  the  executive  committee 
of  the  association.  That  committee  con¬ 


sists  of  the  chairman  and  president,  vice 
chairman,  secretary,  treasurer,  executive 
vicepresident  and  general  manager,  and 
the  immediate-past  chairman  and  presi¬ 
dent. 

New  director  nominees  are: 

Frank  A.  Bennack,  Jr.,  president  and 
chief  executive  officer,  the  Hearst  Corp., 
New  York; 

Edward  W.  Estlow,  president.  The 
E.W.  Scripps  Co.,  Cincinnati; 

Jacques  G.  Francoeur,  president,  Un- 
iMedia,  Inc.,  Montreal; 

George  W.  Wilson,  publisher.  Concord 
(N.H.)  Monitor. 

Eleven  sitting  ANPA  directors  will  be 
nominated  for  re-election  to  additional 
two-year  terms.  They  are: 

Garner  Anthony,  chairman  and  chief 
executive  officer,  Cox  Enterprises  Inc., 
Atlanta; 

William  H.  Cowles  3rd,  publisher  and 
president,  the  Spokesman-Review  and 
Spokane  (Wash.)  Daily  Chronicle: 

Robert  F.  Erburu,  president  and  chief 
executive  officer.  Times  Mirror  Co. .  Los 
Angeles; 

Katharine  Graham,  chairman  of  the 
board,  Washington  Post  Co.; 

Edwin  L.  Heminger,  editor  and  pub¬ 
lisher,  Findlay  (Oh.)  Courier, 

John  B.  Lake,  publisher  and  executive 
vicepresident,  the  Times  Publishing  Co., 


St.  Petersburg,  Fla.; 

K.  Prescott  Low,  president  and  pub¬ 
lisher,  Quincy  (Mass.)  Patriot  Ledger: 

Robert  G.  Marbut,  president  and  chief 
executive  officer,  Harte-Hanks  Com¬ 
munications  Inc.,  San  Antonio,  Tex.; 

Warren  H.  Phillips,  chairman  and  chief 
executive  officer.  Wall  Street  Journal, 
New  York; 

Donald  N.  Soldwedel,  president  and 
publisher,  Yuma  (Ariz.)  Daily  Sun: 

Arthur  Ochs  Sulzberger,  chairman. 
New  York  Times  Co.,  and  publisher  of 
New  York  Times. 

Directors  whose  terms  do  not  expire 
this  year  are: 

Helen  K.  Copley,  chairman  and  chief 
executive  officer,  the  Copley  Press  Inc., 
La  Jolla,  Calif. 

Charles  M.  Meredith  III,  publisher, 
Quakertown  (Pa.)  Free  Press: 

Lloyd  G.  Schermer,  president,  Lee  En¬ 
terprises  Inc.,  Davenport,  la. 

Directors  who  have  completed  the  cus¬ 
tomary  eight-year  tenure  on  the  board 
and  who  will  be  retiring  are: 

Stanton  R.  Cook,  publisher,  Chicago 
Tribune: 

Allen  H.  Neuharth,  chairman  and  pres¬ 
ident,  Gannett  Co.,  Inc. — a  former 
ANPA  chairman  and  president. 

Two  other  directors  are  retiring  from 
the  Board  this  year  at  the  end  of  two-year 
terms: 

Margaret  L.  Hamilton,  former  presi¬ 
dent  and  chief  operating  officer,  Thom¬ 
son  Newspapers  Ltd,  Toronto; 

Beland  H.  Honderich,  chairman  and 
publisher,  Toronto  Star  Newspapers  Ltd. 


Battlelines 

(Continued  from  page  10) 


Educators  in  Journalism,  a  faculty  association  which  accre¬ 
dits  university  journalism  programs,  continued  to  insist  that 
only  25-30%  of  a  student’s  coursework  can  be  in  journalism. 

Favor  major  reforms 

In  the  survey  of  130  newspaper  and  magazine  executives 
which  was  completed  last  fall,  60.8%  of  the  executives  agreed 
that  journalism  training  in  American  colleges  and  universities 
needed  “major  reforms”  or  “need  to  be  totally  revamped.” 
Another  38.2%  said  minor  reforms  were  needed,  and  only  one 
respondent  said  no  changes  were  needed.  Eighty-nine  of  the 
101  executives  expressing  a  preference  said  they  would  prefer 
to  hire  journalism  graduates  who  had  spent  their  entire  last 
year  of  school  in  a  work-study  apprenticeship. 

But  the  newsmen  said  they  were  willing  to  back  up  their 
demands  for  reform  with  practical  assistance.  Of  the  execu¬ 
tives  responding,  58.2%  said  they  were  extremely  or  at  least 
somewhat  interested  in  working  directly  with  a  university  in  a 
joint  work-study  program.  Others  said  they  would  be  “slight¬ 
ly  interested”  in  such  a  proposal. 

Two-thirds  of  the  executives  said  they  would  offer  paid 
internships;  another  6.5%  said  they  might.  Most  of  the  re¬ 
maining  newspapers  were  willing  to  accept  unpaid  interns. 

Asked  if  they  would  consider  allowing  a  journalism  profes¬ 
sor  to  bring  in  a  small,  supervised  group  of  interns  to  work  on 
a  special  reporting  project  with  the  news  staff  for  1-4  weeks, 
56.9%  said  they  would,  under  certain  conditions. 
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And  nearly  75%  of  the  executives  said  they  would  consider 
hiring  journalism  educators  as  summer  vacation  replace¬ 
ments  in  order  to  augment  the  educators'  base  of  experience. 

However,  many  of  the  executives  said  they  had  simply 
given  up  on  university  journalism  education,  and  57.1%  of 
them  showed  at  least  some  interest  in  starting  or  participating 
in  an  independent  training  program. 

The  news  executives  were  asked  how  they  would  react  if  a 
skilled  journalism  educator  proposed  to  create  a  private  jour¬ 
nalism  institute  for  their  respective  corporations. 

“It  might  help  instill  in  the  student  some  of  the  realities  of 
this  business  .  .  .  Ultimately,  it  would  make  them  better 
prepared  for  what  lies  ahead,”  wrote  a  Canadian  editor. 

A  Massachusetts  editor  wrote,  “We'd  love  it!”  “We’re 
ready,”  said  a  Kansas  executive.  “Sounds  fine,”  agreed  a 
New  York  managing  editor.  “1  would  be  pleased,”  said  a 
Pennsylvania  editor.  “An  excellent  idea,”  said  a  New  Jersey 
executive.  “I  would  react  favorably,”  wrote  an  Alabama 
managing  editor.  “Most  positively,”  said  a  California  editor. 
“Love  it,”  added  another  California  editor. 

An  Arkansas  newspaper  executive  wrote,  “This  would  be 
mutually  beneficial  to  us  and  the  students.” 

Said  an  Ohio  editor,  “We  would  welcome  it  with  open 
arms.  It  would  give  us  access  to  good,  but  cheap,  reporters 
and  editors  on  a  long-term  basis.  The  only  inconvenience 
would  be  finding  space  in  the  newsroom  for  all  the  desks.” 

Of  course  not  all  news  executives  reponded  so  positively, 
but  most  at  least  left  the  door  open.  Just  one  successful 
program  might  be  enough  to  change  the  relationship  between 
the  journalism  profession  and  journalism  education  forever, 
or  at  least  force  university  journalism  educators  to  make  a 
very  hasty  and  conciliatory  retreat. 
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Syndicates 

By  Lenora  Williamson 

Columbia  Features  gets  Dick  Young 


Columbia  Features,  Inc.,  announced 
that  beginning  March  8  it  will  syndicate 
veteran  sports  columnist  Dick  Young. 

Young’s  column  has  been  on  hold  since 
early  February  when  he  announced  he 
was  leaving  his  home  base  at  the  New 
York  Daily  News  after  45  years  to  join  the 
New  York  Post.  The  News  filed  a  $1.5 
million  lawsuit  February  3  against  the 
Post  in  a  effort  to  bar  Young  from  quit¬ 
ting  (E&P,  Feb.  6). 

The  contract  between  Columbia  Fea¬ 
tures  and  the  New  York  Post  was  inked 
shortly  after  a  temporary  agreement  pre¬ 
venting  Young  from  writing  for  the  Post 
was  lifted  February  24  by  Manhattan 
Supreme  Court  Justice  Andrew  Tyler. 
Young’s  column  was  distributed  pre¬ 
viously  by  the  Tribune  Syndicate  over  the 
Knight-Ridder  wire. 

Joseph  Boychuk,  Columbia’s  presi¬ 
dent,  said,  “We  are  particularly  proud  to 
add  Dick  Young  to  our  roster  because  he 
has  come  to  be  synonymous  with  the  best 
in  sports  coverage.  When  two  major  met¬ 
ropolitan  papers  like  the  News  and  Post 
go  to  court  over  him,  one  senses  what  a 
valuable  part  of  sports  journalism  he  has 
become.’’ 

Columbia  announced  the  five-a-week 
column  “Young  Ideas’’  will  move  the 
evening  before  release  date  via  AP  Data/ 
Feature  service  and  subscribing  news¬ 
papers  will  be  able  to  run  the  column  the 
same  day  as  the  Post.  Columbia  said  the 
list  of  subscribers  is  growing,  and  in¬ 
cludes  Gannett  News  Service,  Phi¬ 
ladelphia  Inquirer;  The  Record,  Hacken¬ 
sack,  N.J.,  and  the  Ashury  Park  (N.J.) 
Press. 

*  *  * 

Inter-Continental  Press  Syndicate  has 
formed  a  new  subsidiary,  Inter-Con¬ 
tinental  Cable,  to  develop  cable  tv  prog¬ 
ramming  utilizing  the  syndicate’s  feature 
columnists  and  other  possible  sources. 

The  first  proposed  program  is  the  Ho¬ 
ward  Jarvis  Show,  featuring  Jarvis  and  a 
guest  debating  current  political  and  social 
issues.  Jarvis  is  the  “father”  of  Califor¬ 
nia’s  Proposition  13. 

Plans  call  for  an  early  August  launch 
into  syndication  to  capitalize  on  the 
November  congressional  elections, 
according  to  Virgil  M.  Pinkley,  president, 
and  John  M.  Kearns,  vicepresident  and 
national  sales  director.  The  syndicate  is 
in  discussion  with  several  cable  com¬ 
panies  and  is  also  pursuing  potential 
advertising  sponsors  for  the  program. 

*  ♦  ♦ 

Ernest  Schier,  theater  and  film  critic  of 
the  late  Philadelphia  Bulletin  for  the  past 
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22  years,  has  joined  the  National  News 
Bureau  staff  as  theater  critic.  The  bureau 
is  based  in  Philadelphia. 

Schier  will  cover  Broadway  and  write  a 
weekly  column  of  reviews  and  commen¬ 
tary  from  New  York.  He  is  a  co-founder 
of  the  America  Theater  Critics  Associa¬ 
tion  and  a  member  of  the  visiting  faculty 
of  Villanova  University.  There  he 
teaches  classes  in  playwriting  and  cri¬ 
ticism. 

*  *  « 

Kathleen  Whalen  Andrews,  who 
helped  her  late  husband  James  F. 
Andrews  start  Universal  Press  Syndicate 
in  1970,  has  been  named  vicepresident/ 
special  projects  by  John  P.  McMeel,  UPS 
president. 

Mrs.  Andrews  had  served  as  chief 
financial  officer  and  assistant  secretary  of 
the  corporation  until  1975.  She  returned 
in  April  of  1981  and  now  will  be  responsi¬ 
ble  for  special  projects  of  three  com¬ 
panies — the  syndicate,  Andrews  and 
McMeel  book  publishing  and  Universal 
Licensing  Corp. 

“Ziggy”  was  discovered  for  UPS  by 
Mrs.  Andrews,  and  she  is  responsible  for 
the  names  “Herman”  and  “Tank  McNa¬ 
mara”,  two  of  the  syndicates  comic  fea¬ 
tures. 

«  *  « 

Wendy  Joyce  has  been  appointed  sales 
manager  of  King  Features  Patterns  Ser¬ 
vices. 

Her  responsibilities  include  marketing 
various  King  patterns — including  Anne 
Adams,  Laura  Wheeler,  Alice  Brooks, 
Marian  Martin,  Prominent  Designer  and 
craft  designs  to  more  than  one  thousand 
newspapers  and  other  publications. 

Mrs  Joyce  works  with  Spencer  Doug¬ 
las,  president  of  Reader  Mail,  the  King 


Wendy  Joyce 


Features  unit  which  designs,  creates  and 
fulfills  the  various  lines. 

The  new  manager  previously  was  with 
Charleson  Publishing  Company  as  a  co¬ 
publisher  of  Trim-A-Tree  Merchandising, 
a  periodic  trade  publication,  and  regional 
sales  manager  of  Toy  &  Hobby  World 
Magazine.  She  has  worked  for  NBC  tele¬ 
vision  sales  and  was  a  spot  and  network 
television  media  buyer. 

Also,  Edward  Soloway  joined  King 
Patterns  Services  as  a  sales  representa¬ 
tive.  He  is  a  recent  marketing  graduate  of 
Syracuse  University. 

*  *  * 

Jacquelyn  Parsons  was  named  assis¬ 
tant  sales  manager  for  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association.  The  past  year  she  has  been  a 
syndicate  sales  representative  responsi¬ 
ble  for  the  sales  territory  of  Ohio,  Michi¬ 
gan  and  Indiana. 

Parsons  joined  UFS/NEA  in  1979  and 
previously  was  assistant  to  the  managing 
editor  of  the  Miami  News  for  five  years. 

♦  ♦  ♦ 

Jefferson  Communications  has  com¬ 
pleted  arrangements  with  CBS  to  pro¬ 
duce  a  live  action  series  based  on  its  strip 
“Kudzu”,  the  creation  of  cartoonist 
Doug  Marlette. 

The  series  aimed  at  prime  time  tele¬ 
vision  will  be  produced  by  Tomorrow  En- 
tertfunment  in  association  with  Jefferson 
Communications  of  Reston,  Va. 

An  interesting  mix  of  television  and 
syndicate  experience  is  represented  in 
the  arrangement  since  Tomorrow  Enter¬ 
tainment’s  chairman  is  Thomas  Moore,  a 
former  president  of  NBC,  and  the  com¬ 
pany  president  is  John  Backe,  a  former 
president  of  CBS.  Neal  Freeman  is  presi¬ 
dent  of  the  syndicate  and  associate  pro¬ 
ducer  of  the  pilot  film. 

Next  fall,  “Kudzu”  will  appear  in 
book  form  from  Ballantine  Books.  Jeffer¬ 
son  produces  the  strip  for  distribution  by 
the  Tribune  Company  Syndicate. 


Jacqueline  Parsons 
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Reporter  sentenced 
to  60  days  in  jail 


A  San  Jose  Mercury  News 
reporter  was  sentenced  to  60 
days  in  jail  for  refusing  to 
answer  questions  about  un¬ 
published  material  he  obtained 
for  a  story  about  a  teenager 
accused  of  murder  and  rape. 

The  25-year-old  reporter, 
Glenn  F.  Bunting,  was  given  a 
2-week  stay  to  appeal  the  sent¬ 
ence  imposed  February  23  by 
municipal  judge  Wayne  Kane- 
moto,  who  found  him  guilty  of 
contempt  at  a  closed  prelimin¬ 
ary  hearing. 

Bunting,  who  is  relying  on 
the  state  shield  law  as  a  de¬ 
fense,  said  he  will  go  to  jail 
rather  than  answer  questions 
he  claims  will  set  a  precedent 
“where  the  prosecutors  would 
expect  us  to  do  their  work  for 
them.” 

The  reporter  was  backed  by 
John  K.  Baker,  Mercury  man¬ 
aging  editor,  who  told  E&P: 

“This  is  a  situation  in  which 
the  prosecutor  wants  to  put  us 
in  a  position  where  he  can  ask 
for  information  he  should  get 
through  his  own  investiga¬ 
tion.” 

Bunting  was  called  to  testify 
in  the  preliminary  hearing  for 
Anthony  Jacques  Broussard, 
17,  charged  with  the  rape  and 
murder  of  Marcy  Conrad,  14, 
in  Milpitas,  a  small  town  near 
San  Jose.  The  case  has 
attracted  national  attention  be¬ 
cause  of  its  bizarre  aspects. 

According  to  Bunting’s 
November  23  story  about  the 
crime,  Broussard  bragged  ab¬ 
out  the  slaying  and  led  high 


school  friends  to  view  the  vic¬ 
tim’s  body  in  the  foothills.  The 
article  was  based  on  the  repor¬ 
ter’s  interviews  with  several  of 
the  youths. 

One  of  Broussard’s  friends, 
Ron  Matz,  reportedly  asserted 
that  Bunting  misquoted  him  in 
the  story. 

Deputy  district  attorney 
Alan  Nudelman  said  it  was 
“crucial”  for  him  to  call  Bunt¬ 
ing  as  a  witness  so  he  might 
refute  Matz’s  testimony  in 
person. 

Defense  attorney  Robert 
Perez  also  called  for  Bunting’s 
testimony  in  the  matter.  He 
said  the  reporter’s  refusal  to 
testify  deprived  his  client  of  a 
“fundamental  right”  because 
he  was  in  jail. 

Mercury  News  executive 
editor  Robert  D.  Ingle  said  the 
shield  law  provides  guarantees 
which  are  “vitally  important 
to  preserve  the  free  flow  of  in¬ 
formation  and  to  ensure  that 
prosecutors  do  their  own 
homework  and  not  depend  on 
fishing  expeditions  in  repor¬ 
ters’  notes  to  build  their 
cases.” 

The  News  said  in  an  edito¬ 
rial  that  Judge  Kanemoto 
“stripped  away  Bunting’s 
rights  as  a  reporter  by  convict¬ 
ing  him  of  contempt  in  spite  of 
the  shield  law.  He  violated  his 
even  more  basic  rights  as  a 
citizen  by  convicting  him  in  a 
closed-door  proceeding.  This 
newspaper  will  appeal  Bunt¬ 
ing’s  conviction  on  both  these 
grounds,  and  we  are  confident 
that  we  will  win.” 

Mercury  News 
attorney  Edward 
P.  Davis,  Jr.,  said 
the  appeal  will  be 
based  on  federal 
and  state  constitu¬ 
tional  free  press 
guarantees  as  well 
as  the  shield  law, 
which  specifically 
protects  a  repor¬ 
ter  from  contempt 
for  refusing  to  dis¬ 
close  unpublished 
information 
obtained  in  news 
gathering. 

Bunting’s  wife 
is  expecting  a 
baby  in  March. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BUSINESS  BOOK  REVIEWS 
Increase  circulation  by  appealing  to  the  busi- 
less-oriented  reader.  Reprint  BUSINESS 
BOOK  REVIEWS  of  only  the  best  current  books 
in  business.  Write:  BBR,  119  Mt  Auburn  St. 
mbridge  MA  02138. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  tor  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday.  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  151 
Breckenridge  Rd,  Chappaqua  NY  10514.  ! 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  om 
278,  Bruce  MS  38915. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  OBI,  17700  Western  69e.  Gar¬ 
dena  CA  90248. 
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When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

BACK  ISSUES  1 

NEWSPAPER  BROKERS 

LOOKING  for  all  volumnsof  ANPA  Labor  Bulle¬ 
tins  published  by  the  American  Newspaper 
Publishers  Association.  Ken  Halicki.  (312) 
346-8000. 


BUSINESS  OPPORTUNITIES 


EDITORIAL  CARTOONS  and  comment.  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puzzles,  humorous  cartoons, 
bther  quality  features  for  the  weekly  editor, 
(offset).  Mark  Morgan.  Inc,  PO  Box  995,  New- 1 
nan  GA  30264;  (404)  253-5355.  i 

"HEALTHY  AND  WISE" — A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam- 
glK.^M  Ringel.  MD,  933  Newbury,  Ripon  Wl 

“MORE  FOR  YOUR  MONEV'-A  proven  weekly 

COOKING 

column  to  meet  your  need  for  ttxtney  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 

VEGETARIAN  COOKING  column  for  families 

13th,  Temple  TX  76501. 

ablesvegetabre  cookery  by  publish^  authors.  | 

MOVIE  REVIEWS 

weekly  column.  Samples.  Field — 25  Landfield  I 
Av,  Monticello  NY  12701. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 

EDITORIALS 

Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Orurt,  Middletown 

CONSERVATIVE  EDITORIALS.  Concise,  lively, 

, versatile.  Like  having  an  extra  staff  member  for 
only  $10  per  v/eek.  Written  by  experienced  edi¬ 
tor.  Free  samples.  Massey  Editorial  Seniice, 
111  Ashworth  Dr.  Beckley  m  25801. 

1  MOVIE  REVIEWS,  interviews  with  photos  of 

1  celebraties  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 

1  Beach  FL  33402;  (305)  793-3424. 

GARDENING 

;  NOW  RUN  REVIEWS  OF  FILMS  actually  run¬ 
ning  in  your  city.  Send  me  titles  of  current  and 

HOME  VEGETABLE  GARDENS  are  booming. 
Readers  want  facts  from  to  seeds  to  serving. 
The  weekly  HAPPY  HARVESTER  column  pub¬ 
lished  in  3  states  is  the  answer.  Free  clips  and 

;  upcoming  movies  and  get  reviews  of  length  you 
j  specify  by  return  mail.  Samples  on  request. 
Also  Ciscar  predictions.  Howard  G  Cook.  5555 
East  14th  St,  #528,  Tucson  AZ  85711. 

AR  72677. 

REAL  ESTATE 

GENERAL 

HOUSE  CALLS— MIAMI  HERALD,  DALLAS 

CHILDREN  learn  about  nature  through  “Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

FORMER  WALL  STREET  JOURNAL  EXECU¬ 
TIVE  offers  amazing  opportunity.  Ownyourown 
TV  News  Magazine.  Earn  $50-/5.00()+  year¬ 
ly.  $12,000  total  investment.  (212)  243- 


8rokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


MAJORITY  interest  in  a  Midwest  county's 
largest  newspaper  for  sale  to  person  with  strong 
salesiwriting  background  for  small  down  pay¬ 
ment.  Newspaper  is  experiencing  circulation 
and  advertising  growth  despite  competition. 
Reply  with  complete  resume  and  details  of 
financial  capabilities  to  Box  3872,  Editor  & 
Publisher. 


R-GABS  COMIC  FEATURES  offers  adventure 
capital  investment,  up  to  45%  of  shares.  A  fast 
growing  feature  service  syndicate  with  unli¬ 
mited  growth  for  domestic  and  overseas 
marketing  for  features.  Write  to  President:  R- 
GABS  Coimic  Features  Syndicate.  Box  265,  St 
Joseph  MO  64502. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 


VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033: 
(609)  795-6026. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 
No  Charge  for  (Consultation. 


No  Charge  tor  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Rid^  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


SYD  S  GOULD  ASSOCIATES.  INC 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 
Call  (212)  752-7050 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 


MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Mam  St.^thboro  MA  01772 
(617)  481-8562 


Going  to  Sell 
Your  Newspaper  in  '827 
Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-24J2 
Midwest  newspapers~Our  only  business 
•Sales  "Appraisals 


JIMMY  CROWE 


CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


NEWSPAPER  CONSULTANTS 


IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson.  Co¬ 
pley,  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl,  Brookneal  VA;  (804)  376-3021 


JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way.  Parker  CO  80134. 


NEWSPAPERS  FOR  SALE 


FOR  SALE  OR  LEASE — Sun  Belt  suburban 
weekly,  $100,000  gross.  Printed  in  central 
plant.  Easy  terms,  financed  by  owner.  No  brok¬ 
ers.  please.  Write  Box  3892,  Editor  &  Pub¬ 
lisher. 


GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1981.  Terms.  Financial  information 
requested.  Box  3934,  Editor  &  Publisher. 


PHILADELPHIA  AREA  WEEKLY  serving  its 
community  for  almost  a  century.  Priced  at 
approximate  annual  gross.  Composition  equip¬ 
ment  included.  $3^000  down.  WB  Grimes. 
Inc.  1511  K  St.  NW.  Washington  DC  20005. 


POTENTIAL  TREMENDOUS  for  quality  weekly, 
saturation  circulation  of  17,300,  idyllic  south¬ 
ern  California  coastal  area,  still  growing  in  spite 
of  recession.  Adjudicated,  commercial  typeset¬ 
ting  and  only  locally-based  paper.  Grossed  at 
rate  of  $274,000  annually  last  6  months. 
1981.  Make  offer.  The  BeKon,  Dana  Point, 
(714)  661-3262. 


RARE  OPPORTUNITY  to  ovm  highly  profitable 
Zone  9  unopposed  weekly.  Idul  "mom  and 
pop"  set  up  in  beautiful  area.  $77,000  with 
terms  possible.  Call  (707)  983-6752. 


COUNTY  SEAT  Iowa  weekly,  shopper,  job  shop. 
;  building.  $195K  gross.  $220K.  $85  down. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication: 
grossing  over  $800,000.  Box  3957.  Editor  & 
miblisher. 
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ANNOUNCEMENTS 

IMnilQTDV 

NEWSPAPERS  FOR  SALE 

1  n  w 

T  EXAS  COUNTY  SEAT  weekly.  $25,000  down. 
City  20.(XX),  county  67,000,  retail  $151  mil¬ 
lion.  Absentee  owned  chain  daily  competition. 
Production  plant  close  by.  Bill  Berm,  Associ¬ 

SERVICES 

ated  Texas  Newspapers,  Inc,  1801^position, 
Austin  TX  78703;  (512)  476-3950. 

CIRCULATION  SERVICES 

NEWSPAPERS  WANTED 

YOUR  CIRCULATION  NUMBER  problems  are 
over!  Our  organization  can  guarantee  results. 

EXPERIENCED  journalist  with  drive,  ambition 
and  capital,  wants  partnership  in  weekly  news¬ 
paper.  Box  3940,  Editor  &  Publisher. 

IF  YOU  ARE  without  competition  in  your  home 

Over  18  years  experience  in  telephone  market¬ 
ing  service.  You'll  love  the  production  and  live 
with  the  price.  Call  or  write  today:  Campbell 
and  Associates,  PO  Box  106,  Macedonia  OH 

44056;  (216)  467-3554. 

base,  do  not  have  a  central  printing  plant,  and 
have  at  least  45(X)  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 

Call  me  at  (201)  772-7002  for  action! 

DONNELLY  ENTERPRISES— Telephone  and 
crew  sales.  Reasonable  rates,  assured  results. 

References  upon  request.  When  only  the  best 
will  do.  Call  (215)  5S6-3954. 

TELEPHONE  SALES  SPECIALISTS— Tel-Sel, 

PERSONALS 


T-SHIRTS:  "Journalists  Do  It  Daily"  (Black) 
and  "PR  People  Do  It  For  Immediate  Release" 
(Red)  in  sizes  S,  M.  L.  XL,  100%  cotton  at  $8 
each,  including  postage.  Scholarship  fund¬ 
raiser.  Send  check  with  style  and  size  info  to: 
Pacific  Coast  Press  Club,  Box  20261,  Long 
Beach  CA  90801.  Info:  (213)  594-6780. 


PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 

HOW  TO  HELP  YOUR  SALES¬ 
PEOPLE  MAKE  MORE  MONEY! 

Naked  salespeople  can't  do  their  best  against 
well-armed  competition.  Both  you  and  your 
salespeople  lose.  Good  sales  strategy  can  dou¬ 
ble  your  profits.  Send  your  shopper,  rates  and 
promos,  and  circulation  of  the  competition.  I’ll 
help  you  build  a  powerful  salesforce.  Your  busi¬ 
ness  is  selling  ‘customers'  for  retailers.  My 
business  is  helping  you  sell  advertisers.  Com¬ 
pound  your  profit.  Estil  Cradick,  950  Parkwood 
Dr,  Dunedin  FL  33528. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

MARKETING  & 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  (>)st  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
5.  1  week  —$3.00  per  line 

).  per  issue  2  weeks — $2.50  per  line,  per  issue. 

!.  per  issue.  3  weeks — $2.25  per  line,  per  issue, 

r.  per  issue.  4  weeks — $2.00/per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
'per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE-.Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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EQUIPMENT  &  SUPPLIES... 


CAMERA  a  DARKROOM 


CHEMCO  NEW-PAGER  II  CAMERA  excellent 
condition,  fully  automatic,  but  with  convenient 
override  system-inquiries  Mr  A  Greco,  (415) 
326-1200  ext  303. 


CHEMCO  Newspager  II  camera.  Image  revers¬ 
ing  mirror.  Housing.  Maximum  line  negative- 
24"x24’’.  Maximum  reduction-90%.  Max¬ 
imum  enlar»ment-110%.  William  Colbert, 
Chicago  Sun  Times,  401  N  Wabash,  Chicago  IL 
60611i(312)  321-2047. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIA8LE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

8ox  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


200  COIN  TUBES,  IW"  in  diameter,  8"  long 
with  locks  and  keys.  Can  be  secured  to  any  wire 
newspaper  rack.  $1.50  each.  Interested  par¬ 
ties  contact  John  Szaynovrski,  MCP  Inc,  100  N 
7th  St,  Ste  300,  Minneapolis  MN  55403. 


COMPUTER  SOFTWARE 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  300,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here’s  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal, Job 
printing,  web  printing,  other  and  receipts.  The 
program  is  very  "user  friendly."  You  don’t  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  service  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that’s  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  .  .  .  but  we’ll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We’ll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot! 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  Iw  a  publisher  for  the  Radio  Shack 
computer.  lYints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  KXX)  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box 476,  Shawano  Wl,  54166. 

NEWSPAPER  COMMERCIAL 

PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
bya  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


MAILROOM 


BALDWIN  105  (X)unto-0-Veyor,  like  new,  used 
very  little,  $8(XX).  Available  immediately.  Call 
Richard  (904)  567-5639. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  ST()RAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


lOAB  440  Counter  Stacker  with  propamming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8562. 


MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


MULLER  MARTINI  231  Counter  Stacker  in  ex¬ 
cellent  condition.  Available  immediately.  Rep¬ 
ly  to  Graphic  Management  Associates.  (617) 
481-8562. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Muller  231  Counter  Stacker. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  (>xinter  Stacker. 

Sta  Hi  251  (Xninter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Ckjunter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers,  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


STEPPER.  1-5  Hopper,  800  series  fold  and 
tyer,  1-3  Hopper,  800  series  fold  and  tyer,  1-2 
Hopper,  80(j  series  fold  and  tyer,  1  quarter  fold 
inserter.  2  bagging  attachments.  1  shoot  deliv¬ 
ery  conveyor.  Will  deliver  to  any  area  within  a 
5(j0  mile  radius  of  Memphis,  Tennessee  and 
train  your  people  to  operate.  Wiley  M  Arnold, 
(901)  345-8000  or  (601)  368-9774, 


STA-HI  257  Counter  Stacker  in  excellent  con¬ 
dition.  Available  immediately.  Can  be  in¬ 
spected  in  daily  newspaper  operation.  Graphic 
Management  Associates.  (617)  481-8562. 
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EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


TELEPHONE  CALL  SEQUENCER  manufac¬ 
tured  by  Automation  Electronics  Corp,  includes 
lapse  time  counter.0nly6monthsold.  Ideal  for 
controlling  and  monitoring  telephone  traffic  in 
circulation  andJor  classified.  Will  sell  at  bar¬ 
gain  price.  Call  Ortman,  (408)  646-4319. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  FOR  SALE.  Must  sell  immediate¬ 
ly.  14(X)  tons  of  25"  and  250  tons  of  12Vlz’’. 
40"  diameter.  301b.  Call  (201)  773-1067. 


PHOTOTYPESETTING 


COMPUSCAN  Alpha  (ASF0404C)  with  shaff- 
stall.  BBS  puncher.  (XS  Autotape  (1022-8), 
$7000.  (405)  737-3050. 


COMPUSCAN  Alpha  scanner  Perry  and  Courier 
12  retrofit  dual  font.  Also  include  interface. 
Recently  installed  PC  Ram  retrofit.  Parts  alone 
worth  the  price,  $5(XX).  as  is.  If  intereted 
please  call  Philip  Yucha  or  William  Webber. 
(717)  648-4641. 


LIKE  NEW  (Xrmpugraphic  Advantage  I,  MDT 
350  and  MDR.  Coveed  by  maintenance  con-  ! 
tract  while  is  use.  Priced  for  quick  sale  as  pack-  1 
age  or  seperate  components.  DM  Brown.  (208)  I 
785-1100. 


TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


TWO  ECRM  7100  Wire  Handlers.  PDPll/05 
Dec  computer  with  32K  core  memory,  16  a 
sync  1/0  channels,  one  RK 1 1/D  disc  controller, 
three  RK/05J  disc  drive  2.5  mb,  one  TTY  ASR 
33,  1  BRPE  punch,  one  BRPE  punch  driver. 
Interface  to  Hendrix  6100  system  available. 
Priced  $15,(X)0  each. 

TWO  HENDRIX  6100  Text  Editing  Systems 
with  one  PDP 11/35  DEC  computer,  8K  core 
memory,  two  4070  Facit  punches  6/L,  one  De- 
citek  reader  8-level  model  #181,  two  VDT’s 
(monitor  and  keyboard),  two  8K  refresh  mem¬ 
ory.  Price  $5500  each. 

ONE  HENDRIX  5700  Text  Editing  System  with 
POPll/15  Dec  computer.  8K  core  memory, 
three  4070  Facit  punches,  two  Decitek  readers 
(8  level),  four  VDT’s  (monitor  and  keyboard), 
two  8K  refresh  memory.  Price  $25(X). 

FOUR  PACESETTER  MARK  II  Phototypeset¬ 
ters  with  reverse  leading.  Microdata  compu¬ 
ter — 4K  memory,  8  face — 14  typesizes.  Price 
$2000  each, 

TWO  PACESETTER  MARK  V  Phototypesetters 
with  reverse  leading.  TMI  controller — 8K  mos 
memory.  16  face-16  typesizes.  Price  $19,000 
each. 

THREE  ECRM  5300  OCR  scanners  model 
5904,  PDP/8e  DEC  computer,  32K  core  mem¬ 
ory,  one  VDT  each,  one  BRPE  punch  6/L.  Price 
$19,000  each.  Call  WL  Payne.  (919)  727- 
7262  or  Gene  Carter,  (919)  727-7258. 


PRESSES 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories,  $130.0(X); 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  224'4’’x36’’.  $20,000.  (415)  626- 
7020. 


21VS"  CUTOFF  HOE  COLORMATIC.  3  units.  2 
half  decks,  available  now. 

22V4’’  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscillating  gear  Goss  Headliner. 
22V»’’  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


HARRIS-COnRELLV-22,  5units with  RBI  10 
vreb  folder,  lOOHPdrive,  30,000  cph.  Press  is 
clean  and  in  good  order.  Located  in  Michigan. 
Bell-Camp,  Inc  (201)  796-8442 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SC,  7  units,  circumferential,  1978. 
Community.  4  units,  1969. 

Upper  former  for  SC. 

^burban  1500,  4  units.  1973. 

Urbanite.  3  presses. 

HV  signature.  4  units.  1979. 

HARRIS  V15A,  5  units,  1975. 

V22,  5  units,  remanufactured. 

V25,  8  units.  3  folders. 

845,  6  units.  1971. 

1650,  4  units.  1980. 

ONE  offers  the  worlds  most  extensive,  diverse, 
and  far  ranging  inventory  of  offset  web  presses 
available  anywhere.  Your  inquiry  will  confirm 
this  vast  resource. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 

6  unit  Goss  Urbanite  press.  SN  U-640,  Mfg 
1968,  used  to  print  15.0(X)  daily  news¬ 
paper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also  Urbanite  folders  complete  with 
upper  former  and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 


5  UNIT  HARRIS  V15C,  like  new.  installed 
October,  1979,  must  sell  immediately-save 
$100,000. 

2,  3  and  4  unit  Goss  Community,  recondition¬ 
ed.  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  KJ6,  reconditioned. 

9  unit  News  King,  KJ8.  Mfg  1976/69,  availa¬ 
ble  May,  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
lOSith  and  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  WrxxJ  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A,  6  unite,  1973. 

Harris  V-15A,  add-on  unite,  1977. 

Harris  845,  6  unite,  23  9/16". 

Hams  V-IW,  8  unite.  Upper  former,  1974. 
Cottrell  V-25,  W  and  Vs  folder. 

Goss  Community  add-on  unite,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  4!«",  45  V4". 

Fincor  motor  and  controls. 

Hams  V-22  5  unite. 

Hams  845,  22^4,  8  unite,  1973. 

Harris  845,  6  unite,  224'4". 

Harris  V-25  8  unite. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


EQUIPMENT  &  SUPPLIES 
PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  UBOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 


HELP  WANTED.  .  . 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 

HARRIS  845 

4  unite,  RBC2  folder,  Guilmont  V*  folder, 
new  1975.  Available  immediately.  Can  be 


inspected  in  Georgia. 

6  unite,  RBC2  V5  folder,  new  1970.  Avail¬ 
able  April.  Priced  at  half  new  cost. 

ONE  CORPORATION/Atlanta 
1820  Briarwood  Industrial  Court 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 

HARRIS— N845, 4  WP  unite,  RBC2  folder  with 
Vi  told,  new  1974,  used  for  50,(X)0  daily  cir¬ 
culation,  4  Martin  Splicers.  Mechanically  and 
price  better  that  other  845's  in  the  market  at 
present. 

Bell-Camp,  Inc 

(201)  796-8442  Telex  130326 

LINOTYPE  Newsmaster  offset  newspaper 
press,  5  unite  (4  units  are  3/c  units),  45vi" 
(22^4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17VS"x24Vi"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

5  UNIT  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22^4", 4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


2  HENDRIX 
6500 

FRONT  END 
SYSTEMS 


1  System  with  32  terminals,  1 
with  16  terminals.  Both  sys¬ 
tems  complete  with  drives, 
and  I/O's.  Both  in  excellent 
condition,  currently  used  in 
daily  production.  Complete 
spare  parts  available.  Availa¬ 
ble  June  1982.  If  interested 
contact  R.  C.  Paskiet  or  Tim 
Good.  (219)233-6161. 


George  R  Hall,  Inc 
(800)  321-3109 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

CUTLER  HAMMER,  Mark  IV Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  i  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


NEWS/EDITORIAL  text-editing  and/or  CLASSI¬ 
FIED  software  programs  for  use  on  a  digital 
Equipment  Corp  DEC  PDP-1 123  (RT-1 1)  com¬ 
puter  system.  Call  (814)  445-9621  collect. 
Bob  Spochart,  Controller,  Daily  American, 
Somerset  PA. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP 

WANTED 


INSTRUCTOR/ASSISTANT  professor  in  De¬ 
partment  of  Journalism  to  teach  press  law, 
mass  communications  courses  and  be  compe¬ 
tent  either  in  news/editorial  or  ad/pr.  Master's 
degree  essential  and  doctorate  or  advanced 
work  in  progress  is  desirable.  At  least  five  years 
of  experience  in  newspaper  or  ad/pr  fields  and 
three  years  teaching  a  minimum  qualification. 
Rank  and  salary  negotiable  depending  on  qual¬ 
ifications.  Applications,  resume  and  refer¬ 
ences  should  be  made  in  writing  before  April  1 , 
to  Charles  Pearson,  Chairperson,  Department 
of  Journalism.  Wichita  State  University,  Wichi¬ 
ta  KS  67208.  Wichita  State  University  is  an 
Equal  Opportunity/Affirmative  Action  em¬ 
ployer.  Position  is  probationary. 

JOURNALISM:  Assistant  Professor,  tenure 
track.  Qualifications:  BA,  MA,  or  PhD  in  jour¬ 
nalism.  Experience  desirable.  Must  be  able  to 
teach  both  broadcast  and  print  journalism. 
Assignments  include  teaching  all  journalism 
courses  (offered  on  rotating  basis)  in  our  jour¬ 
nalism  minor  program,  working  with  school 
newspaper,  radio  station,  and  media  services. 
Appointment  effective  September  1,  1982. 
Application  deadline:  April  30,  1982.  Send 
application,  vita,  dossier,  references  to  Dr  RB 
Jenkins,  Chairperson,  Department  of  English, 
Georgia  College,  Milledgeville  GA  31061. 
Georgia  0}llege  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


AD/PR  INSTRUCTOR/ 

ASSISTANT  PROFESSOR 
Ad/pr  instructor/assistant  professor  needed  for 
the  1982-83  academic  year  effective  August 
19,  1982:  to  teach  14  hours  of  advertising, 
public  relations  and  mass  communications, 
and  assist  advertising  students  with  work  on 
campus  newsletter.  Applicant  must  have  a 
master's  degree  in  journalism  with  significant 
course  work  in  the  teaching  areas,  and  five 
years  significant  full-time  professional  experi¬ 
ence  in  advertising  and  public  relations.  Send 
application,  vita  and  transcripts  by  April  2, 
1982  to  Dr  Frank  Finney,  Dean,  School  of 
Liberal  Arts,  Central  State  University,  Edmond 
OK  73034. 

ADVERTISING  FACULTY  position  open  Au- 
gust,  1982.  Tenure  track.  Teach  mainly  in 
advertising,  public  relations.  Other  courses  as 
needed.  Several  years  recent,  relevant  advertis¬ 
ing  experience:  some  teaching  background  pre¬ 
ferred.  Master's  required,  PhD  preferred.  Sal¬ 
ary  competitive  and  commensurate  with  educa¬ 
tion,  experience.  Equal  Opportunity  Employer. 
Contact  Chairperson,  Journalism  Dept,  Uni¬ 
versity  of  North  Dakota,  Grand  Forks  ND 
58202.  Deadline  April  1,  1982. 

BUTLER  UNIVERSITY,  INDIANAPOLIS,  seeks 
tenure  track  instructor/assistant  professor 
commencing  August,  1982.  Teach  writing/re¬ 
porting,  advanced  newswriting  courses  in  mass 
communication,  history,  international  com¬ 
munications.  Position  includes  student  advis¬ 
ing,  ccommittee  assignments,  as  well  as  pro¬ 
fessional  responsibilities.  Doctorate  preferred 
with  professional  experience.  Masters  accept¬ 
able  with  five  years  professional  experience. 
Apply  by  April  1  to  Arthur  Levin,  Chairman, 
Department  of  Journalism,  Butler  University, 
Indianapolis  IN  46208.  Butler  is  an  equal 
opportunity  employer. 

CBN  UNIVERSITY'S  Graduate  School  of  Com¬ 
munication  is  seeking  full  time  faculty  mem¬ 
bers  with  expertise  in  one  or  more  of  the  follow¬ 
ing  areas:  journalism,  film,  radio,  television, 
advertising  and  public  relations.  Responsibili¬ 
ties  include  program  development,  teaching, 
research,  student  counseling  and  advising.  An 
earned  PhD  with  relevant  teaching  and  other 
professional  experience  in  the  communication 
field  preferred.  Master's  degree  with  signifi¬ 
cant  professional  experience  considered.  Posi¬ 
tion  available  August,  1982  at  rank  of  Assis¬ 
tant,  Associate,  or  Full  Professor  depending  on 
qualifications.  Salary  competitive.  Send  re¬ 
sume  and  names  of  three  references  to  JD  Keel¬ 
er,  Dean,  School  of  Communication,  CBN  Uni¬ 
versity,  Virginia  Beach  VA  23463.  CBN  Uni¬ 
versity  is  a  community  of  mature  Christian 
scholars  who  are  highly  competent  in  their 
chosen  disciplines,  and  who  know  God  and  His 
Word  as  thesourceof  all  wisdom.  The  Universi¬ 
ty  is  a  distinctive,  graduate-based  educational 
institution  holding  the  highest  of  intellectual 
standards,  with  the  transcending  purpose  of 
glorifying  God  and  His  Son,  Jesus  Christ.  The 
University  is  an  equal  opportunity  employer 
sharing  an  evangelical  Christian  perspective 
and  is  associated  with  the  Christian  Broadcast¬ 
ing  Network. 

GRADUATE  TEACHING  ASSISTANTSHIPS 
available  1982-83  academic  year  in  editing 
and  reporting.  Half-time,  $3980  stipend  and 
tuition  reduction.  One-year  professional  prog¬ 
ram  leads  to  a  master's  in  journalism.  Write: 
Department  of  Journalism  and  Mass  Com¬ 
munication,  South  Dakota  State  University, 
Box  2235,  Brookings  SD  57007.  Application 
deadline  is  May  1,  1982.  AA/EOE. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 


Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


{  JOURNALISM/ENGLISH 

I  Anticipated  opening  in  August,  1982  for  an 

noortoH  for  Instructor/Assistant  Professor  of  Journalism 
iup  Aiioiict  3nd  English  at  the  University  of  South  Carolina 
dvertisme  Sumter  (Two-Year  Campus).  Applicants 
jniMtions  shoulif  possess  graduate  degrees  in  both  disci- 
ih  wMk  mi  P''’'*®  fesicP'hg  experience.  Work  on 

st^ve  a  campus  newspaper  required.  Salary  com- 
jinniricant  mensurate  with  rank  and  experience.  Send 
.’  ” -a  vita,  transcripts,  and  credentials  to:  Dr  John  W 
"  I  Barrett,  Chairman,  Division  of  Artsand  Letters, 

:nnc  ionH  UoiversiN of  South  Carolina  st  Sumter,  Sumter 
Tlnrii  p  SC  29150.  Application  deadline:  April  15, 
SchTOl  of  1582.  Affirmative  Action,  Equal  Opportunity 

y,  Edmond  _ 

TWO  POSITIONS  in  expanding  journalism  de- 
ooen  Au  partment— 500  majors — in  Southwest.  Adv- 
mainiu  in  anced  degress  in  journalism  or  media-related 
course  as  required,  doctorate  preferred.  First  posi- 
ntadvSte  hon— teach  advertising:  second  position— 
rround  ore  Public  relations.  Rank,  salary  depend  on  qual- 
nrr»d  qai  ifications,  professional,  academic  experience. 
uifh^.7n>  Apply  directly  to  Charles  Aurnad,  Dean,  Crea- 
-  FmSm/oV  :  *1'/®  Aits,  Box  5755,  Northern  Arizona  Universi- 
(^7  Uni-  ty.  Flagstaff  AZ  86011. _ 

Forks  ND  TENURE  TRACK  POSITIONS  are  ex- 

_  pected  to  be  filled  as  of  September,  1982. 

)LIS  seeks  instructor  or  assistant  pro- 

ordfessor  fessor.  Salary  isexpectedtobewell  in  excessof 
writing/re-  1981-82  range  or  $13,750-$19,650.  Prefer 
ses  in  mass  doctorate  (required  for  tenure):  masters  man- 
ional  com-  detory  for  continuing  contract, 
dent  advis-  PUBLIC  RELATIONS  specialist:  also  teach 
veil  as  pro-  1^°"'  Publicity,  Media  Advertising,  Case  Stu- 
e  orefe^ed  dies,  and  news  editorial  classes, 
ers  accept-  BROADCAST  JOURNALISM  specialist:  also 
experience  l®®ch  from  broadcast  sequence  courses. 
Chairman  Contact  Laura  Cottone,  PR  Search  Chair  or 
University  Robert  Clark,  BJ  Search  Chair,  Department  of 
s  an  equal  Mass  Communications,  Central  Missouri  State 
University,  Warrensburg  MO  64093.  Deadline: 
_  April  15.  Equal  Opportunity,  affirmative  ac¬ 
tion,  title  IX  employer, 

ol  of  Com-  _ 

ulty  mem-  UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 

the  follow-  seeks  journalism  department  chairperson.  Te- 

television,  nure-track.  Administer  department,  teach 

sponsibili-  undergraduate  courses,  maintain  department 

teaching,  service  and  professional  commitments.  Docto- 

Ivising.  An  rate  preferred.  Must  have  university  teaching 

and  other  experience,  significant  media  experience, 

nunication  appreciation  of  liberal  arts  role  In  journalism 

ith  signlfi-  education.  Department  offers  accredited  news- 

ered.  Posi-  editorial  sequence  with  print  and  broadcast  op- 

k  of  Assis-  tions,  journalism  education  major,  and  is  de- 

lendingon  veloping  advertising  sequence.  Rank,  salary 

Send  re-  dependent  on  qualifications.  Send  letter  of  ap- 

toJDKeel-  plication,  resume,  transcripts,  three  to  five  let- 

.  CBN  Uni-  I  ters  of  recommendation  to:  David  Hansen, 
CBN  Uni-  Journalism  Department,  University  of  Wiscon- 
!  Christian  I  sin-Eau  Claire,  Eau  Claire  Wl  54701.  April  1, 
nt  in  their  |  1982  closing  date.  Begin  August  23,  1982. 
od  and  His  Equal  Opportunity/Affirmative  Action  Em- 
e  Universi-  I  ployer. 

ducational  ]  _ 

ntellectual  UNIVERSITY  OF  FLORIDA  has  opening  to 
purpose  of  teach  a  senior  reporting/editing  practicum  and 
ihrist.  The  to  coordinate  the  Florida  Scholastic  Press  Asso- 
f  employer  elation  run  through  the  College  of  Journalism  & 
lerspective  Communications.  Assistant  or  associate  posi- 
Broadcast-  tion  in  a  tenure  track,  begining  August,  1982. 

Master's  required,  PhD  preferred,  with  profes- 
sional  newspaper  experience  required.  Salary 
'  8HIPS  competitive.  Deadline  for  application  is  March 
in  eonihg  31  Contact  Jon  Roosenraad,  Chairman,  De- 
tiperid  and  partment  of  Journalism,  University  of  Florida, 
lonal  pr^-  Gainesville  32611.  The  University  of  Florida  is 
sm.  Write:  3^  equal  opportunity/affirmative  action  em- 
flps  Com-  ployer  and  encourages  applications  from 
University,  minorities  and  women.  The  Department  of 
Application  Journalism  conducts  all  search  procedures  in 
the  open. 

ADMINISTRATIVE 

PUBLISHER — 56,000  daily  in  tough,  com- 
QQ  petitive  suburban  market  in  Zone  5,  needs  ex- 

perienced  aggressive  publisher.  Candidate 
'  must  have  extensive  background  in  labor  nego¬ 

tiations,  marketing,  good  news  sense  and  pro¬ 
duction,  We  offer  a  better  than  average  salary 
.  .  and  benefit  package.  Reply  in  confidence  with 

eriencea  complete  resume  including  salary  history  to 
hange  of  Box  3882,  Editor  &  Publisher. 

e  knows  - 

)  Is  E&P  director  of  university  relations 

■i  in  most  Position  reports  directly  to  the  president  and 
■'  "  .  has  responsibility  tor  coordinating  all  external 

uno  me  internal  public  information  programs.  Ap- 
cal  place  pllcantswlth  significant  managerial  experience 
logs?  with  public  information  programs  within  a  ma¬ 
jor  academically-oriented  institution  of  higher 
JCATED'  education  or  with  advanced  degrees  will  be 
given  preference.  Nominations  in  applications 
(including  resume)  should  be  sent  by  March  3 1 
to  to  Mr  Malcom  Mac(}onald,  Search  Chairper- 
son,  TO  Box  B,  University  AL  35486.  EE/AA. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  for  Rocky 
Mountain  weekly  in  Wyoming.  Ad  revenue  is 
there  txit  needs  a  good  salesperson  to  develop 
it.  Beautiful  location,  with  hunting  and  year 
'round  fishing.  Good  benefits,  salary  com¬ 
mensurate  with  experience.  For  more  informa¬ 
tion  contact  Bob  Krumm,  The  Platte  County 
Record  Times,  Box  969,  Wheatland  WY 
92201. 

AD  SALESPERSON  for  dynamic  Asian  ethnic 
daily  serving  eastern  United  States.  Two  years 
experience.  Commission.  Bring  resume  for  in¬ 
terview.  Weekdays  4-6pm,  1261  Broadway  at 
32nd  St,  New  York  N't  10001. 

ADVERTISING  REPRESENTATIVE/ 
MANAGEMENT  TRAINEE 
We  are  seeking  an  aggressive,  professional  in¬ 
dividual  to  expand  our  outside  sales  depart¬ 
ment.  Candidate  should  be  seasoned  in  sales 
ability,  have  expertise  in  layout  and  graphics, 
and  be  promotable  to  entry-level  management 
position  on  the  near  term.  We  are  a  33,000 
daily  with  growing  pains.  Salary  commensurate 
with  abili^.  Send  resume  to  Ella  Mae  Peay, 
Personnel  Manager,  Messenger-Inquirer,  PO 
Box  1480,  Owensboro  KY  42302.  Equal 
opportunity  employer. 


ADVERTISING  MANAGER 
Southeastern  New  England 


We're  looking  for  an  idea  person,  and  motivator 
to  lead  young,  sharp  sales  team  in  a  highly 
competitive  market.  We're  modern,  We're 
offset,  we're  electronic,  we're  growing  fast. 
This  daily  has  23,000  circulation  and  a  suc¬ 
cessful  14,000  weekly  shopper.  Send  resume 
including  salary  requirements,  and  a  copy  of 
your  present  newspaper  to:  Paul  A  Rixon, 
General  Manager,  The  Sun  Chronicle.  PO  Box 
600,  Attleboro  MA  02703. 

ADVERTISING— TV.  radio,  print,  direct  mail, 
copy  and  production:  protessional  services 
needed.  Philadelphia-Baltimore  area.  Call 
(301)  435-0145. 

ADVERTISING  SALES  for  award-winning 
Wyoming  weekly  in  booming  market.  Position 
opening  June  1.  Interested  in  talking  to  both 
new  grads  and  experienced  salespeople.  Posi¬ 
tion  offers  good  upward  mobility  with  group  of 
papers  in  Vvyoming  and  Montana.  Contact  Ken 
Smith,  PO  Box  5B0.  Green  River  WY  82935: 
(307)  875-3105. 


AGGRESSIVE  newspaper  group  is  looking  for 
young  motivated  salespeople  to  grow  with  us  at 
one  of  our  weekly  properties.  Located  in  the 
Palm  Springs  area  of  California,  we  offer  excel¬ 
lent  salary,  commission  and  benefits.  College 
degree  required.  Send  resume,  references  and 
salary  requirements  to:  John  Kelly,  General 
Manager,  Hi-Desert  Publishing  (ki,  PO  Box 
880,  Yucca  Valley  CA  92284. 

CLASSIFIED  AD  MANAGER 
We're  looking  for  a  bright,  aggressive  and  per¬ 
sonable  individual  to  head  our  classified  de¬ 
partment.  We're  a  16,000  daily  in  beautiful 
south  central  Pennsylvania.  We  offer  a  great 
opportunity  for  the  right  individual.  Send  us 
details  of  ^ur  work  and  personal  history  today. 
Write  Jack  Glarrow,  Ad  Director,  Evening  Sen¬ 
tinel,  Box  130,  Carlisle  PA  17()13. 

CLASSIFIED  MANAGER — Immediate  open¬ 
ing.  Please  send  resume  tO:  George  Statham, 
Marketing  Director,  Texarkana  Gazette,  PO  Box 
621,  Texarkana  TX  75504. 

EDITOR  &  PUBLISHER  has  openings  on  its 
New  York  and  Chicago  sales  staffs  for  conscien¬ 
tious  people  with  knowledge  of  and  respect  for 
the  newspaper  industry.  Persons  interested 
should  contact  DL  Parvin  at  E&P. 


MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director, 
Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
82M1:  (307)  266-0500. 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


CIRCULATION 


CIRCUUTION  MANAGER— Under  10,000 


HELP  WANTED 


ASSISTANT  PHOTO  EDITOR 


WANTED  AT  ONCE— National  advertising  effective  hu 
manager,  70,000  circulation  newspaper  in  Competitive 
New  England.  Salary  to  commensurate  with  |  career  oppoi 
experience.  Apply  Box  3936,  Editor  &  Pub-  lAOSA,  PO 
lisner.  I  77540! 
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OUTSTANDING 

OPPORTUNITIES 

FOR  I 

SALES  REPS  i 

MAJOR  ACCOUNT  REPS 
REGIONAL  MANAGERS 
DIRECTORS  OF  MARKETING 
GENERAL  MANAGERS 

"Rapidly  expanding  media  conglomerate  seeks 
highly  motivated  individuals  looking  for  career 
potential". 

ZONES  6,  8,  9  and  ? 

I  place  people  in  the  shopper  industry.  I  have 
contacts  and  openings  that  will  improve  your 
financial  situation.  My  fees  are  paid  by  the 
employer.  All  responses  held  in  strictest  confi¬ 
dence.  Please  call  Dennis  Fearing  at  (213) 
344-7 166  or  send  resume,  along  with  salary 
history  to  Multi-Media  Enterprises.  Inc,  8244 
Louise  Av.  Northridge  CA  91325. 

RETAIL  ADVERTISING  MANAGER 
Immediate  opening  for  an  experienced,  self¬ 
starting,  sales-oriented,  innovative  manager 
who  can  supenrise  sales  and  support  staff  of  1 
10.  Must  be  able  to  run  linag^producing 
promotions,  have  knowledge  of  market  re¬ 
search  techniques,  and  a  proven  capability  to 
train  and  lead. 

This  is  an  opportunity  to  work  with  a  newspaper 
that  is  looking  to  the  future  with  confidence. 
Send  resume,  references  and  salary  expecta¬ 
tions  to  Loren  Osborn,  Advertising  Director, 
Concord  Monitor,  Box  1177,  Concord  NH 
03301. 


ART/GRAPHICS  j 

ART  DIRECTOR 

Up  to  creative  and  imaginative  challenges  of 
turning  business  topics  into  exciting  black  and 
white  graphics-weekly?  Want  to  build  magazine 
art  department  from  ground  up?  Able  to  work 
with  editors?  Ready  to  join  fast-paced  team  at 
major  publishing  copany?  Will  pay  $30- 
$35,000.  Send  replies  to  Box  3956,  Editor  & 
Publisher. 

COLUMBIA  (MO)  TRIBUNE,  a  small  daily  with 
a  national  reputation  for  excellence  in  design 
and  photography,  seeks  top  graphics  editor  to 
lay  out  key  daily  pages,  feature  packages, 
direct  overall  design.  Must  be  committed  to 
quality  and  able  to  work  well  with  words,  pic¬ 
tures  and  people.  Send  resume  and  samples  to 
Lee  Strobel,  Managing  Editor,  PO  Box  798, 
Columbia  MO  65201. 

-  I 

NEWS  ARTIST  for  9-person  art  staff.  Must  pos¬ 
sess  strong  sense  for  graphic  design.  Duties 
include  page  layout,  illustrating,  informational 
graphics.  Must  have  an  acute  awareness  of 
photography,  typography  and  illustration.  Con¬ 
tact  Ed  Kohorst,  St  Louis  Post-Dispatch,  900  N 
Tucker  Blvd,  St  Louis  MO  63101. 

_ CIRCULATION _ 

ATTENTION:  RETIRED  CIRCULATION  EX¬ 
ECUTIVES.  Supplement  your  income.  Stay  ac¬ 
tive.  Visit  old  friends.  Minimum  travel.  Intri¬ 
guing  proposal  from  major  supplier/manufac¬ 
turer  of  supplies  and  prizes.  Write  detailing 
your  present  situation.  Box  3877,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  wanted  for  large 
Zone  2  weekly  considering  going  twice  a  week. 
Must  have  weekly  experience  and  be  qualified 
in  all  aspects  of  circulation.  Excellent  salary 
and  benefits  for  qualified  person.  Near  metro¬ 
politan  area  with  great  potential.  Send  resume 
and  salary  expectations  to  Box  3887,  Editor  & 
Publisher. 

LEADING  MIDWEST  newspaper  company  is 
seeking  a  career-minded  individual  to  direct 
our  metro  department.  The  right  person  will 
have  a  thorough  circulation  background,  sound 
business  abilities  and  an  eye  towards  the  fu¬ 
ture.  We  offer  excellent  vrorking  conditions,  a 
benefit  package  comparable  to  any  in  the  in¬ 
dustry  and  the  opportunity  to  grow  with  a  prog¬ 
ressive  management  team.  If  interested,  send  a 
complete  resume  to  Box  3948,  Editor  &  Pub¬ 
lisher. 

THE  PORT  ARTHUR  NEWS,  a  division  of  Cox 
Enterprises,  is  seeking  a  city  circulation  man¬ 
ger.  As  part  of  a  young  management  team,  you 
will  be  responsible  for  managing  one  half  of  the 
circulation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Ck)mpetitive  salary  and  benefits  plus  a  good 
career  opporunity.  Send  resume  to:  MICHAEL 
LAOSA,  PO  BOX  789,  PORT  ARTHUR,  TEXAS 
77640. 


daily  and  Sunday  in  mid-Ohio  needs  an  agpes-  !  The  Times-PicayuneFThe  States-ltem  of  New 
sure  circuMion  ranager  who  can  successfully  Orleans  is  seeking  an  assistant  photo  editor  to 
nx^ivate  district  managers,  carriers,  dealers  |  manage  the  evening  photo  desk.  This  indi- 
and  m^or  route  drivm  into  achiwing  gains  1  vidual  must  have  at  least  tour  years  experience 
every  day.  Exceptional  opportunity  for  sorrreone  1  as  a  newspaper  photographer  and  demonstrate 
iKM  a  nurnber  2  person  in  a  mid-size  newspap-  1  strong  picture  editing,  laj^t  and  writing  ^ills. 
^  5  circulation  itopartment.  Sales,  prortrotion  Candidate  should  have  experience  as  a  depart- 
and  ability  to  effectively  organize  efforts  of  I  ment  director  or  chief  photographer.  In  addi- 
mhersareniusts.Thisisnotadeskjob.  Youwill  tkm,  this  individual  must  be  able  to  demons- 
be  u^ted  to  be  in  the  field  a  considerable  :  trate  strong  skills  in  dealing  with  department 
part  of  tte  day  and  early  even  iirg  so  we  obtain  1  editors  and  photographers  to  develop  top-notch 
*^'’°'*****®®  I  photo  reporting  and  photo  usage.  Send  resume 


^■Mraui<;iin.ic<»i:sini.iiLuiaiKin.  nnowieuge  ]  photo  reporting  and  photo  usage.  Send  resume 
of  ABC  procedures  and  requirements  and  the  '  and  clippings/portfolio  to  the  Personnel  Direc- 
abihty  to  supervise  those  keeping  these  records  |  tor.  The  Times-Picayune/The  States-ltem, 


are  integral  partsoftheposition.Weotfercom-  i  3800  Howard  Av.  NeW  Orleans  LA  70140.  An 
petitive  salary,  vacation,  hospitalization,  life  equal  opportunity  employer  mrt. 

insurance  and  a  chance  to  grow  and  advance  _ 

with  a  nationwide  newspaper  group.  Send  re-  ACQFV'IATF  FniTDR 

sume,  references,  salary  requirement  and  date  c.  l.ui  ivjr\ 

available  to  Box  3901,  Editor  &  Publisher.  I 

_  '  Brooklyn  newspaper  chain  seeks  experienced 

CIRCULATION  MANAGER  #2  person  to  back  up  Editor.  Work  with  repor- 

Canada  '  ters,  edit  copy,  a  good  hand  at  layout.  Excellent 

We  have  an  immediate  opening  for  an  experi-  '  opportunity  with  a  growing  firm.  Send  resume 
enced  and  aggressive  Circulation  manager  for  a  to  Mr  Luster,  Ctourier-Life  Newspapers,  1733 
metropolitan  all-day  daily  newspaper,  circula-  '  Sheepshead  Bay  Rd,  Brooklyn  NY  11235. 
tion  80,000.  This  position  carries  total  respon-  i  - rnpv  rniTno - 

"n^ll^cTodiSSr^ln  Wly  mtlifS^  '  P^a^^^ted  <taily  of  40,000 

lettw,  with  a  complete  resume,  to  the  Pub^  |  W?r^*1 

TIMES-COLONIST  '  grounded  in  the  fundamentals  with 

PO  Box  300  Victoria  fir  Oa^arta  WSW  motivation  to  improve  and  take 

PO  BOX  300.  Victoria  BC  Canada  V8W  2N4  ^  responsibility  as  opportunities  arise. 

Alaska  IS  an  interesting,  exciting  place  for  a 
To  onwrer  box  iximber  ads  m  :  journalist  to  practice  and  the  Daily  News  is  the 

EDITOR  &  PUBLISHER  I  best  place  to  work.  If  you  are  interested,  send  a 

An  *  ■  '  letter  telling  US  wtxj you  are  aod  i»hy  you're  ttie 

^  ^  i^ences). 

m  od,  c/o  com  A  MMm,  j  salary  history  and  work  samples  to  Mr  WP 
575  Lexington  Av,  New  York,  NY  |  Dou^ierty,  A^istant  Managing  Editor,  Anchor- 
10022.  i  age  Daily  News.  Pooch  6ol6.  Anchorage  AK 

Please  be  selective  in  the  number  of  dips  !  ^502. 

submitted  in  resoonse  to  on  od.  Include  .  ■-  - . . . .  _ 

'  COPY  DESK  CHIEF  with  demonstrated  superw 
orgy  motonol  whKh  m  be  to^drt  ».  5^, ,,5  ^  selection,  editing  and  l^t. 

o  torn*  montiio  envelope.  Conor  &  ihn>-  determination  and  ability  to 

Inher  a  not  responsible  sor  the  rehim  or  !  effectively  direct  and  improve  daily  news  opera- 
ony  malarial  submiWed  to  Hs  odverlisers.  tion  at  one  of  the  country's  best  nnedium-sized 
afternoon  newspapers.  Reply  with  resume, 
.....  tearsheetsandreferencestoWayneEzell, Man- 

DATA  PROCESSING  aging  Editor,  The  Lexington  Leader,  Main  and 

-  1  Midland,  Lexington  KY  40507. 

DATA  PROCESSING  MANAGER  j  - ^ - 

Background  in  front-end,  production  and  bust-  COPYDESKCHIEFtoheadnightdeskforgrow- 
ness  systems.  Must  have  technical  and  man-  mg  Zone  2  daily.  Seeking  aggressive  copy- 
agement  skills  to  work  with  small  staff  in  day  to  challenger  with  ability  to  supervise  and  teach 
day  operations  plus  future  planning.  Ability  to  !  young  editors.  Send  resume  to  Box  3935,  Edi- 

work  with  other  departmental  heads  essential.  1  tor  &  Publisher. _ 

i  editor  needed  for  award-winning  Illinois 

Dtenr^  'w  a^e^Kement  a^reion^Ex^-  I  '*®®‘''''  Strengths  should  include 

«l'tmg  and  layout.  VDT 


DATA  PROCESSING 


and  Hewlett  Packard  21MX  CPU's.  Near  term 
plans  call  for  a  replacement  conversion.  Excel¬ 
lent  working  conditions  and  benefits  with  a 
New  York  Times  group  newspaper.  Reply  in 
writing  with  resume  to:  WG  Ebersole,  Pub- 
lisiier,  Gainesville  Sun,  PO  Drawer  A,  (^ines- 
ville  FL  32601. 


CITY  EDITOR 

Aggressive.  50,000  circulation  Midwestern  I 
daily  seeks  a  city  editor  with  proven  ability  to  : 
develop  hard  news  and  direct  follow-up  and  i 
analysis.  Will  steer  AM  edition  and  work  closely  I 


experience  mandatory,  management  skills  a 
must.  Send  resume,  examples  of  work  to  Pub 
lisher,  Galesburg  Printing  and  Publishing  Co. 
140  S  Prairie  St.  Galesburg  IL  61401. 

I  EXPERIENCEDreporterforgeneralassignment 
I  work  on  small  Alabama  daily.  Good  benefits. 
{  excellent  opportunity  for  advancement,  pay 
!  based  on  past  track  record.  Reply  Box  3914, 
I  Editor  &  Publisher. 


EDITORIAL  WRITER 

Experienced  writer  sought  by  Piedmont,  North 
Carolina  newspaper  with  tradition  of  editorial 


.ex  e4xxex*ix  Dxxe.. . Lrtfroiind  iiewMMueT  wiiR  irM  iKxi  OT  ea  loria 

with  reporters  on  in-depth  promts.  Requires  „r.|i»nce  C^d^tes  should  he  ahie  to  ore 
enerov  enthusiasm  dedication  and  commit-  wceiience.  LanoioatM  st^iO  De  aoie  to  pre 


energy,  enthusiasm,  dedication  and  commit¬ 
ment  to  quality.  Send  cover  letter,  references. 


sent  evidence  of  solid  credentials  as  a  writer  on 


3929.  Editor  &  t-uoiisher.  ^  creational  opportunities.  Please  write  and  en- 


EDITOR/WRITER  needed  for  two  small  Wyom¬ 
ing  weeklies  in  adjoining  towns.  We  own  both 
papers  and  need  someone  who  can  do  it  all: 
write,  edit,  set  copy,  take  good  photos,  layout 
the  paper  and  even  sell  some  advertising.  For 
more  information  contact  Bob  Krumm,  The 
Platte  County  Record  Times,  Box  969,  Wheat- 
land  WY  82201. 

ENERGETIC,  creative  and  well  organized  city 
editor  for  outstanding  33.0(X)  evening  paper  in 


close  a  resume  plus  a  few  samples  of  your  work 
to  Kenneth  W  Baldwin.  Personnel  Director, 
Greensboro  Daily  News.  PO  Box  20848, 
Greensboro  NC  27420.  EEO. 

EXPERIENCED,  accurate,  highly  literate  sports 
writer  needed  to  cover  major  col  lege  beat.  Send 
resume  and  clips  to  Jerry  McConnell,  Executive 
Sports  Editor,  Daily  Oklahoman,  PO  Box 
25125,  Oklahoma  City  OK  73125, 

FINANCIAL  EDITOR/REPORTER 


Wanted  by  aggressive,  mid-sized  daily  in  Zone 
ing  and  directing  reporters.  Past  work  should  -  ba.,,.*  bi* 

indicate  potential  tor  leadership  necessary  to  SnaTand^^^^te  fina^S' 

Fr^^A  PuSirC'  3^3°'  r^JymiS<eKfUtote.^™n;al2^t 

Editor  &  Publisher.  nomics,  overal  trends.  Must  be  assignment 

Iidea  oriented  and  outgoing  and  personable  to 
I  generate  a  wide  field  of  financial  resources. 

I  Send  resume,  cover  letter,  published  work  and 
I  references  to  Box  3938,  Editor  &  Publisher. 

have  6  years  experience  with  back- 


.1  G(X)D  OPPORTUNITY  for  a  person  who  wants 
ground  in  reporting,  editing.  Supervis-  ]  to  move  up.  Large  Ohio  weekly  needs  an  editor 
orv  experience  preferred.  Send  com-  I  who  can  make  our  newspaper  come  alive.  Nice 


ory  experience  preferred.  Send  com¬ 
plete  examples  of  work,  salary  history, 
references  to  Philip  Schoch,  Editor,  Son 
Angelo  Standard-Times,  PO  Box  5111, 
Son  Angelo  TX  76902. 


area.  $16.(XX)  salary,  insurance  and  retire¬ 
ment.  Send  resume  to  Box  3923,  Editor  &  Pub 
lisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J.  Lacey  WA  98503. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  fo  10,000  morning  daily 
in  upper  Midwest.  Young,  talented  staff  needs 
direction  under  new  ownership  committed  to 
providing  quality  community  daily.  $22,000 
salary  plus  attractive  benefits  package  for  ex¬ 
perienced  individual.  Send  resume  and  refer¬ 
ences  to  Box  3944,  Editor  &  Publisher. 


JOURNALISTS-IN-RESIOENCE 
A  Gannett  Foundation  grant  has  enabled  us  to 
establish  a  journalist-in-residence  program  for 
the  1982  school  year.  Each  visitor  will  spend 
three  weeks  on  campus  and  will  receive  a 
stipend,  paid  transportation  and  an  apartment. 
We  are  seeking  three  persons  for  the  Fall 
semester:  a  graphic  artist/designer,  a  sports 
writer  and  a  section  or  Sunday  editor.  Dates  will 
be  arranged  to  suit  persons  chosen.  Applicants 
need  extensive  professional  experience  and 
ability  to  teach  and  lecture  in  accredited  news- 
editorial  sequence.  Send  resume  to  Cecil  Neth, 
Department  of  Technical  Journalism,  Colorado 
State  University.  Fort  Collins  CO  M523.  by 
April  1.  CSU  is  EEO/AA  employer.  EO  Office: 
314  Student  Services  Building. 

MANAGING  EDITOR 

The  Times-News,  7  day  AM  22,000  Idaho 
newspaper,  isseekinga  seasoned  editor  to  lead 
staff  of  30.  Our  current  editor  moves  in  April  as 
publisher  of  Howard  Publications  New  Yoi1<  sis¬ 
ter  paper. 

We're  looking  for  well  rounded  news  skills  with 
management  savy  and  charisma  to  continue 
the  quality  growth  pattern  that  is  the  track  re¬ 
cord  of  our  product. 

Join  a  progressive  team  in  a  solid  Rocky  Moun¬ 
tain  environment.  Send  resume  to  WE  Howard. 
Publisher,  Times-News,  Box  548,  Twin  Falls  ID 
83301. 


METRO  EDITOR 


Do  you  like  people? 

Do  you  demand  copy  that  sparkles? 

Do  you  believe  in  the  worth  of  aggressive  local 
coverage? 

Do  you  want  to  help  shape  a  staff  of  raw  talent 
into  one  that’s  the  pride  of  the  profession? 
We're  seeking  an  editor  to  goide  local  coverage: 
one  who  is  a  competent  line  editor;  one  who  has 
a  vision  of  what  quality  locale  coverage  is  all 
about. 

Share  your  vision  with  us. 

Box  3931,  Editor  &  Publisher. 


EDITORIAL 


EDITORIAL 


NEWS  EDITOR  for  major  PM  Zone  3  daily.  At 
least  B  years  newsroom  experience  including 
several  copy  desk  plus  proven  managerial  ta¬ 
lent.  Degree  preferred  but  not  required.  Good 
salary  and  benefits.  All  replies  in  confidence. 
Box  3B88,  Editor  &  Publisher. 


NEED  STAFFER  to  handle  area  coverage  for 
lOM  PM  daily.  Should  be  self-starter  who  can 
handle  hard  news  and  features.  Resumes,  clips 
to  Danny  Carter,  Managing  Editor,  Tifton 
Gazette.  PO  Box  708,  Tifton  GA  31793. 

NEWSPAPER-SPORTS  EDITOR— Long  estab- 
lished  suburban  Washington  newspaper  seeks 
someone  who  can  write  rapidly,  layout  pages, 
use  camera.  Night  work.  Immediate  opening, 
steady  job,  company  benefits.  Full  details  and 
salary  requirements  first  letter.  Write  Debbie  at 
PO  Box  149,  Arlington  VA  22210. 

PILOT/REPORTER  to  fly  Mooney  Statesmen 
between  homes  in  San  Francisco,  Reno  and  the 
Napa  Valley  and  work  on  100  year  old  northern 
California  weekly.  Minimum  2000  hours  flying 
time  and  2  years  newspaper  experience  in 
either  editorial  or  advertising.  $700  a  month, 
plus  apartment  and  other  fringe  benefits.  Write 
Jack  Kenny,  c/o  Weekly  Calistogan,  PO  Box 
527,  Calistoga  CA  94515.  No  phone  calls 
please. 

i  SPORTSWRITER/general  assignment  reporter/ 

I  photographer  for  prize-winning  county  seat 
weekly  in  eastern  Wyoming.  Want  to  see  good 
clips.  Near  good  skiing  and  in  hunting  and 
fishing  country.  Excellent  benefits,  salary  com¬ 
mensurate  with  experience.  Contact  Bob 
Krumm,  The  Platte  County  Record  Times,  Box 
969,  Wheatland  WY  82201. 


WIRE  EDITOR  for  27,000  central  New  England 
PM  daily.  Must  have  wire  desk  and  VDT  experi¬ 
ence.  Must  be  quick  and  accurate  and  be  able 
to  write  crisp  headlines.  Layout  experience  re¬ 
quired.  Send  resume  and  salary  requirements 
to  Box  3874,  Editor  &  Publisher. 

WEST  VIRGINIA  afternoon  newspaper 
(12,000)  seeking  experienced  personnel  to  fill 
three  positions:  reporter,  repoder/copy  editor 
and  copy  editor.  VDT  experience  preferred. 
Send  clips  and  resume  to  Nancy  E  Stephen. 
Managing  Editor,  Beckley  Newspapers,  Inc. 
Drawer  R,  Beckley  WV  25801. 

WE  WANT  a  reporter  who  can  handle  a  city  beat 
(and  camera):  write  a  feature:  layout  a  page  and 
use  a  VDT.  We  are  a  small  daily  located  on  Lake 
Michigan's  western  shore  where  living  is  easy 
and  outdoor  sports  abundant.  Write  Paul  Peter¬ 
son,  Daily  News.  Ludington  Ml  49431. 

ZONE  6  SEM  l-WEEKLY  needs  reporter  who  can 
do  it  all.  Photography,  darkroom,  layout.  Send 
resume,  clips  and  salary  requirements  to  Box 
3922,  Editor  &  Publisher. 


FREELANCE 


MANAGING  EDITOR — In  addition  to  having  re¬ 
porting  and  editing  experience  applicants 
should  ideally  have  worked  beats  in  Washing¬ 
ton  and  oversees.  Metropolitan  Zone  2  daily 
needs  an  efficient,  flexible,  courageous,  and 
personable  leader.  Send  resumes  to  Box  3943, 
Editor  &  Publisher. 

EDITORIAL 


STATES  NEWS  SERVICE,  now  a  subsidiary  of 
Pulitzer  Publishing  Company  and  Indian  Head 
through  its  Information  Technology  Group,  is 
looking  for: 

•An  Executive  Editor  with  strong  newsroom  and 
newsroom  management  experience. 

•An  Assistant  Managing  Editor  with  strong  hard 
news  and  editing  experience. 

•A  Picture  Editor/Photographer  with  darkroom. 
•Reporters  with  strong  hard  news  back¬ 
grounds. 

•Sales  and  Marketing  people  with  newspaper, 
broadcast,  government  and  corporate  experi¬ 
ence. 

An  understanding  of  data  base  management 
and  construction  is  desirable.  Apply:  States 
News  Service  Management  Committee,  654 
Pennsylvania  Av.  SE,  Washington  DC  20C)03  or 
call  Leland  Schwartz,  (202)  546-7500. 


HEALTH  CARE  REPORTERS 
Rapidly  expanding,  nationally  circulated,  pro¬ 
fessional  journal  needs  freelance  reporters  to 
cover  health  care  news  and  events  in  Washing¬ 
ton  DC  and  most  state  capitals.  Experience 
medical  reporters  with  photographic  abilities 
preferred.  Excellent  opportunity  for  additional 
income  for  established  medical  reporters.  Send 
resume  and  clippings  to  Bill  Mitchell,  Manag¬ 
ing  Editor,  Home  Health  Journal,  3100  Uni¬ 
versity  Blvd,  S,  Suite  111,  Jacksonville  FL 
32216. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
WITH  FREELANCER’S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  tO:  Dept  N,  307  Westlake  Dr, 
Austin  TX  78746. 


JOB  LEADS 


UTILITY  POSITION  on  eight  person  staff.  Some 
features,  desk,  photos  and  straight  news.  All 
benefits  including  profit  sharing.  Would  con¬ 
sider  recent  grad  or  limited  experience.  Allen 
Strunk.  McCook  (Nebraska)  Daily  Gazette, 
(308;  345-4500. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375, 


_ MAILROOM _ 

MAILROOM  SUPERINTENDENT.  A  challeng¬ 
ing  position  for  an  experienced  manager.  Daily 
and  commercial  printer  seeks  mature  indi¬ 
vidual  to  run  large  mailroom.  Daily/weekly  mail¬ 
ing  of  2nd  class  publications.  Excellent  com¬ 
pany  benefits  including  profit  sharing  pension 
and  health  plan.  Box  3879,  Editor  &  Publisher. 


EDITORIAL 


EDITORIAL 


Wanted:  The  Best 

tlje  Canto 


We  are  launching  a  new  daily  newspaper  in  Washing¬ 
ton,  D.C.  We  intend  to  build  it,  rapidly  and  purposefully, 
into  one  of  the  nation's  best  newspapers. 

The  Washington  Times  will  be  a  bold,  new  voice  in 
the  nation's  capital.  It  will  be  a  paper  of  excellence, 
representing  the  highest-quality  standards  of  journalism . 

It  will  be  a  worthy  challenger  to  the  Washin^on  Rost¬ 
and  an  unmistakable  alternate  voice,  as  excellent  in  its 
presentation  of  news  and  commentary  from  a  conser¬ 
vative  vantage  point  as  the  Post  is  from  a  liberal 
perspective. 

The  Washington  Times  will  be  another  publication  of 
News  World  Communications,  Inc.,  which  currently 
publishes  two  New  Ybrk  City  daily  newspapers.  The 
News  World  arKf  the  Spanish-language  Noticias  del 
Mundo. 

News  World  Communications,  which  was  founded 
five  years  ago  by  members  of  the  Unification  Church, 


follows  in  the  independent  newspaper-publishing  tradi¬ 
tion  of  the  Christian  Science  Monitor  with  its  emphasis 
on  integrity  and  superior  quality. 

If  the  excitement  and  challenge  of  being  part  of  such 
an  enterprise  appeals  to  you.  and  you  are  a  newspaper 
professional— in  Administration,  Advertising,  Circulation, 
Editorial  or  Production  (or  Data  Processing,  Market 
Research,  Personnel,  Promotion,  Purchasing,  etc.) — then 
write  with  your  resume,  references  and  salary  require¬ 
ments: 

Personnel  Department 

The  Washington  Times 

3600  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 

All  replies  will  be  held  in  strictest  confidence. 

A  final  note;  News  World  Communications  has  the 
resources,  resolve,  patience  arxf  track  record  to  see 
The  Washington  Times  through  to  success. 


HELP  WANTED 
PHOTOJOURNAUSM 

ASSISTANT  PROFESSOR 
IN  PHOTOJOURNALISM  (tenure-track) 
Date  of  Appointment  is  August  30,  1982. 
Teach  undergraduate  courses  in  communica¬ 
tions  typography  with  emphasis  on  photojour¬ 
nalism  practices.  Principles,  histoty,  ethics: 
participate  in  developing  the  department's 
photojournalism  curriculum.  Responsible  for 
related  photography  laboratories  and  student 
academic/career  counseling.  Candidate  must 
I  be  committed  to  engage  in  Taculty/departmen- 
1  tal/community  service,  to  contribute  to  scholar¬ 
ly  and/or  professional  publication,  and  to  work 
closely  with  local  professionals.  Responsible 
for  assisting  in  revising  the  Photojournalism 
Sequence  for  possible  ACEJ/MC  accreditation 
and  coordinating  it  with  other  departmental 
and  University  programs.  Minimum  of  Master's 
,  degree  in  Journalism/Mass  Communication  or 
I  other  related  field  and  three  to  five  years  of 
successful  professional  experience  in  photo¬ 
journalism.  Minimum  of  three  years  of  teaching 
experience  at  college  or  university  level.  Some 
experience  in  graphics  and  production  would 
be  helpful.  The  University  of  Texas  at  El  Paso  is 
part  of  the  UT  system.  UTEP  enrollment  is  ab¬ 
out  16,000.  Mass  Communication  Department 
!  has  about  350  majors,  with  100%  increase  in 
!  photojournalism  majors  the  past  year.  The  de- 
!  rartment  is  housed  in  a  recently  renovated 
I  building  where  one  floor-resen/ed  for  photogra- 
I  phy-contains  a  special  photo  exhibit  gallery. 

I  Send  vita  and  a  minimum  of  three  letters  of 
recommendation  tO:  Wilma  Wirt,  Chairperson, 
Department  of  Mass  Communication.  Universi¬ 
ty  of  Texas  at  El  Paso,  El  Paso  TX  79968. 
Please  do  not  submit  samples  of  work  until 
asked  to  do  so.  Closing  date  for  receipt  of  vitae 
is  April  15,  1982  or  until  adequate  pool  of 
qualified  applicants  is  received.  The  University 
is  an  equal  opportunity/affirmative  action  em¬ 
ployer. 


_ PRESSROOM _ 

OFFSET  PRESSPERSON 
EXPERIENCED  pressperson  wanted  for  web 
offset  operation.  Zone  6.  Good  climate,  excel¬ 
lent  working  conditions  and  fringe  benefits. 
Please  send  resume  to  Box  3835,  Editor  & 
Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Rapidly  growing  daily  seeking  individual  who  is 
fully  versed  in  all  phases  of  photo  composition, 
possesses  management  skills  and  is  deadline 
oriented.  Please  send  resume  to  Tom  Brauns¬ 
chweig,  Production  Superintendent,  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX  79701. 

LARGE  MIDWESTERN  metropolitan  newspap¬ 
er  currently  recruiting  tor  an  individual  for  the 
position  of  Director  of  Production.  This  isa  high 
level  management  position  responsible  for  the 
direction  of  all  newspaper  production  proces¬ 
ses.  We  are  seeking  an  experienced  profession¬ 
al  with  well  developed  management  skills.  We 
offer  an  excellent  salary  and  fringe  benefits 
package,  as  well  as  relocation  assistance. 
Please  send  a  complete  resume  with  references 
and  salary  requirements  to  Box  3876,  Editor  & 
Publisher.  All  replies  will  be  held  in  strictest 
confidence. 

EXPERIENCED  PRESSPERSON  with  know- 
ledge  of  Harris  V-15A  equipment  wanted.  Sal¬ 
ary  up  to  $25,000  for  the  right  person.  Good 
benefits.  Send  resume  to  Box  3949,  Editor  & 
Publisher.  An  equal  opportunity  employer. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referal  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 

j  Salem  MA  01970. 

1  PRODUCTION  MANAGER  for  6-day  afternoon 
daily.  We  need  a  bright,  well-organized  person 
to  handle  our  shop.  'This  isa  120-year-old  fami¬ 
ly  newspaper:  circulation  42,000.  We  have  the 
most  modern  computerized  newsroom  and 
composing  system  and  we  use  the  Hercules 
plate  sptem  on  our  5-unit  Hoe  Colormatic 
press.  The  person  we  hire  must  have  back¬ 
ground  in  all  production  areas  with  particular 
emphasis  on  press.  We  offer  a  good  salary  with 
annual  increases  and  an  excellent  package  of 
fringe  benefits.  We're  located  in  an  area  where 
theliving  is  easy  and  hassle-free.  Please  send 
complete  resume  and  references  by  March  31. 
We  my  ask  you  to  travel  here  at  our  ei^nse  for 
an  interview.  Address  Rod  Abare,  Personnel 
Manager,  Watertown  Daily  Times,  Watertown 
NY  13601, 
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EDITOR  &  PUBLISHER  for  March  6,  1982 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


COMPOSITION  PRODUCTION  MANAGER 
Opening  available  for  individual  experienced  in 
mark-up,  paste-up,  color  seperations,  typeset¬ 
ting  and  all  phases  of  composition  production 
of  newspapers. 

Position  requires  thorough  knowledge  of 
mechanical  processes  of  offset  printing;  ex¬ 
perience  in  management  of  personnel;  ability 
to  establish  and  maintain  schedules;  and  abil¬ 
ity  to  operate  the  department  profitably  within 
established  budget. 

Qualified  applicants  are  asked  to  submit  re¬ 
sume  of  exp^ience  and  salary  requirements  to 
Harriet  U  Rady,  Personnel  Manager,  MPG  Com¬ 
munications,  Box  959  Long  Pond  Rd,  Ply¬ 
mouth  MA  02360;  (617)  746-5555.  An  equal 
opportunity  employer. 


COMPOSING  FOREMAN  M/F 
Hands-on  position,  small  newspaper  in  Ithaca, 
New  York.  Supervision  of  four  to  six  people  five 
nights  per  week.  Scheduling,  ordering  of  sup¬ 
plies,  typesetting  and  paste-up,  equipment 
maintenance.  Experience  with  Compugraphic 
equipment  a  plus.  Send  resme  and  salary  re¬ 
quirements  to  The  Cornell  Daily  Sun,  Inc,  109 
E  State  St,  Ithaca  NY  14850,  attn:  Oscar  Rogg. 
Year  round  position.  I 


MECHANICAL  SUPERINTENDENT 
Full-line  production  knowledge  and  experience 
for  medium  sized  daily.  Box  3928,  Editor  & 

Publisher. _ 

HARRIS  WEB  PRESS  operator.  Minimum  5 
years  experience  on  Harris  V-15A.  Good  em¬ 
ployee  bmefits.  Salary  commensurate  with  ex¬ 
perience.  Send  resume  to  Box  3950,  Editor  & 
Publisher.  An  equal  opportunity  employer. 


PROMOTION 


SALES  PROMOTION 

An  excellent  opportunity  exists  for  an  individual 
with  a  background  in  creating  newspaper 
advertising  promotions  and  materials.  The  right 
person  must  be  a  strong  copy  writer  who  can 
I  utilize  research  figures,  is  experienced  in 
I  graphic  design  and  paste-up  and  has  a  general 
I  knowledge  of  how  all  media  is  sold.  Some 
'  media  sales  experience  is  a  plus. 

Salary  based  on  experience  and  qualifications. 
Full  company  benefits.  All  replies  kept  con¬ 
fidential.  Send  resume,  work  samples  and  sal¬ 
ary  history  to  the  Personnel  Department,  Oma¬ 
ha  World  Herald,  World  Herald  Sq,  Omaha  NB 
68102. 


POSITIONS  WANTED.  .  . 


ACADEMIC 


A  WOMAN  WITH  DIVERSE  abilities,  MA  in 
journalism  plus  M  Div,  published  author,  ex¬ 
perience  in  newspapers,  books,  public  rela¬ 
tions,  competent  preacher,  counselor,  wants 
teaching  position  that  will  utilize  these  skills. 
Write  Box  3844,  Editor  &  Publisher. 


ADMINISTRATIVE 


CEO,  GM,  VP  Marketing — Protit  and  loss  re¬ 
sponsible,  hard-working  pro  wants  #1  or  2 
opportunity  in  growing  daily,  weekly  or  shopper 
operations.  Will  consider  corporate  manage¬ 
ment  of  similar  dailies.  Well  known,  respected, 
community  leader,  family  man,  proven  success 
record— 20  years,  all  phases  of  the  business. 
Currently  top  level  management  large  chain. 
Reply  Box  3903,  Editor  &  Publisher. 


CIRCULATION 


NASHVILLE,  Tennessee,  300  mile  radius.  Cir¬ 
culation  manager,  9M  daily,  25  years  experi¬ 
ence.  Good  man  seeks  work  alxrve  area,  ^x 
3927,  Editor  &  Publisher. 


PERSISTANT  circulation  director.  Nuts  and 
bolts  man-follow  through  on  sales-service- 
collections-mailroom.  A1  track  record.  14 
years  experience.  Box  3945,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


AVIATION  WRITER  with  one  of  the  nation's  ten 
best  dailies  can  expertly  cover  all  aspects  of 
flying— crashes,  air  safety  and  airport  opera¬ 
tions — because  he's  a  certified  pilot.  Box 
3885,  Editor  &  Publisher. 


COPY  EDITOR  with  8  years  experience  (5  as  a 
reporter)  on  3  dailies  seeks  reportin|yediting 
lob  on  business  page/section.  Box  3942.  Editor 
&  Publisher. 


DEAR  NEW  JERSEY  or  eastern  Pennsylvania — 
Give  me  the  management  skills  and  I'llgive^ 
the  finest  newspaper  in  the  land.  Box  3855, 
Editor  &  Publisher. 


EDITOR 

Youthful  newsman  with  sound  administrative  I 
experience  stalled  and  bored  on  metro  daily.  I 
Looking  for  top  spot  on  25,000-75,000  daily 
that  aims  for  efficiency  and  quality.  Box  3886, 
Editor  &  Publisher. 


FORMER  BULLETIN  news  editor  seeks  desk 
job  on  daily  in  DC  to  New  York  area.  Solid 
layout,  editing  skills.  Top  references.  Box 
3893,  Editor  &  Publisher. 


FEATURE/GOVERNMENTAL  writer  seeks  chal¬ 
lenging  position  on  growth  oriented  daily.  Cov¬ 
ers  features,  city  governmental,  polic  depart¬ 
ment.  fire  department,  hospital  beats.  One  year 
computerized  daily,  five  years  magazine  free¬ 
lance.  BA  Journalism.  AA  Business.  Top  clips 
and  references.  Staff  reduction  casualty.  RL 
Trueaud,  1306  Madison  St,  Mandeville  LA 
70448.  Days:  (504)  866-7627.  PM,  (505) 
626-9735. 


GRADUATE  SEEKS  REPORTER  position.  Ex¬ 
perience  with  editing,  layout,  advertising.  Solid 
writing  abilities  in  news,  sports.  Reed  Parsell, 
2977  S  Steele  St.  Denver  CO  80201;  (303) 
692-0818. 


NEWSMAN,  27,  seeks  city  editor  or  similar 
post  on  small — mid-sized  daily  interested  in 
solid  community  journalism.  Slot,  rim,  layout, 
VDT  experience.  Works  well  with  reporters 
young  or  old.  Family  man.  All  offers  consi- 
dereo-Zone  5  preferred.  Reply  Box  3850,  Edi¬ 
tor  &  Publisher. 


PICTURE  EDITING  and/or  photo  department 
managing  position  desired  by  award-winning 
photographer  now  on  staff  of  top  ten  metro.  I 
have  page  layout/design  experience  and  Jour¬ 
nalism  degree  in  news  editing.  Box  3925,  Edi¬ 
tor  &  Publisher. 


SPORTSWRITER— MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1,  2,  3.  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Box  3883,  Editor  &  Publisher. 


EXPERIENCED  quality  professional  seeks 
sportswriting  or  sports  editor  position.  Let  my 
ideas  and  clips  convince  you.  Box  3907,  Editor 
&  Publisher. 


ENERGETIC  SPORTSWRITER  seeks  position 
on  quality  mid-sized  daily.  Box  3946,  Editor  & 
Publisher. 


EXPERIENCED  EDITOR,  ending  stmt  as  J- 
school  professor,  seeks  challenging  newsroom 
job.  Have  kept  skills  sharp  working  part-time  on 
daily.  All  Zones.  Box  3952,  Editor  t  Publisher. 

VERSATILE  ENTERTAINMENT  writer.  Covered 
everything  from  college  production  of  "Ham¬ 
let"  to  Pop  music  scene  for  local  paper.  Seek¬ 
ing  full-time  position  on  small  to  medium  size 
daily  inZones8or9.  Have  also  covered  sports 
,  and  police  beat.  Prefer  the  arts.  VDT  experi- 
I  ence.  Box  3937,  Editor  &  Publisher. 

!  WASHINGTON  reporter/writer/editor  with  news 
bureau,  daily  and  weekly  publications  experi- 
I  ence  seeks  position  as  Washington  rep  for 
newspaper  or  position  on  Washiirgton  area 
magazine  staff.  Experience  includes  full,  busi¬ 
ness.  agriculture  and  other  government  agen- 
;  cies.  Write  Box  11 181,  Alexandria  VA  22312. 


i  WRITER— Are  you  as  concerned  about  the 
quality  of  writing  as  you  are  about  Its  accuracy? 

I  Me,  too.  December  1981  MA,  University  of 
!  Missouri  School  of  Journalism,  has  compMed 
1  Washington  Reporting  Program  and  seeks  en- 
I  try-level  position  with  general  interest  or  spe¬ 
cialty  magazine  in  Zones  1-2.  Also  holds  BA 
(summa  cum  laude)  in  journalism.  Box  3955, 

I  Editor  &  Publisher. 


FREELANCE 


I  CANADA,  EH?  Weekly  column,  features  from 
Great  White  North.  Wire  delivery.  (519)  743- 
5082,  collect. 


PHOTOJOURNAUSM 


■  ENERGETIC  photojournalist  with  BA  and  2W 
I  years  daily  experience  seeks  position  with  de¬ 
sign-oriented  paper.  Striking  images  in  black 
I  and  white  and  color  accompany  my  features. 

;  Available  Now!  Mark  Cantwell.  PO  Box  924, 
1  Vincennes  IN  47591;  (812)  882-2708. 


PHOTOJOURNALIST.  Daily.  Department  man¬ 
ager.  Layout  and  graphics.  Color  separations. 
Robert  Harbison,  1509  Peterson  Rd,  Burling¬ 
ton  WA  98223;  (206)  757-4402. 


GENERAL  MANAGER-AD  DIRECTOR  for  small  ; 
to  medium  size  daily,  weekly  or  weekly  group,  j 
Past  sales  management,  business  manage-  i 
ment,  and  entrepeneural  experience  have  pre¬ 
pared  me  for  this  positon.  Also  retail  and  classi¬ 
fied  sales,  marketing,  sales  training,  and  layout 
and  design  experience  in  competitive  markets. 
37.  Please  respond  to  6ox  39(j2.  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 

With  the  background  to  lead  your  team  with 
aggressive  spirit  and  years  of  experience.  Pro¬ 
fit-oriented  with  knowledge  of  every  depart¬ 
ment  to  produce  and  lead.  Available  in  two 
weeks.  Box  3951,  Editor  &  Publisher. 


PUBLISHER  with  strong  marketing  back- 
round.  Young,  dedicated  and  profit-oriented, 
xperience  in  alt  phases,  all  departments.  Pre¬ 
sently  with  small  daily  seeking  similar  position 
with  challenge  and  opportunity.  Prefer  Zones 
6.  8  or  9,  but  all  Zones  considered.  Box  3920, 
Editor  &  Publisher. 


QUALITY  MAN-WIFE  TEAM— Built  successful, 
award-winning  weekly  from  scratch.  Seek  good 
management  opportunity.  For  more  call  (206) 
748-1953  or  write  Box  11B5,  Chehalis  WA 
98532. 


ART/GRAPHICS 


AWARD-WINNING  illustrator  and  cartoonist, 
now  magazine  art  director,  seeks  position  on 
newspaper  or  magazine  as  editorial  cartoonist, 
illustrator,  art  director,  or  combination  thereof. 
Box  3910,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


AWARD-WINNING  weekly  publisher,  32. 
wants  to  return  to  editorship  of  large  weekly  in 
upper  Zone  5  or  West  Zone  7  to  use  creativity. 

fraphic  skills  in  quality  paper,  region.  Box 
916,  Editor  &  Publisher. 


AGGRESSIVE  May  J-school  grad  seeks  position 
with  daily.  Experience  includes  internship  with 
Washington  DC  bureau  of  major  metro  daily  and 
managing  editor  or  college  raper.  Clips  avail¬ 
able.  VDT  experience.  Box  394 1 ,  Editor  &  Pub¬ 
lisher. 


BUSINESS  REPORTER  with  international  cre¬ 
dits  and  experience  in  offshore  oil.  energy, 
shipbuilding,  inland  waterways  and  railroads  is 
seeking  a  staff  position,  preferably  along  the 
Gulf  Coast.  Paul  McKelvey,  (504)  643-5827. 


BUSINESS  REPORTER/ASIA— seeks  position 
with  daily  or  business  magazine  with  strong 
international  interests.  3Wyearswith  business 
magazine  covering  US-China  business  from 
Washington  IX;  wide  business  knowledge  and 
experience  including  year  managing  trade  com¬ 
pany  in  Peking;  fluent  mandarin;  Yale  and 
Stanford  grad.  Now  freelancing  in  New  York 
City.  Box  3921,  Editor  &  Publisher. 


CRISIS  REPORTER  Vietnam  to  Mid-east  and 
I  hotspots  between.  Winner  Ernie  Pyle  Award  for 
I  human  interest.  Fine  writer  finishing  up  book, 
seeks  stiff  challenge  home  or  abroad.  Box 
!  3909,  Editor  &  Publisher. 


SPORTSWRITER  ready  to  move  up  after  four 
years  valuable  experience  on  small  daily.  Box 
3904,  Editor  &  Publisher. 


SHARP  NEW  YORK  DAILY  NEWS  staffer  weary 
of  paper's  shaky  status  seeks  responsible  post 
in  features  or  sports.  Supervisory  experience, 
top  editing  skills.  Can  run  medium-sized  de¬ 
partment.  Box  3953,  Editor  &  Publisher. 


VIETNAM-VET,  ex-Marine.  BA-Asian  history, 
MA<ommunication.  3W  years  as  Tokyo  daily 
editor,  18  months  as  US  magazine  editor. 
Wrote  news,  editorials,  columns  and  book  re¬ 
views  for  both.  Foreign  news  sensitivity  Haiku 
heads  a  specialty.  Typesetter— know  points 
from  picas.  Awarded  major  federal  scholarship. 
Marathoner.  Box  3847,  Editor  &  Publisher. 


SLOTMAN  (who  demands  quality  editing,  | 
attractive  layouts.  Iivewire  news  judgment) 
wants  to  step  up  as  wire  editor,  news  editor,  | 
copy  desk  chief  of  medium  daily,  copy  editor 
large  paper.  Box  3918,  Editor  &  Publisher.  | 

SPORTSWRITER,  recently  covering  local  and  I 
national  events  on  small  daily  sews  position  | 
with  larger  paper.  Zones  1.  2,  4.  Family  man  : 
looking  for  p^manent  home.  Donald  McNa-  { 
mara.  186WRiverSt, Wilkes-BarrePA  18702.  ! 


SPORTSWRITER,  seeks  fresh  challenge.  i 
Talented,  creative  style.  Let  me  put  life  into  | 
your  coverage.  Currently  on  60,000  daily.  | 
Graduate  of  top  J-school.  interned  on  large  dai¬ 
ly.  Quality  more  important  than  pay.  Excellent  ! 
clips,  references.  Box  3926,  Editor  &  Pub-  , 
lisher. 


PRODUCTION 


OPERATIONS  manager  with  20-year  record  of 
lowering  costs  while  raising  operations  and  pro¬ 
duct  quality.  Broad-based  and  college  trained. 
Box  3^7,  Editor  &  Publisher. 


PUBUC  INFORMATION 


TOP-FLIGHT  PUBLIC  INFORMATION  DIREC¬ 
TOR.  soon  to  be  victim  of  Reaganomics.  Multi¬ 
media  experience,  excellent  writing,  editing, 
layout,  graphic  design,  community  organizing, 
other  talents.  Available  after  June  30.  1982. 
Prefer  Zone  3,  will  consider  2  and  4.  Reply  to 
Gary  Hawkins.  1 105  Red  Oak  St.  Charleston 
WV  25302. 
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Shop  Talk  at  Thirty  By  David  W.  Johnson 
Boston  Globe’s  Jazz  Festival 


As  a  former  guest  critic  of  the  Boston 
Globe  Jazz  Festival,  I  suppose  I’m 
biased.  But  it  seems  to  me,  as  the  festival 
approaches  its  eleventh  edition  with  10 
days  of  extremely  varied  musical  prog¬ 
rams  in  March,  that  this  partnership  be¬ 
tween  a  metropolitan  newspaper,  its  prin¬ 
cipal  city,  and  a  musical  form  which  is 
uniquely  American,  deserves  special 
attention. 

“Why  does  the  Globe  sponsor  a  jazz 
festival,  particularly  in  a.  town  so 
eminently  endowed  with  high-brow 
music,  literature  and  art?” 

The  Globe’s  answer  to  its  own  question 
is  that  “Good  jazz  adds  to  the  richness 
and  joy  of  a  city’s  cultural  life  as  forceful¬ 
ly  as  do  the  symphony,  theaters,  and 
museums.  Plus,  a  healthy  jazz  scene  is 
good  for  a  robust  night  life,  a  goal  for 
which  the  paper  is  not  ashamed  to  push .  ” 

This  year’s  standout  lineup  of  ensem¬ 
bles,  ranging  from  trio  to  big  band  opens 
Friday,  March  12  with  a  Big  Band  Ball  at 
Boston’s  Park  Plaza  Hotel,  featuring  the 
Tommy  Dorsey  and  Jimmy  Dorsey 
bands,  and  closes  Sunday,  March  21, 
with  tenor  saxophonist  Sonny  Rollins  and 
guitarist  Larry  Coryell  at  the  Berklee  Per¬ 
formance  Center,  one  of  the  country’s 
finest  jazz  concert  facilities. 

“We  will  be  featuring  fusion  music,  be¬ 
bop,  mainstream.  Dixieland,  avant-garde 
and  swing,”  said  producer  George  Wein 
when  the  1982  program  was  announced. 
“I  believe  that  this  year’s  festival  will 
have  the  broadest  musical  structure  ever. 
I’m  especially  delighted  that  the  ‘First 
Lady  of  Song’,  Ella  Fitzgerald  will  be 
with  us.” 

The  rotund,  peppy  producer  holds 
much  of  the  key  to  the  festival’s  recent 
years  of  success,  which  have  made 
money  as  well  as  friends  for  the  Globe. 
With  a  background  of  producing  the 
Newport  Jazz  Festival,  a  series  of  nation¬ 
wide  KOOL  Jazz  Festivals,  and  global 
production  credits  in  places  like  London, 
Munich  and  Tokyo,  Wein  is  the  premier 
packager  of  jazz  talent  today — a  stature 
attested  to  by  his  election,  in  1980,  to  the 
Board  of  Governors  of  the  National 
Academy  of  Recording  Arts  and  Sci¬ 
ences. 

Perhaps  equally  important  to  the  festiv¬ 
al,  though,  is  aggressive  promotion  by  the 
Globe,  both  in  its  advertisements  and 
editorial  columns. 

It  was  on  the  editorial  side  of  this  en¬ 
deavor  that  I  became  acquainted  with  the 
festival  in  1979,  when  I  was  asked  to 
share  the  mantle  of  “guest  critic”  with 

(David  W.  Johnson,  a  former  reporter 
and  editor  at  the  Salem  (Mass.)  Evening 
News,  is  an  editor  in  the  Harvard  Universi¬ 
ty  Development  Office,) 
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jazz  writer  Bob  Blumenthal  of  the  Boston 
Phoenix. 

To  the  Globe’s  credit — and  to  the  plea¬ 
sure  of  those  who  have  had  the  opportun¬ 
ity — the  newspaper  does  not  review  its 
own  productions  during  the  festival,  in¬ 
stead  inviting  outside  writers  and  the 
occasional  “personality”  such  as  popular 
Boston  jazz  disc  jockey  Norm  Nathan,  to 
rate  the  performances. 

The  Globe  does  this  despite  the  pre¬ 
sence  on  its  staff  of  a  fine  jazz  writer  in  the 
person  of  Ernie  Santosuosso,  who  has 
covered  the  jazz,  pop  and  even  rock  beats 
for  the  paper  since  the  1960s.  At  festival 
time,  Santosuosso  becomes  godfather  to 
the  guest  critics,  and  confines  his  own 
writing  to  background  and  color  stories. 

My  favorite  memory  of  working  with 
Ernie  in  1979  was  while  we  sat  at  a 
Japanese  restaurant  a  block  from  the 
Berklee  Performance  Center,  waiting  for 
the  opening  night  of  that  year.  A  pensive, 
silent  Santosuosso  was  asked  what  was 
on  his  mind.  “I’m  trying  to  think  of  the 
Great  American  Sidebar,”  he  replied. 

Aside  from  the  natural  camaraderie  of 
reporters  working  on  the  same  project, 
there  is  no  discernible  attempt  by  the 
Globe  to  create  favorable  coverage  of  the 
festival  performances. 

Critic  Bob  Blumenthal,  a  Harvard 
graduate  and  a  lawyer  who  has  also  won  a 
national  reputation  as  a  jazz  writer  with 
his  Phoenix  columns  and  occasional  liner 
notes  on  albums,  will  be  covering  the  fes¬ 
tival  this  March  for  the  fourth  year  in  a 
row — but  this  has  not  stopped  him  from, 
at  times,  panning  concerts  as  disorga¬ 
nized,  flat,  or — in  one  instance — suffer¬ 
ing  from  an  interruption  by  a  fire  alarm. 

In  my  own  three-concert  stint,  in  1979, 

I  had  occasion  to  question  the  last-minute 
cancellation  of  Larry  Coryell,  knock  a 
lackluster  performance  by  saxophonist 
Zoot  Sims,  and  give  short  shrift  (helped 
out  by  an  overzealous  editor)  to  a  Woody 
Herman  band  far  below  the  quality  of  the 
Thunderin’  Herds  which  had  brought  the 
bandleader  fame  in  the  Forties. 

At  the  same  time,  a  steaming  perform¬ 
ance  by  the  Brecker  Brothers  Band,  a 
thoughtful  program  from  Ron  Carter’s 
quartet,  and  a  truly  uplifting  reunion  of 
the  Dave  Brubeck  Quartet  were  all 
worthy  of  critical  praise — and  among  the 
best  evenings  of  live  music  I  had  seen  in 
quite  some  time. 

And,  as  with  many  reports  written 
under  tight  deadlines  and  space  con¬ 
straints,  some  of  the  best  stories  had  to  go 
untold. 

I’m  thinking  particularly  of  the  Dave 
Brubeck  concert,  held  at  Boston’s  Sym¬ 
phony  Hall.  Both  upon  being  introduced, 
and  after  the  concert,  during  which  the 


white-maned  pianist  had  performed  with 
the  verve  and  showmanship  which  has 
won  and  kept  fans  through  four  decades,  I 
had  reached  out  to  shake  Dave’s  hand. 

Each  time  he  had  returned  my  grip  with 
his  left  hand — an  awkward  greeting  at 
best.  The  second  time,  though,  he  pulled 
me  over  and  whispered,  “Listen,  man,  I 
don’t  want  you  to  think  I’m  weird  or  any¬ 
thing,  but  I’ve  sprained  a  tendon  in  my 
right  hand,  and  the  doctor’s  been  telling 
me  to  take  it  easy  on  it.” 

This  from  a  man  who  had  just  delivered 
to  a  wildly  enthusiastic  audience  one 
hour’s  worth  of  high  energy,  uninhibited 
music. 

It  is  moments  like  this  which  have 
made  the  Boston  Globe  Jazz  Festival  spe¬ 
cial,  no  matter  which  side  of  the  typewri¬ 
ter  you  may  be  on. 

Bi-weekly  converts 
to  5-day  schedule 

In  early  March  the  Milledf>eville  (Ga.) 
Union-Recorder  will  become  Georgia’s 
37th  daily  newspaper  when  it  converts 
from  bi-weekly  to  a  5-day,  Tuesday 
through  Saturday,  a.m.  publication  sche¬ 
dule. 

Roger  Coover,  publisher,  said  planning 
for  the  switch  to  daily  has  been  going  on 
for  nearly  two  years,  virtually  from  the 
time  the  newspaper  switched  in  1 979  from 
weekly  to  bi-weekly  publication. 

Bill  Weaver,  editor,  said  the  news  de¬ 
partment  will  be  expanded  by  two  posi¬ 
tions,  creating  a  total  of  1 1  people- 

The  Union-Recorder  is  owned  by 
Knight-Ridder  Newspapers,  Inc. 

Weaver  recently  replaced  Bruce  Lind 
as  editor.  Lind  is  now  assistant  city  editor 
of  the  Broward  (F\’d.)  Herald.  Previously, 
Weaver  was  managing  editor  of  the  Cen¬ 
terville  (Iowa)  lowegian. 

1,200  entries  judged 
In  Pultizer  contest 

The  Pulitzer  Prizes  juries  concluded 
the  examination  of  exhibits  for  the  66th 
annual  Pulitzer  Prizes  on  March  3  at  Col¬ 
umbia  University.  A  total  of  1,200  ex¬ 
hibits  were  judged  during  the  three-day 
session.  The  awards  will  be  announced 
on  April  12. 


Expertise  in  Handling 

Media 

Ownership  Changes 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
26  Years  Nation-Wide  Personal  Service 
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Color  flexibility  and  finished  product 
quality  were  just  two  of  the  reasons 
we  chose  the  Harris  V-15Dr 


Robert  M. Lyons,  Publisher,  Journal-Review,  Crawfordsville,  IN 


“We  had  confidence  in  Harris’ 
reputation  for  engineering  leadership  to 
begin  with.  But  there  were  a  lot  of 
other  things  about  the  Harris  V-15D  that 
helped  us  make  up  our  minds.  Like  the 
proven  brush  dampening,  roller  bear¬ 
ings,  automatic  oiling  and  swing-down 
ink  fountains,  for  example. 

“Harris’  service  really  impressed  us, 
too.  We  needed  a  total  conversion  and 
they  were  willing  to  meet  a  very  rigid 
two-phase  installation  schedule. 

“Now,  we’re  printing  faster  and  get¬ 
ting  better  quality  than  ever  before. 
Makeready,  running  time  and  cleanup 
are  a  snap.  With  8  units  we  can  print  a 


system  we  can  run  a  24-page  newspaper 
with  4  process-color  pages  and  great 
print  quality.  We  get  beautiful  open  dots 
and  can  put  color  wherever  we  want. 

“Another  thing— press  downtime 
used  to  be  one  of  our  worst  problems. 

But  we  can  really  depend  on  our  Harris 
V-15D,  no  matter  what  the  job  involves. 
And  that  feeling  alone  is  well  worth  the 
investment!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department,  Har¬ 
ris  Corporation,  Commercial  Press  Divi¬ 
sion,  P.O.Box  61485,  D/FW  Airport,Dallas, 
TX  75261.  Telephone:  (817)481-5744. 


32-page  broadsheet  newspaper  at  speeds 
up  to  25,000  papers  per  hour.  But  we 
only  have  a  circulation  of  about  11,000 
so  we  can  use  this  new  press  for  com¬ 
mercial  jobs,  too.  Before,  the  poor  print 
quality  of  our  press  prevented  us  from 
doing  this. 

“Thanks  to  the  brush  dampening 


When  you  need  to  know,  Denver’s 
leading  paper,  the  Rocky  Mountain 
News— informs,  reports,  questions, 
demonstrates,  illustrates,  reviews, 
interviews,  teaches  and  entertains. 


Plus,  every  morning,  the  News  goes 
in-depth  on  the  subjects  Denver  wants 
. . .  Sports  Plus . . .  Business  Tuesday . . . 
Food  Fare . . .  Style . . .  Entertainment . . . 
Auto  and  Home. 


Whether  it’s  Business  or  pleasure . . .sit  down  with  the  Rocky  Mountain  News. 

Rocky  Mountain  News 

A  Scripps-Howard  Newspaper.  Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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